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ABSTRAK

Risma Azzah Fatin, 2025. Strategi Dakwah Ning Umi Laila dalam Mengemas
Materi Ceramah Agama. Pembimbing I : Dr. Moch. Choirul Arif, S.Ag.,
M.Fil.l.,, Pembimbing II : Dr. Hj. Luluk Fikri Zuhriyah, M.Ag

Strategi komunikasi dakwah sangat berperan penting dalam perencanaan
pengemasan materi ceramah agama seperti pendakwah Ning Umi Laila untuk dapat
menjalankan ceramah agama secara efektif. Rumusan masalah penelitian ini adalah
bagaimana strategi komunikasi dakwah Ning Umi Laila serta faktor-faktor yang
menentukan penentu materi ceramah dakwah Ning Umi Laila. Penelitian ini
bertujuan agar setiap langkah atau rancangan terhadap pengemasan materi ceramah
agama dapat menjadi penentu bahwa dakwah dapat diterima dikalangan masyarakat
secara efektif. Penelitian ini menggunakan pendekatan kualitatif dengan teori
humanistik milik Carl Rogers sebagai landasan teoritis utama. Pengumpulan data
dilakukan melalui wawancara mendalam, observasi langsung dan dokumentasi.
Analisis data melibatkan terhadap reduksi data, penyajian data, dampenarikan
Kesimpulan. Hasil penelitian menunjukkan bahwa strategi ‘komunikasi 'dakwah
yang dilakukan Ning Umi Laila-menggunakan strategi segmentasi-audiens secara
empatik dan kontekstual karena' mempertimbangkan segala materinya berdasarkan
usia, latar pendidikan, budaya, serta kondisi emosional dan spiritual jamaah pada
saat itu. Faktor yang menjadi penentu materi ceramah dakwah Ning Umi Laila
adalah karakteristik mad’u, faktor ini menjadi landasan pertama yang
dipertimbangkan Ning Umi Laila dalam menyusun materi ceramah dakwahnya.

Kata Kunci: Strategi komunikasi, Dakwah, Pengemasan materi.
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ABSTRACT

Risma Azzah Fatin, 2025. Ning Umi Laila's Preaching Strategy in Packaging
Religious Lecture Materials. Supervisor I: Dr. Moch. Choirul Arif, S.Ag.,
M.FilLIL, Supervisor II: Dr. Hj. Luluk Fikri Zuhriyah, M.Ag

The strategy of preaching communication plays a very important role in planning
the packaging of religious lecture materials such as preacher Ning Umi Laila to be
able to carry out religious lectures effectively. The formulation of the problem of
this research is how is Ning Umi Laila's preaching communication strategy and the
factors that determine the material of Ning Umi Laila's preaching lecture. This study
aims so that every step or design of the packaging of religious lecture materials can
be a determinant that preaching can be accepted by the community effectively. This
study uses a qualitative approach with Carl Rogers' humanistic theory as the main
theoretical basis. Data collection was carried out through in-depth interviews, direct
observation and documentation. Data analysis involves data reduction, data
presentation, and drawing conclusions. The results of the study show that the
preaching communication strategy carried out by Ning Umi Laila uses an
empathetic and contextual audience segmentation strategy because it considers all
its materials based on age, educational background, culture, and the .emotional and
spiritual conditions of the.congregation at-that time."The factor that detefmines Ning
Umi Laila's preaching lecture material is the characteristics of the mad'y, this factor
is the first basis considered by Ning Umi Laila in compiling her preaching lecture
material.

Keywords: Communication strategy, Da’wah, Material packaging
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