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ABSTRAK

Muhammad Ismail, 04040422093, 2025. Eksplorasi Persepsi
Konsumen terhadap Digital Marketing Strategy melalui Aplikasi
Andalus Digital dalam Proses Pendaftaran Layanan Haji dan Umrah.
Perkembangan teknologi digital mendorong penyelenggara perjalanan
haji dan umrah untuk menerapkan strategi pemasaran berbasis digital
guna meningkatkan kualitas pelayanan. PT Al-Andalus Nusantara
Travel memanfaatkan aplikasi “Andalus Digital sebagai media
informasi dan pendaftaran layanan haji dan umrah. Namun, penerapan
strategi tersebut menimbulkan beragam persepsi di kalangan
konsumen.

Penelitian ini bertujuan untuk mengeksplorasi persepsi konsumen
terhadap strategi pemasaran digital melalui aplikasi Andalus Digital
serta mengidentifikasi pengalaman dan tantangan dalam proses
pendaftaran. Penelitian ini menggunakan pendekatan kualitatif dengan
metode deskriptif studi kasus. Data dikumpulkan melalui wawancara
mendalam, observasi, dan dokumentasi dengan melibatkan konsumen
serta pihak internal PT Al-Andalus Nusantara Travel Surabaya.
Keabsahan data dijaga melalui triangulasi sumber dan metode.

Hasil penelitian menunjukkan bahwa aplikasi Andalus Digital
dinilai membantu mempermudah proses pendaftaran, namun masih
terdapat kendala terkait: literasi*digital dan pemahaman fitur aplikasi.
Oleh karena itu, diperlukan pendampingan . dan sosialisasi
berkelanjutan untuk meningkatkan' kepercayaan' dan kepuasan
konsumen.

Kata Kunci: persepsi konsumen, pemasaran digital, Andalus Digital,
haji dan umrah.
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ABSTRACT

Muhammad Ismail, 04040422093, 2025. Exploring Consumer
Perceptions of Digital Marketing Strategy through the Andalus
Digital Application in the Hajj and Umrah Service Registration
Process.

The development of digital technology has encouraged Hajj and
Umrah travel organizers to implement digital-based marketing
strategies to improve service quality. PT Al-Andalus Nusantara Travel
utilizes the Andalus Digital application as a medium for information
and registration for Hajj and Umrah services. However, the
implementation of this strategy has generated varying perceptions
among consumers.

This study aims to explore consumer perceptions of digital
marketing strategies through the Andalus Digital application and
identify experiences and challenges in the registration process. This
research used a qualitative approach with a descriptive case study
method. Data were collected through in-depth interviews,
observation, and documentation involving consumers and internal
parties at PT Al-Andalus Nusantara Travel Surabaya. Data validity
was maintained through triangulation of sources and methods.

The results indicate that the Andalus Digital application is
considered helpful in simplifying the registration process, but
challenges remain related todigital literacy. and undekstanding the
application’s features. Therefore, ongoing mentoring and outreach
are needed to increase consumer trust and satisfaction.

Keywords: consumer perception, digital marketing, Andalus Digital,
Hajj and Umrah.
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