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ABSTRAK

Moch. Wildan Kholilulloh, NIM 04040422088, 2026. Manajemen
Promosi Bebasis Instagram di Uhud Tour Malang,

Penelitian ini bertujuan untuk menganalisis manajemen
promosi berbasis Instagram yang diterapkan oleh Uhud Tour Malang
serta mengidentifikasi tantangan yang dihadapi dalam pemanfaatan
Instagram sebagai media promosi. Penelitian ini menggunakan
pendekatan kualitatif dengan metode studi kasus. Teknik
pengumpulan data dilakukan melalui wawancara mendalam,
observasi, dan dokumentasi terhadap aktivitas promosi digital Uhud
Tour Malang. Analisis data dilakukan dengan tahapan reduksi data,
penyajian data, dan penarikan kesimpulan. Hasil penelitian
menunjukkan bahwa Uhud Tour Malang telah menerapkan
manajemen promosi berbasis Instagram melalui fungsi perencanaan,
pengorganisasian,  pelaksanaan, dan pengawasan. Instagram
dimanfaatkan sebagai media promosi utama dengan menyajikan
konten visual yang informatif, persuasif, dan bernilai dakwah, seperti
dokumentasi kegiatan jamaah, testimoni, serta informasi paket haji
dan umrah. Pemanfaatan influencer religius turut memperkuat
kepercayaan dan meningkatkan kesadaran merek di kalangan calon
jamaah. Adapun tantangan ,yang dihadapi meliputi y keterbatasan
sumber daya' manusia “digital ' marketing, perubahén algoritma
Instagram, persaingan Konten, serta upaya membangun kepercayaan
konsumen digital. Secara keseluruhan, promosi berbasis Instagram
terbukti efektif dalam meningkatkan daya saing Uhud Tour Malang di
tengah persaingan biro perjalanan haji dan umrah di era digital.

Kata kunci: Manajemen promosi, Instagram, travel haji dan umrah,
promosi digital.
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ABSTRACT

Moch. Wildan Kholilulloh, Student ID 04040422088, 2026.
Instagram-Based Promotional Management at Uhud Tour Malang.

This study aims to analyze Instagram-based promotional
management implemented by Uhud Tour Malang and to identify the
challenges faced in utilizing Instagram as a promotional medium. This
research employs a qualitative approach with a case study method.
Data were collected through in-depth interviews, observations, and
documentation of Uhud Tour Malang’s digital promotional activities.
Data analysis was conducted through data reduction, data
presentation, and conclusion drawing. The results indicate that Uhud
Tour Malang has implemented Instagram-based promotional
management through planning, organizing, implementing, and
controlling functions. Instagram is used as the main promotional
platform by presenting informative, persuasive, and da 'wah-oriented
visual content, including documentation of pilgrims’ activities,
testimonials, and information on Hajj and Umrah packages. The
involvement of religious influencers strengthens trust and increases
brand awareness among prospective pilgrims. However, several
challenges were identified, such as limited digital marketing human
resources, changes in Instagram algorithms, content competition, and
efforts to build digital consumer: trust. Overall, Instagram-based
promotion-has proven effective in enhancing Uhud Tour Malang’s
competitiveness'in the Hajj and Umrah travel industry in the digital
era.

Keywords: Promotional management, Instagram, Hajj and Umrah
travel, digital promotion.
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