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ABSTRAK

Perkembangan media digital, khususnya Instagram,
telah mengubah pola komunikasi politik digital di ruang publik,
di mana media tidak hanya menyampaikan informasi tetapi juga
berperan aktif dalam framing media dan agenda setting. Polemik
revisi Undang-Undang Pilkada 2024 pasca Putusan Mahkamah
Konstitusi (MK) menjadi isu strategis yang menunjukkan
bagaimana media digital membentuk makna dan persepsi publik
terhadap demokrasi dan hukum. Penelitian ini bertujuan
menganalisis framing media dalam pemberitaan revisi UU
Pilkada 2024 terkait ambang batas usia calon kepala daerah pada
akun Instagram Narasi Newsroom dan Kumparancom, serta
implikasinya terhadap pembentukan agenda publik dalam
konteks komunikasi politik digital. Penelitian menggunakan
pendekatan kualitatif dengan analisis framing model Robert N.
Entman terhadap konten teks dan visual unggahan Instagram
kedua media.

Kata kunci: Framing Media, Agenda Setting, Komunikasi
Politik Digital, Instagram, Revisi UU Pilkada 2024.
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ABSTRACT

The development of digital media, particularly
Instagram, has transformed patterns of political communication
in the public sphere. Media no longer function merely as
channels for information dissemination, but have become active
actors in shaping political reality through media framing and
agenda setting. The controversy surrounding the revision of the
2024 Regional Head Elections Law (Pilkada Law) following the
decision of the Constitutional Court (MK) constitutes a strategic
issue that highlights the role of digital media in constructing
meaning and public perceptions of democracy and the rule of
law. This study aims to analyze media framing in the coverage
of the 2024 Pilkada Law revision concerning the age threshold
for regional head candidates on the Instagram accounts of Narasi
Newsroom and Kumparancom, as well as its implications for
public agenda formation within the context of digital political
communication. The study employs a qualitative approach using
Robert N. Entman’s framing model through an analysis of
textual and visual content from the Instagram posts of both
media outlets. The findings indicate that Narasi Newsroom
frames the revision of the 2024 Pilkada Law as:a democratic
crisis through an emotional and ‘moral approach, emphasizing
threats to the constitution and the dominance of; political elites.
In contrast, Kumparancom adopts a legalistic and rational
framing by highlighting the legal implications and the principle
of the finality of Constitutional Court decisions. These
differences in media framing influence both the interpretation of
the issue and its prioritization within the public agenda.

Keywords: Media Framing, Agenda Setting, Digital
Political Communication, Instagram, 2024 Pilkada Law
Revision.
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