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ABSTRAK

Persaingan antar biro perjalanan ibadah umrah di Indonesia,
khususnya di Jawa Timur, yang semakin meningkat menuntut setiap
biro perjalanan untuk memiliki strategi promosi yang efektif,
informatif, dan sesuai dengan nilai-nilai etika Islam. Penelitian ini
bertujuan untuk mengetahui peran strategi promosi yang diterapkan
oleh An Namiroh Travelindo Malang dalam meningkatkan
ketertarikan calon jamaah dalam memilih paket umrah, serta
mengidentifikasi kendala yang dihadapi dalam pelaksanaannya.

Penelitian ini menggunakan pendekatan kualitatif dengan
jenis penelitian deskriptif. Pengumpulan data dilakukan melalui
observasi, wawancara mendalam, dan dokumentasi dengan informan
yang berasal dari pihak manajemen, staf yang terlibat dalam kegiatan
promosi, serta calon jamaah. Analisis data dilakukan melalui tahapan
reduksi data, penyajian data, dan penarikan kesimpulan.

Hasil 'penelitian ' menunjukkan. bahwa, strategi! promosi An
Namiroh ‘Travelindo Malang dilaksanakan melalui media promosi
konvensional dan digital, seperti brosur, media sosial, serta live
streaming TikTok. Strategi promosi tersebut berperan dalam
meningkatkan kesadaran, kepercayaan, dan ketertarikan calon jamaah
melalui penyampaian informasi yang transparan, komunikasi
persuasif, serta pendekatan religius yang sesuai dengan prinsip
syariah. Namun demikian, pelaksanaan strategi promosi masih

menghadapi beberapa kendala, antara lain keterbatasan keterampilan
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digital sumber daya manusia, rendahnya literasi digital sebagian calon
jamaah, serta tingginya persaingan antar biro perjalanan umrah.
Penelitian ini menyimpulkan bahwa strategi promosi yang
dikemas secara jujur, etis, dan berbasis nilai-nilai Islam memiliki
peran penting dalam meningkatkan ketertarikan calon jamaah,
sehingga perlu terus disesuaikan dengan karakteristik target jamaah

agar promosi yang dilakukan lebih efektif dan berkelanjutan.



ABSTRAC

Competition among Umrah pilgrimage travel agencies in
Indonesia, particularly in East Java, has become increasingly intense,
requiring each agency to implement promotional strategies that are
effective, informative, and aligned with Islamic ethical values. This
study aims to examine the role of promotional strategies
implemented by An Namiroh  Travelindo Malang in increasing
prospective pilgrims’ interest in selecting Umrah packages, as well as
to identify the challenges encountered in their implementation.

This research employed a qualitative approach with a
descriptive research design. Data were collected through observation,
in-depth interviews, and documentation involving management
representatives, staff responsible for promotional activities, and
prospective pilgrims. Data analysis was conducted through data
reduction, data presentation,'and conclusion.drawing. |

The results indicate that the promotional strategies of An
Namiroh Travelindo Malang are carried out through both
conventional and digital media, such as brochures, social media
platforms, and TikTok live streaming. These strategies play an
important role in increasing awareness, trust, and interest among
prospective pilgrims through transparent information delivery,
persuasive communication, and religious approaches aligned with

sharia principles. However, the implementation of these promotional



strategies still faces several challenges, including limited digital skills
among human resources, low digital literacy among some
prospective pilgrims, and intense competition among Umrah travel
agencies.

This study concludes that promotional strategies based on
honesty, ethics, and Islamic values play a significant role in increasing
prospective pilgrims’ interest and therefore need to be continuously
adjusted to the characteristics of the target market to ensure

effective and sustainable promotion.
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