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ABSTRAK
Dakwah Abduh Tuasikal di Media Online

Penelitian ini mengkaji fenomena dakwah melalui media online yang dilakukan
oleh dai dalam menyampaikan pesan kepada audiens yang lebih luas. Fokus
penelitian diarahkan pada website rumaysho.com dan akun Instagram
(@mabduhtuasikal dengan pertanyaan: (1) bagaimana Abduh Tuasikal mengemas
pesan dakwahnya, dan (2) bagaimana komunikasi yang terjadi antara Abduh
Tuasikal dan para followernya.

Metode penelitian yang digunakan adalah deskriptif kualitatif dengan
pendekatan netnografi. Data diperoleh melalui observasi online, wawancara, bahan
visual, dokumen, serta penelusuran data online. Validasi dilakukan dengan
perpanjangan keikutsertaan, ketekunan pengamatan, dan analisis data melalui
reduksi, penyajian, serta penarikan kesimpulan.

Hasil penelitian menunjukkan: (1) Abduh Tuasikal mampu mengemas pesan
dakwah di media online membuat netizen memiliki fleksibilitas lebih mudah untuk
mengaksesnya dan menjangkau netizen yang lebih luas tidak terbatas ruang dan
waktu secara global, dan dengan gaya bahasa jujur, sopan, menarik, dan pilihan kata
resmi dikuatkan dengan logika retoris dalam Menyusun pesan, dan pesan
berkualitas serta persuasif yang memenuhi unsur ethos, logos, pathos. Pesan juga
relevan dengan isu kontemporer yang banyak terjadi di lapangan, serta didukung
desain visual dan warna yang menarik. Maka dakwah Abduh Tuasikal di website
dan Instagram banyak diminati oleh followernya (2) Komunikasi di website dan
Instagram menunjukkan respon follower mayoritas positif. antara follower dengan
Abduh Tuasikal memiliki interaksi yang Kuat, terlihat, followetnya merasa pesan
sesuai dengan kondisi mereka. Dan followernya terstimulus positif dari pesan
dakwah yang disampaikannya 'terlihat dari respon follower yang diungkapkan di
kolom komentar website atau Instagram Abduh Tuasikal.

Kata Kunci: Dakwah Abduh Tuasikal, Media, Online



ABSTRACT

Abduh Tuasikal's Propagation of Islam through Digital Media

This research investigates the phenomenon of da'wah via online media,
utilized by da'is (preachers) to disseminate messages to a broader audience.
The study centered on the website rumaysho.com and the Instagram account
(@mabduhtuasikal, posing the following inquiries: (1) In what manner does
Abduh Tuasikal present his da'wah message? And (2) what are the
mechanisms through which communication takes place between Abduh
Tuasikal and his followers? The employed research methodology was
descriptive qualitative, incorporating a netnographic approach. Data were
collected through online observation, interviews, visual materials,
documents, and internet data searches. Validation was conducted through
comprehensive engagement, meticulous observation, and data analysis
involving data reduction, presentation, and the formulation of conclusions.

The study's findings indicate: (1) Abduh Tuasikal effectively conveys the
message of da'wah through online media, facilitating easier access for
netizens in a more flexible manner and expanding its reach to a broader
audience without limitations of space and time globally. This is achieved
through the use of an honest, courteous, engaging language style,
complemented by .formal diction, reinforced by rhetorical loglc in message
construction, resulting in high-quality, persuasive messages that incorporate
the elements of ethos, logos, and pathos. ,The message is also pertinent to
current issues frequently ‘encountered in' the field and 'is reinforced by
appealing visual and color schemes. Therefore, Abduh Tuasikal's da'wah on
the website and Instagram is highly sought after by his followers. (2)
Communication through the website and Instagram indicates that the
majority of follower responses are favorable. There is a significant rapport
between the followers and Abduh Tuasikal, and it is evident that his
followers perceive his message as relevant to their circumstances. And his
followers are notably inspired by the da'wah message he delivers, as
evidenced by their responses in the remarks section of Abduh Tuasikal's
website or Instagram.

Keywords: Da'wah of Abduh Tuasikal, Media, Digital Platforms
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Oleh karena itu, teori SOR kurang mampu menjelaskan respon jangka panjang,
resistensi makna, dan perubahan sikap yang bersifat gradual.
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