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ABSTRAK

Penelitian ini berjudul “Strategi Pemasaran Offline dalam
Meningkatkan Loyalitas Jamaah di PT. Ziarah Hati Nurani”.
Penelitian bertujuan menganalisis strategi pemasaran offline yang
diterapkan perusahaan untuk meningkatkan loyalitas jamaah serta
mengidentifikasi tantangan yang dihadapi. Penelitian menggunakan
pendekatan kualitatif deskriptif dengan pengumpulan data melalui
wawancara mendalam, observasi, dan dokumentasi.

Hasil penelitian menunjukkan bahwa PT. Ziarah Hati Nurani
menerapkan empat strategi pemasaran offline, yaitu brand awareness
melalui brosur, banner, dan pameran; personal selling; event
marketing melalui pameran; serta promosi harga. Strategi-strategi ini
terbukti membangun kepercayaan, meningkatkan kepuasan, serta
mendorong  jamaah  melakukan  pembelian ulang dan
merekomendasikan layanan perusahaan.

Tantangan utama dalam penerapan pemasaran offline meliputi
tingginya biaya dan kebutuhan sumber daya, jangkauan promosi yang
terbatas, persaingan dengan biro perjalanan lain, dan tuntutan menjaga
konsistensi kualitas pelayanan.

Penelitian ini menegaskan bahwa pemasaran offline berperan
penting dalam “membangunJoyalitas ' jamaah. /\Olehi karena itu,
perusahaan perlu terus  mengoptimalkan = strategi — ini untuk
mempertahankan 'loyalitas dan meningkatkan daya saing. Hasil
penelitian juga dapat menjadi acuan bagi perusahaan lain dalam
merancang strategi pemasaran offline yang efektif.
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ABSTRACT

This study, entitled "'Offline Marketing Strategies to Increase
Pilgrim Loyalty at PT. Ziarah Hati Nurani," aims to analyze the
offline marketing strategies implemented by the company to increase
pilgrim loyalty and identify the challenges faced. The study used a
descriptive qualitative approach, collecting data through in-depth
interviews, observation, and documentation.

The results show that PT Ziarah Hati Nurani implements four
offline marketing strategies: brand awareness through brochures,
banners, and exhibitions; personal selling; event marketing through
exhibitions; and price promotions. These strategies have been proven
to build trust, increase satisfaction, and encourage pilgrims to make
repeat purchases and recommend the company's services.

The main challenges in implementing offline marketing
include high costs and resource requirements, limited promotional
reach, competition with other travel agencies, and the need to
maintain consistent service quality.

This study confirms that offline marketing plays a crucial role
in building pilgrim loyalty. Therefore, the company needs to
continuously optimize this strategy to maintain loyalty and increase
competitiveness, The results of this study can also serye as a reference
for other companies in designing effective offline marketing strategies.
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