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ABSTRAK

Nama :  Wildana Ulfa

Nim : 02040724023

Judul Tesis: Dakwah Populer Ustadzah Halimah Alaydrus Dalam
Membentuk Identitas Keislaman Gen Z di Surabaya

Perkembangan media digital dan budaya populer telah mengubah praktik
dakwah menjadi lebih mudah diakses dan relevan bagi generasi muda. Salah satu
fenomena tersebut adalah dakwah populer yang dikemas secara emosional dan estetik
oleh Ustadzah Halimah Alaydrus, yang diketahui banyak memberikan dampak dalam
membentuk identitas keislaman Generasi Z di kota-kota besar, termasuk Surabaya.
Penelitian ini bertujuan: (1) mengidentifikasi bentuk dan karakteristik dakwah
populer Ustadzah Halimah Alaydrus; (2) memahami persepsi Gen Z mengenai
dakwah tersebut; dan (3) menganalisis dakwah populer itu berperan dalam
pembentukan identitas keislaman Gen Z di Surabaya.

Penelitian ini menggunakan pendekatan  kualitatif dengan teknik
pengumpulan data: observasi partisipatif pada kajian offline, observasi dan
dokumentasi konten digital, serta wawancara mendalam dengan informan utama.
Pemilihan informan dilakukan melalui purposive dan snowball sampling. Analisis
data dilakukan dengan prosedur Miles & Huberman, serta triangulasi sumber dan
teknik untuk memastikan validitas temuan. Secara teoretis penelitian ini memadukan
Teori Identitas Sosial, Teori Budaya Populer, New Social Movement Theory , sebagai
perspektif analisis.

Hasil penelitian menunjukkan: (1) bentuk dakwah Ustadzah Halimah
berwujud dua-pola utama, yaitu dakwah offline yang intens dan dakwah online
melalui konten digital; (2) karakteristik dakwahnya meliputi kelembutan tutur,
penyajian “to the point” dan sederhana, penekanan pada cinta kepada Allah dan Rasul,
serta kesederhanaan personal, sehingga menciptakan aura ketenangan; (3) persepsi
Gen Z mengenai dakwah ‘ini positif, Gen Z merasakan ketenangan, relevansi terhadap
isu keseharian (kecemasan, relasi, spiritualitas), mudah diaplikasikan, dan menjadikan
Ustadzah Halimah sebagai role model spiritual; (4) pembentukan identitas keislaman
terjadi melalui mekanisme kategorisasi sosial (mengidentifikasi diri sebagai
“muslimah/Gen Z yang sedang berproses”), identifikasi kelompok (meneladani nilai-
nilai dan praktik yang ditampilkan), dan perbandingan sosial (evaluasi diri sebelum—
sesudah mengikuti kajian) sehingga menghasilkan perubahan nyata, yaitu
peningkatan ritualitas (ibadah), perubahan gaya berpakaian, praktik digital religiosity
(kurasi konten, berbagi kutipan dakwah), dan pemilihan lingkungan sosial yang
mendukung. Temuan ini memperlihatkan bahwa dakwah populer berfungsi bukan
hanya sebagai penyampai pesan, tetapi juga arena produksi identitas kolektif bagi Gen
Z.

Kata Kunci: Dakwah Populer, Identitas Keislaman, Gen Z
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ABSTRACT

Nama :  Wildana Ulfa

Nim : 02040724023

Judul Tesis : Ustadzah Halimah Alaydrus' Popular Da'wah in Shaping the
Islamic Identity of Gen Z in Surabaya

The development of digital media and popular culture has changed the
practice of preaching, making it more accessible and relevant to the younger
generation. One such phenomenon is popular preaching, which is packaged in an
emotional and aesthetic manner by Ustadzah Halimah Alaydrus. This is reported to
have greatly influenced the religious practices of Generation Z in big cities, including
Surabaya. This study aims to: (1) identify the forms and characteristics of Ustadzah
Halimah Alaydrus' popular da'wah; (2) understand Gen Z's perceptions of this da'wah;
and (3) analyze how popular da'wah plays a role in shaping the Islamic identity of
Gen Z in Surabaya.

This study uses a qualitative case study approach with the following data
collection techniques: participatory observation in offline studies, observation and
documentation of digital content, and in-depth interviews with key informants.
Informants were selected through purposive and snowball sampling. Data analysis
was conducted using the Miles & Huberman procedure, as well as triangulation of
sources and techniques to ensure the validity of the findings. Theoretically, this study
combines Social Identity Theory, Popular Culture Theory, New Social Movement
Theory, and da'wah communication theory as analytical perspectives.

The results of the study show: (1) Ustadzah Halimah's form of preaching takes
two main forms, namely intensive offline studies and curated digital content
distribution; (2) the characteristics of her preaching include gentle speech,
straightforward and simple presentation, emphasis on love for Allah and the
Messenger, and personal simplicity, thus ereating an aura of calmneéss; (3) Gen Z's
perception of this preaching is positive. Gen Z feels calmness, relevance to everyday
issues (anxiety, relationships, spirituality), ease of application, land sees Ustadzah
Halimabh as a spiritual role model; (4) The formation of Islamic identity occurs through
the mechanisms of social categorization (identifying oneself as a “Muslimah/Gen Z
who is in the process™), group identification (emulating the values and practices
displayed), and social comparison (self-evaluation before and after participating in the
study) resulting in tangible changes, namely an increase in rituals (worship), changes
in dress style, practices of digital religiosity (content curation, sharing religious
quotes), and choosing a supportive social environment. These findings show that
popular da'wah functions not only as a messenger but also as an arena for the
production of collective identity for Gen Z.

Keywords: Popular Da'wah, Islamic Identity, Gen Z
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