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ABSTRAK 

Nuril Eka Fani Agustin, 2026, Implementasi Nilai Islam Dalam Budaya Kerja 

Sebagai Strategi Distinction Pada Restoran Ayam Geprek Sa’i Di Jombang, 

Skripsi Program Studi Sosiologi Fakultas Ilmu Sosial dan Ilmu Politik Universitas 

Islam Negeri Sunan Ampel Surabaya. 

Kata Kunci: Nilai Islam, Budaya Kerja, Strategi Distinction 

Aspek religiusitas seringkali terabaikan dalam tata kelola bisnis kuliner 

yang umumnya lebih berorientasi pada profit ekonomi semata. Padahal, 

internalisasi nilai-nilai Islam seperti kejujuran, amanah, tanggung jawab, tata 

krama, dan solidaritas sosial berpotensi membentuk budaya organisasi yang 

beretika dan bermanfaat secara sosial. Penelitian ini bertujuan untuk menganalisis 

implementasi nilai-nilai Islam dalam budaya kerja di Restoran Ayam Geprek Sa’i, 

serta bagaimana praktik tersebut menjadi pembeda di tengah kompetisi bisnis 

kuliner saat ini. Penelitian ini menggunakan metode kualitatif dengan pendekatan 

fenomenologi. Data dikumpulkan melalui observasi partisipatif, wawancara semi 

terstruktur terhadap delapan karyawan secara berjenjang, dan dokumentasi. 

Analisis data dilakukan menggunakan model Miles dan Habermas dari proses 

reduksi data hingga penarikan kesimpulan, serta dibedah menggunakan teori 

praktik Pierre Bourdieu untuk melihat bagaimana nilai Islam membentuk habitus 

dan menjadi modal simbolik serta menjadi pembeda dalam arena bisnis kuliner. 

Untuk menjaga keabsahan data, peneliti menggunakan teknik triangulasi sumber 

data. Hasil penelitian menunjukkan bahwa Restoran Ayam Geprek Sa’i di Jombang 

secara nyata menginternalisasikan nilai Islam dalam praktik kerja sesuai dengan 

prinsip bisnis kuliner sebagai "Pesantren Kuliner", yaitu bisnis yang 

mengintegrasikan rutinitas kerja dengan aktivitas ibadah seperti mengaji dan salat 

berjamaah dan lain sebagainya. Praktik ini membentuk habitus religius yang 

terakumulasi menjadi modal simbolik dalam arena organisasi bisnis kuliner. 

Melalui internalisasi nilai Islam dalam seluruh aspek budaya kerja, restoran ini 

berhasil menciptakan pembeda yang kuat, sekaligus membangun identitas 

organisasi yang unik dibandingkan kompetitor di sektor bisnis kuliner. 
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ABSTRAK 

Nuril Eka Fani Agustin, 2026, The Implementation of Islamic Values in 

Workplace Culture as a Distinction Strategy at the Ayam Geprek Sa’i Restaurant 

in Jombang, Thesis, Sociology Study Program, Faculty of Social and Political 

Sciences, Sunan Ampel State Islamic University, Surabaya. 

Keyword: Islamic Values, Work Culture, Distinction Strategy 

The aspect of religiosity is often overlooked in the management of the food 

industry, which is generally focused solely on economic profit. In fact, the 

internalization of Islamic values such as honesty, trustworthiness, responsibility, 

good manners, and social solidarity has the potential to foster an ethical and 

socially beneficial organizational culture. This study aims to analyze the 

implementation of Islamic values in the work culture at Ayam Geprek Sa’i 

Restaurant, as well as how these practices set the restaurant apart in today’s 

competitive culinary industry. This study employs a qualitative method with a 

phenomenological approach. Data were collected through participant observation, 

semi structured interviews with eight employees at various levels, and 

documentation. Data analysis was conducted using the Miles and Habermas 

model, from data reduction to drawing conclusions, and was examined using Pierre 

Bourdieu’s theory of practice to explore how Islamic values shape habitus, function 

as symbolic capital, and serve as a distinguishing factor in the culinary business 

arena. To ensure data validity, the researcher employed data source triangulation. 

The research findings indicate that Ayam Geprek Sa’i Restaurant in Jombang has 

effectively incorporated Islamic values into its work practices in accordance with 

the principles of the “Culinary Pesantren” business model, that is a business that 

integrates daily work routines with religious activities such as reciting the Quran 

and praying in congregation, among others. This practice fosters a religious 

habitus that accumulates as symbolic capital within the culinary business sector. 

By internalizing Islamic values across all aspects of its work culture, this restaurant 

has successfully established a strong point of differentiation while building a 

unique organizational identity compared to its competitors in the culinary industry.   
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