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ABSTRAK

Cinta Kasih Putri Andini. NIM, 04010522011, 2025. Respon
Emosional Audiens Gen Z Pengguna TikTok dalam Lagu Vitamin U
Karya Paul Partohap: Analisis Kualitatif dengan Pendekatan Usesand
Gratifications dan Komunikasi Emosional.

Penelitian ini mengkaji bagaimana audiens Generasi Z
pengguna TikTok merespons secara emosional lagu Vitamin U karya
Paul Partohap, serta kebutuhan emosional apa saja yang terpenuhi
melalui pengalaman mendengarkan lagu tersebut. Penelitian
menggunakan pendekatan kualitatif dengan metode fenomenologi.
Data diperoleh melalui wawancara mendalam dengan dua belas
informan Generasi Z berusia 18-25 tahun, komentar audiens Tiktok
dan Instagram, serta studi literatur. Analisis data dilakukan dengan
analisis tematik dan diuji melalui triangulasi sumber.

Hasil penelitian menunjukkan bahwa lagu Vitamin U
memunculkan respon emosional positif, seperti perasaan Bahagia,
tenang, nyaman, serta rasa dicintai dan dihargai. Lagu ini juga
dimanfaatkan sebagai mood booster dan sarana regulasi emosi dalam
kehidupan sehari-hari. Selain itu, lagu Vitamin U memenuhi
kebutuhan emosional Generasi Z, mulai dari, relaksasi, pengaturan
suasana hati, kebutuhan afeksi, hingga ekspresi diri, ‘baik secara
personal maupun melalui platform digital. Dalam perspektif Uses and
Gratifications, audiens secara aktif memilih lagu ini untuk memenuhi
kebutuhan emosional dan psikologis mereka. Sementara itu, melalui
pendekatan komunikasi emosional, lagu Vitamin U dipahami sebagai
medium yang membangun kedekatan dan resonasi emosional antara
musisi dan pendengarnya. Penelitian ini menegaskan bahwa musik
tidak hanya berfungsi sebagai hiburan, tetapi juga sebagai media
komunikasi emosional bermakna di era digital.

Kata Kunci: Respon Emosional, Generasi Z, TikTok, Musik, Uses
and Gratifications, Komunikasi Emosional.



ABSTRACT

Cinta Kasih Putri Andini, NIM. 04010522011, 2025. Emotional
Responses of Generation Z TikTok Audiences to the Song Vitamin U
by Paul Partohap: A Qualitative Analysis Using the Uses and
Gratifications and Emotional Communication Approaches.

This study examines how Generation Z audiences who use
TikTok emotionally respond to the song Vitamin U by Paul Partohap,
as well as the emotional needs fulfilled through the listening
experience. The research employs a qualitative approach with a
phenomenological method. Data were obtained through in-depth
interviews with twelve Generation Z participants aged 18 - 25,
audience comments on TikTokand Instagram, and a literature review.
Data analysis was conducted using thematic analysis and validated
through source triangulation.

The findings indicate that Vitamin U evokes positive emotional
responses, such as feelings of happiness, calmness, comfort, and a
sense of being loved and appreciated. The song is also utilized as a
mood booster and a means of emotional regulation in everyday life.
Furthermore, Vitamin U fulfills various emotional needs of
Generation Z, including relaxation, mood regulation, emotional
affection, and self-expression, both personally and through digital
platforms. From the Uses and Gratifications perspective, audiences
actively choose this song to satisfy their emotional and psychological
needs. Meanwhile, through the emotional communication approach,
Vitamin U is understood as a medium that builds emotional closeness
and resonance between the musician and listeners. This study
confirms that music functions not only as entertainment but also as a
meaningful medium of emotional communication in the digital era.

Keywords: Emotional Response, Generation Z, TikTok, Music, Uses
and Gratifications, Emotional Communication.
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