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ABSTRAK 

 
Tingginya perhatian pelaku usaha terhadap industri ḥalal dalam kebijakan 

publik, praktik bisnis, dan studi akademik menjadi dasar penting dalam 

penelitian ini. Meskipun telah ada beberapa penelitian mengenai industri ḥalal, 

kajian tentang faktor-faktor yang mempengaruhi kinerja UMKM halal 

menggunakan teori Resource Based Theory (RBT) masih terbatas. Penelitian ini 

bertujuan untuk menguji pengaruh kompetensi sumber daya insani, strategi 

inovasi, literasi keuangan syariah, dan orientasi pasar terhadap kinerja UMKM 

makanan dan minuman bersertifikasi halal di Mojokerto dengan keunggulan 

bersaing sebagai variabel mediasi menggunakan pendekatan teori RBT. 

Penelitian ini dilakukan dengan menggunakan pendekatan kuantitatif 

asosiatif. Sampel diambil dengan teknik simple random sampling melalui 

kuesioner yang disebar secara langsung dan online melalui G-Form. Jumlah 

sampel yang diperoleh dari responden pelaku UMKM makanan minuman yang 

bersertifikat halal di Mojokerto sebanyak 278 responden. Teknik analisis data 

menggunakan PLS-SEM dengan bantuan aplikasi Smart PLS versi 4.0 

Hasil penelitian menunjukkan bahwa kompetensi sumber daya insani, 

strategi inovasi, literasi keuangan syariah dan orientasi pasar berpengaruh positif 

dan signifikan terhadap kinerja UMKM makanan minuman yang bersertifikasi 

halal di Mojokerto. Sedangkan keunggulan bersaing merupakan variabel mediasi 

yang dapat mempengaruhi hubungan kompetensi sumber daya insani, strategi 

inovasi, literasi keuangan syariah dan orientasi pasar terhadap kinerja UMKM 

makanan minuman yang bersertifikasi halal di Mojokerto. 

Implikasi teoritis dari temuan penelitian ini yaitu model pengukuran 

kinerja UMKM halal secara terintegrasi melalui peran mediatif keunggulan 

bersaing. Hasil ini menguatkan teori RBT (Resource-Based Theory), yang 

menekankan pentingnya keunikan dan nilai strategis sumber daya internal dalam 

mendorong kinerja idustri. 

 

Kata Kunci : kinerja industri ḥalal, keunggulan bersaing, kompetensi sumber 

daya insani, strategi inovasi, literasi keuangan syariah, orientasi pasar. 
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ABSTRACT 
 

The heightened interest among stakeholders in the halal industry spanning 

public policy, business practices, and academic discourse serves as the primary 

impetus for this study. Despite existing literature on the sector, research 

examining the factors influencing the performance of halal MSMEs through the 

lens of Resource Based Theory (RBT) remains sparse. This study aims to 

investigate the impact of human capital competence, innovation strategy, Islamic 

financial literacy, and market orientation on the performance of halal certified 

food and beverage MSMEs in Mojokerto, utilizing competitive advantage as a 

mediating variable under the RBT framework. 

This study employs a quantitative associative approach. Samples were 

selected using a simple random sampling technique, with data collected through 

questionnaires distributed both in-person and online via Google Forms. A total 

of 278 respondents, comprising halal certified food and beverage MSMEs 

owners in Mojokerto, were successfully surveyed. Data analysis was conducted 

using Partial Least Squares Structural Equation Modeling (PLS-SEM), 

facilitated by SmartPLS version 4.0 software. 

The research findings demonstrate that human capital competence, 

innovation strategy, Islamic financial literacy, and market orientation have a 

positive and significant impact on the performance of halal certified food and 

beverage MSMEs in Mojokerto. Furthermore, competitive advantage serves as a 

mediating variable that influences the relationship between these four 

determinants human capital competence, innovation strategy, Islamic financial 

literacy, and market orientation and the performance of halal certified food and 

beverage MSMEs in Mojokerto. 

The theoretical implications of these findings suggest an integrated 

performance measurement model for halal MSMEs, underscored by the 

mediating role of competitive advantage. These results reinforce the Resource 

Based Theory (RBT), highlighting the critical importance of the uniqueness and 

strategic value of internal resources in driving industrial performance. 

Consequently, this study extends the applicability of RBT within the context of 

the halal industry 

 

Keywords: halal industry performance, competitive advantage, human resource 

competence, innovation strategy, sharia financial literacy, market orientation. 
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 الملخص
 ٌّ ّانؼايح،ّانسٍاساخّيعالّفًّانحلالّصُاػحّحٕلّانُماشاخّٔذٍشجّاسذفاعّإ

اّأساسًاٌّشك مّالأكادًٌٍح،ّٔانذساساخّح،انرعاسٌّٔانًًاسساخ ًً ّْزِّنرُفٍزّيٓ

ٍّ ّانحلال،ّصُاػحّحٕلّأتحازّػذجّإَعاصّذىّٔلذّانذساسح. ّذثحسّانرًّانذساساخّٔنك

ّتاسرخذاوّانحلالّٔانًرٕسطحّانصغٍشجّانًششٔػاخّأداءّػهىّانًؤششجّانؼٕايمّفً

ّانذساسحّْزِّذٓذفَّٔادسج.ّذضالّلاّ(Resource-Based Theory)ّانًٕاسدَّظشٌح

ّفًّٔانًرٕسطحّانصغٍشجّانًششٔػاخّأداءّػهىّانًؤششجّانؼٕايمّٔإشثاخّاخرثاسّإنى

ّيغّيٕظٕكشذٕ،ّيذٌُحّفًّانحلالّشٓادجّػهىّانحاصهحّٔانًششٔتاخّالأغزٌحّلطاع

 ٔسٍطًا.ّيرغٍشًاّانرُافسٍحّانًٍضجّاػرثاس

ّانؼٍُحّػذدّتهغّثاطٍح.اسذّٔتطشٌمحّكًًّيُٓطّتاسرخذاوّانذساسحّْزِّذُفٍزّذىّٔلذ

ّالأغزٌحّلطاعّفًّٔانًرٕسطحّانصغٍشجّانًششٔػاخّأصحابّي872ٍّ

ّػشٕائٍحّتطشٌمحّانؼٍُحّاخرٍاسّٔذىّيٕظٕكشذٕ.ّيذٌُحّفًّانحلالّٔانًششٔتاخ

ّذٕصٌغّخلالّيٍّانثٍاَاخّظًغّٔذىّانثسٍطح.ّانؼشٕائٍحّانؼٍُحّأسهٕبّتاسرخذاو

ّتاسرخذاوّانثٍاَاخّذحهٍمّٔذىّ(.Googleّرض)ًَّٕالإَرشَدّٔػثشّيثاششجّاسرثٍاَاخ

 .0.4ّالإصذاسSmartPLSّّتشَايطّتًساػذجPLS-SEMّأسهٕب

ّٔانرًٌٕمّالاتركاس،ّٔاسرشاذٍعٍحّانثششٌح،ّانًٕاسدّكفاءجّأٌّانذساسحَّرائطّأظٓشخ

ّانصغٍشجّانششكاخّػهىّٔيهحٕظّإٌعاتًّذأشٍشّنٓاّانسٕقّٔذٕظّّالإسلايً،

ّيٕظٕكٍشذٕ.ّيذٌُحّفًّانًؼرًذجّانحلالّٔانًششٔتاخٌّحالأغزّلطاعّفًّٔانًرٕسطح

ّكفاءجّتٍٍّانؼلالحّػهىٌّؤششّأًٌٌّكٍّٔسٍطًاّيرغٍشًاّذؼذّانرُافسٍحّانًٍضجّأٌّكًا

ّأداءّفًّانسٕقّٔذٕظّّالإسلايً،ّٔانرًٌٕمّالاتركاس،ّٔاسرشاذٍعٍحّانثششٌح،ّانًٕاسد

ّفًّانًؼرًذجّانحلالّاخٔانًششٔتّالأغزٌحّلطاعّفًّٔانًرٕسطحّانصغٍشجّانششكاخ

 يٕظٕكٍشذٕ

ّانثحسًَّٕرضّفًّانششػٍحّانًانٍحّٔانصمافحّانثششٌحّانًٕاسدّكفاءجّيرغٍشيّديط

ّٔذذػىّانساتمح.ّانذساساخّفًّانعٕاَةّْزِّذُألّنمه حَّظشًاّظذٌذج،ّيساًْحٌّؼكس

دّأًٍْحّػهىّذؤكذّانرًّانًٕاسد،َّظشٌحّذطثٍكّانُرائطّْزِ ّانذاخهٍحّانًٕاسدّذفش 

ّانمائًحّانسٍالاخّفًّرنكّفًّتًاّانًؤسساخ،ّأداءّذؼضٌضّفًّالاسرشاذٍعٍحّٔلًٍرٓا

 الإسلايٍحّانششٌؼحّػهى

ّانثششٌح،ّانًٕاسدّكفاءجّانرُافسٍح،ّانًٍضجّانحلال،ّصُاػحّأداءّانًفراحٍح:ّانكهًاخ

 ّانًانٍحّانصمافحّالاتركاس،ّاسرشاذٍعٍح
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