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ABSTRAK

Muhammad Rafli Ilham Ramadhan, B95219114, 2026. gaya
komunikasi pemandu wisata dalam membangun Brand
Awareness pengunjung museum singhasari.

Penelitian ini bertujuan untuk menganalisis gaya komunikasi
pemandu wisata dalam proses kepemanduan di Museum Singhasari,
memahami pengalaman komunikasi pengunjung, serta mengkaji
perannya dalam membentuk brand awareness. Penelitian ini
menggunakan pendekatan kualitatif deskriptif dengan teknik
pengumpulan data melalui observasi, wawancara mendalam, dan
dokumentasi. Analisis data dilakukan menggunakan model interaktif
yang meliputi reduksi data, penyajian data, dan penarikan kesimpulan,
dengan uji keabsahan melalui triangulasi.

Hasil  penelitian menunjukkan bahwa komunikasi dalam
kepemanduan bersifat = interaktif dan . kontekstual. Pemandu
menerapkan gaya komunikasi adaptif, naratif, dan dialogis melalui
pembacaan audiens, penggunaan storytelling, serta interaksi dua arah
yang mendorong keterlibatan pengunjung. Proses ini menghasilkan
pengalaman komunikasi yang partisipatif dan bermakna.

Penelitian inijmenemukan bahwa ‘brand awareness; tidak terbentuk
dari eksposur " informasi- semata; ' melainkan' ‘dari *-pengalaman
komunikasi yang dialami secara langsung. Pengalaman tersebut
memperkuat kemampuan pengunjung dalam mengenali, mengingat,
dan membangun asosiasi terhadap Museum Singhasari. Temuan ini
menegaskan bahwa komunikasi berperan sebagai proses pembentukan
makna dan pengalaman yang mendukung penguatan brand
awareness.

Kata kunci: gaya komunikasi, pemandu wisata, pengalaman
komunikasi, brand awareness
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ABSTRACT

Muhammad Rafli Ilham Ramadhan, B95219114, 2026. The
Communication Styles of Tour Guides in Building Visitors’ Brand
Awareness at the Singhasari Museum.

This study aims to analyze the communication styles of tour guides in
guiding activities at the Singhasari- Museum, to understand visitors’
communication experiences, and to examine their role in shaping
brand awareness. This research employs a descriptive qualitative
approach. Data were collected through observation, in-depth
interviews with tour guides and visitors, and documentation. Data
analysis was conducted using an interactive model consisting of data
reduction, data display, and conclusion drawing, with validity ensured
through triangulation.

The findings reveal that communication in guiding activities is
interactive and contextual. Tour guides apply adaptive, narrative, and
dialogic communication styles through audience awareness,
storytelling, and two-way interaction that encourage active visitor
engagement. These processes create communication experiences that
are participatory and meaningful.

The study alsoifinds that brand awareness is not formed solely through
information exposure, but through' direct’communication experiences.
These experiences strengthen visitors’|ability to recognize, recall, and
associate the Singhasari Museum as an educational tourism
destination. The findings highlight that communication functions not
only as information delivery but as a process of meaning-making that
contributes to strengthening brand awareness.

Keywords: communication style, tour guides, communication
experience, brand awareness
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