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ABSTRAK

Andhini Tasya Maulita, 04020522043, 2025. Pengaruh
Parasosial pada Aplikasi Plus Chat Terhadap Loyalitas Fans
Boygroup ZEROBASEONE.

Penelitian ini bertujuan untuk menganalisis pengaruh
interaksi parasosial penggemar boyband ZEROBASEONE
melalui aplikasi Plus Chat terhadap loyalitas penggemar.
Metode yang digunakan adalah kuantitatif dengan
pengumpulan data melalui kuesioner yang disebarkan kepada
penggemar ZEROBASEONE pengguna aplikasi Plus Chat.
Data yang terkumpul dianalisis menggunakan regresi linear
sederhana dengan bantuan /BM SPSS Statistics, di mana
interaksi parasosial dijadikan variabel independen dan
loyalitas penggemar sebagai variabel dependen. Hasil
penelitian menunjukkan bahwa interaksi parasosial memiliki
pengaruh positif dan signifikan terhadap loyalitas penggemar,
yang tercermin pada persamaan regresi Y = 10,324 + 0,417X.
Uji t menghasilkan nilai signifikansi 0,000 (< 0,10) dan t
hitung lebih besar dibandingkan t tabel. Berdasarkan hasil uji
t tersebut, hipotesis alternatif (Ha) yang menyatakan bahwa
interaksi | parasosial | ‘berpengaruh . terhadap | loyalitas
penggemar diterima, sedangkan hipotesis nol (HO) ditolak.
Nilai koefisien determinasi (R?) sebesar 0,584 menunjukkan
bahwa 58,4% variasi loyalitas penggemar dapat dijelaskan
oleh interaksi parasosial, sedangkan sisanya dipengaruhi
faktor lain di luar penelitian. Temuan ini menegaskan bahwa
interaksi parasosial melalui aplikasi Plus Chat memiliki
peran signifikan dalam membentuk dan meningkatkan
loyalitas penggemar.

Kata Kunci: Interaksi Parasosial, Plus Chat, Loyalitas
Penggemar, ZEROBASEONE
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ABSTRACT

Andhini Tasya Maulita, 04020522043, 2025. The Influence of
Parasocial on the Plus Chat Application on the Loyalty of
Fans of the ZEROBASEONE Boygroup.

This study aims to analyze the influence of parasocial
interaction of ZEROBASEONE boy band fans through the
Plus Chat application on fan loyalty. The method used was
quantitative with data collection through a questionnaire
distributed to ZEROBASEONE fans who used the Plus Chat
application. The collected data was analyzed using simple
linear regression with the help of IBM SPSS Statistics, where
parasocial interactions were used as independent variables
and fan loyalty as dependent variables. The results showed
that parasocial interactions had a positive and significant
influence on fan loyalty, which was reflected in the regression
equation Y = 10.324 + 0.417X. The t-test yielded a
significance value of 0.000 (< 0.10) and t-calculated was
larger than the t table. Based on the results of the t-test, the
alternative hypothesis (Ha) that parasocial interactions
affect fan loyalty was accepted, while the null hypothesis (H0)
was rejected. A coefficient of determination (R?) value of
0.584 indicated that 58.4% of fan loyalty variations could be
explained by parasocial interactions, while the rest were
influenced by other factors outside the study. These findings
confirm that parasocial interactions through the Plus Chat
app have a significant role in shaping and increasing fan

loyalty.

Keywords: Parasocial Interaction, Plus Chat, Fan Loyalty,
ZEROBASEONE
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