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ABSTRAK 

Meningkatnya partisipasi masyarakat dalam pasar modal, khususnya pada 

instrumen reksa dana syariah, menunjukkan adanya perkembangan minat investasi 

yang cukup signifikan, terutama di kalangan generasi muda. Generasi Z sebagai 

kelompok usia produktif dan digital native, khususnya di Kota Surabaya memiliki 

potensi besar dalam mendorong pertumbuhan investasi syariah. Namun, 

peningkatan tersebut belum diimbangi dengan literasi keuangan syariah yang 

memadai, dan hasil penelitian terdahulu masih menunjukkan ketidakkonsistenan. 

Penelitian ini bertujuan untuk menganalisis pengaruh pengetahuan 

investasi, motivasi investasi, persepsi return, dan religiusitas terhadap minat 

investasi reksa dana syariah pada Generasi Z di Kota Surabaya. Penelitian ini 

menggunakan pendekatan kuantitatif dengan jenis penelitian asosiatif kausal. 

Sampel penelitian berjumlah 106 responden yang ditentukan melalui teknik 

purposive sampling. Data dikumpulkan melalui kuesioner dan dianalisis 

menggunakan regresi linier berganda dengan bantuan SPSS versi 29. 

Hasil penelitian menunjukkan bahwa secara parsial motivasi investasi dan 

persepsi return berpengaruh positif dan signifikan terhadap minat investasi reksa 

dana syariah. Sementara itu, pengetahuan investasi dan religiusitas tidak 

berpengaruh signifikan terhadap minat investasi reksa dana syariah. Namun, secara 

simultan pengetahuan investasi, motivasi investasi, persepsi return, dan religiusitas 

berpengaruh signifikan terhadap minat investasi reksa dana syariah pada Generasi 

Z di Kota Surabaya. 

Berdasarkan hasil penelitian, Generasi Z disarankan untuk meningkatkan 

pemahaman investasi serta mempertimbangkan potensi return dalam pengambilan 

keputusan. Bagi pelaku industri pasar modal syariah, perlu dilakukan penguatan 

edukasi dan promosi yang lebih efektif. Selain itu, peneliti selanjutnya disarankan 

menambahkan variabel lain agar hasil penelitian menjadi lebih komprehensif. 

 

Kata Kunci: Pengetahuan Investasi, Motivasi Investasi, Persepsi Return, 

Religiusitas, Minat Investasi, Reksa Dana Syariah 
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ABSTRACT 

The increasing public participation in the capital market, particularly in 

Islamic mutual funds, indicates a significant growth in investment interest, 

particularly among the younger generation. Generation Z, as a productive age 

group and digital natives, particularly in Surabaya, has significant potential to 

drive the growth of Islamic investment. However, this increase has not been matched 

by adequate Islamic financial literacy, and previous research has shown 

inconsistencies.  

This study aims to analyze the influence of investment knowledge, 

investment motivation, perceived returns, and religiosity on investment interest in 

Islamic mutual funds among Generation Z in Surabaya. This study used a 

quantitative approach with a causal associative approach. The sample consisted of 

106 respondents, selected using a purposive sampling technique. Data were 

collected through questionnaires and analyzed using multiple linear regression with 

SPSS version 29. 

The results of the study indicate that partially, investment motivation and 

perceived return have a positive and significant effect on investment interest in 

Islamic mutual funds. Meanwhile, investment knowledge and religiosity do not 

significantly influence investment interest in Islamic mutual funds. However, 

simultaneously, investment knowledge, investment motivation, perceived return, 

and religiosity significantly influence investment interest in Islamic mutual funds 

among Generation Z in Surabaya. 

Based on the research results, Generation Z is advised to improve their 

investment understanding and consider potential returns in decision-making. 

Sharia capital market players need to strengthen education and promote more 

effectively. Furthermore, future researchers are advised to add other variables to 

enhance comprehensive research results. 

 

Keywords: Investment Knowledge, Investment Motivation, Perceived Return, 

Religiosity, Investment Interest, Islamic Mutual Funds 
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