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ABSTRAK

ANALISIS NIAT DAN PERILAKU MUZAKKI DALAM MEMBAYAR ZAKAT
MELALUI DIGITAL PAYMENT MENGGUNAKAN THEORY OF PLANNED
BEHAVIOR (TPB), PERCEIVED EASE OF USE, DAN SELF-EFFICACY

Oleh:

ALVINA WAIHDA ARDHANI

Perkembangan teknologi digital mendorong meningkatnya penggunaan zakat digital di
Indonesia, namun adopsinya dipengaruhi oleh berbagai faktor psikologis dan sosial muzakki.
Penelitian ini bertujuan untuk menganalisis faktor-faktor yang mempengaruhi niat dan perilaku
muzakki dalam menggunakan zakat digital dengan menggunakan pendekatan Theory of
Planned Behavior (TPB) yang diperluas dengan variabel self-efficacy dan perceived ease of
use. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei dan dianalisis
menggunakan Partial Least Squares—Structural Equation Modeling (PLS-SEM). Hasil
penelitian menunjukkan bahwa attitude toward behavior, subjective norm, dan self-efficacy
berpengaruh positif dan signifikan terhadap niat penggunaan zakat digital, sedangkan
perceived behavioral control dan perceived ease of use tidak berpengaruh signifikan.
Selanjutnya, niat penggunaan berpengaruh. positif ‘dan signifikan ter‘hadap perilaku aktual
muzakki dalam membayar zakat secara digitall Temuan ini menegaskan bahwa faktor
psikologis dan sosial memiliki peran yang lebih dominan dibandingkan faktor teknis dalam

membentuk perilaku penggunaan zakat digital.

Kata kunci: zakat digital, theory of planned behavior, niat penggunaan, self-efficacy, perilaku

muzakki



ABSTRACT

ANALISIS NIAT DAN PERILAKU MUZAKKI DALAM MEMBAYAR ZAKAT
MELALUI DIGITAL PAYMENT MENGGUNAKAN THEORY OF PLANNED
BEHAVIOR (TPB), PERCEIVED EASE OF USE, DAN SELF-EFFICACY

Oleh:

ALVINA WAIHDA ARDHANI

The development of digital technology has encouraged the increased use of digital zakat
services in Indonesia however, their adoption is influenced by various psychological and social
factors. This study aims to analyze the factors affecting muzakki’s intention and actual behavior
in using digital zakat by applying the Theory of Planned Behavior (TPB) extended with self-
efficacy and perceived ease of use. This research employs a quantitative approach using a
survey method and is analyzed using Partial Least Squares—Structural Equation Modeling
(PLS-SEM). The results show that attitude toward behavior, subjective norm, and self-efficacy
have a positive and significant effect on usage intention, while perceived behavioral control
and perceived ease of use have no significant effect. Furthermore, usage intention has a positive
and significant effect on muzakki’s actual behavior in paying zakat digitally. These findings
indicate that psychological and social factors play a more dominant role than technical factors

in shaping digital zakat usage behavior.

Keywords: digital zakat, theory of planned behavior, usage intention, self-efficacy, muzakki

behavior
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