
 

 

 

UNCOVERING MEANINGS IN MILEY CYRUS’ WE 

CAN’T STOP VIDEO ON YOUTUBE: A SEMIOTIC 

APPROACH 

THESIS 

 

 

 

 

 

 

 

 

 

 

BY 

SABILA ALMAS AMALIA LAKSTI 

REG. NUMBER 03010320027 

 

 

 

 

 

ENGLISH LITERATURE DEPARTMENT 

FACULTY OF ADAB AND HUMANITIES 

UNIVERSITAS ISLAM NEGERI SUNAN AMPEL 

SURABAYA 

2026 









 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

vi 

 

 

ABSTRACT 

 

Almas, S. (2026). Uncovering Meanings In Miley Cyrus’ We Can’t Stop Video On 

YouTube: A Semiotic Approach English Literature Department, Faculty of 

Adab and Humanities, UIN Sunan Ampel Surabaya. Advisor: Murni 

Fidiyanti, M.A. 

 

This study aims to uncover the meanings of Miley Cyrus's YouTube music 

video "We Can't Stop." This study attempts to verify the validity of numerous 

website analyses that describe the music video as centered around youth, freedom, 

and partying. The song expresses a spirit of rebellion, joy, and living in the 

present, especially among young people. Furthermore, the researcher focused on 

identifying semiotic signs in the music video to uncover the meanings contained 

within it, including denotative, connotative, and myth meanings. This study 

addressed one key issues: How do the visual and verbal signs in Miley Cyrus's 

"We Can't Stop" music video represent denotative, connotative, and myth 

meanings based on Roland Barthes' semiotic theory. 

 

The researcher used a descriptive-qualitative approach because the data 

revealed the sentence method. To collect data, the researcher used scenes from 

Miley Cyrus's music video "We Can't Stop" and lyrics from websites to uncover 

the meanings contained within. First, the researcher will repeatedly watch Miley 

Cyrus's music video "We Can't Stop" on YouTube to gain an understanding of the 

video's context. Next, the researcher will collect all the scenes and lyrics in the 

video. The researcher will then identify the signs, denotations, and connotations in 

the video. Finally, the researcher will explore the meaning of the combination of 

the video and lyrics. 

 

This research seeks to uncover the validity of the arguments presented by 

numerous websites analyzing Miley Cyrus's music video "We Can't Stop." The 

argument presented is that "We Can't Stop" is about freedom of expression, 

having fun, and facing criticism with confidence. Furthermore, the researcher 

found that the music video reveals the lives of young people experiencing difficult 

times, where they must express their identities in a restrictive society in order to 

achieve freedom.  

 

Keywords: connotation, denotation, myth, music video, sign 
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ABSTRAK 

 

Almas, S. 2026. Mengungkap Makna Dalam Video We Can't Stop Di YouTube 

Miley Cyrus: Pendekatan Semiotik. Prodi Sastra Inggris Fakultas Adab dan 

Humaniora UIN Sunan Ampel Surabaya. Pembimbing: Murni Fidiyanti, 

M.A. 

 

Penelitian ini bertujuan untuk mengungkap makna dari video klip Miley 

Cyrus berjudul We Can't Stop di YouTube. Penelitian ini mencoba mengungkap 

kebenaran dari banyaknya analisis dari situs web yang menjelaskan bahwa video 

klip ini bertemakan anak muda, kebebasan, dan berpesta. Lagu ini 

mengungkapkan semangat pembangkangan, kegembiraan, dan hidup di masa kini, 

khususnya di kalangan anak muda. Selain itu, peneliti lebih fokus untuk 

menemukan tanda-tanda semiotik dari video klip tersebut untuk menemukan 

makna yang terkandung melalui makna denotative, konotatif dan mitos dalam 

video klip tersebut. Penelitian ini memiliki satu masalah, yaitu bagaimana tanda-

tanda visual dan verbal dalam video musik "We Can't Stop" karya Miley Cyrus 

merepresentasikan makna denotatif, konotatif, dan mitos berdasarkan teori 

semiotika Roland Barthes? 

 

Peneliti menggunakan pendekatan deskriptif-kualitatif karena mengungkap 

data metode kalimat. Untuk mengumpulkan data, peneliti menggunakan adegan 

dalam video musik Miley Cyrus berjudul We Can't Stop dan lirik dari website 

untuk mengungkap makna yang terkandung di dalamnya. Pertama, peneliti akan 

menonton video musik Miley Cyrus "We Can't Stop" di YouTube secara berulang 

untuk mendapatkan pemahaman tentang konteks video tersebut. Kemudian, 

peneliti akan mengumpulkan semua adegan dan lirik dalam video musik Miley 

Cyrus "We Can't Stop". Kemudian peneliti akan mengidentifikasi tanda, denotasi, 

dan konotasi dalam video musik Miley Cyrus "We Can't Stop". Dan yang terakhir 

peneliti akan mencari makna dari kombinasi video dan lirik. 

 

Penelitian ini berupaya mengungkap kebenaran argumen dari banyak situs 

web yang menganalisis video musik Miley Cyrus "We Can't Stop". Argumen 

yang diberikan adalah bahwa lagu “We Can’t Stop” merupakan lagu tentang 

kebebasan berekspresi, bersenang-senang, dan menghadapi kritik dengan percaya 

diri. Selain itu, peneliti juga menemukan bahwa video musik tersebut 

mengungkap bagaimana kehidupan anak muda yang mengalami masa-masa sulit 

di mana mereka harus mengekspresikan identitas mereka di tengah masyarakat 

yang ketat agar mencapai kebebasan. 

. 

 

Kata Kunci: konotasi, denotasi, mitos, video musik, tanda 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

viii 

 

TABLE OF CONTENTS 
 

Approval Sheet ........................................................................................................ ii 
Examiner Sheet ...................................................................................................... iii 
Declaration ............................................................................................................. iv 
Acknowledgment .................................................................................................... v 
Abstract .................................................................................................................. vi 

Abstrak .................................................................................................................. vii 
Table Of Contents ................................................................................................ viii 
List Of Tables .......................................................................................................... x 
List Of Figures ....................................................................................................... xi 
List Of Appendices ................................................ Error! Bookmark not defined. 

 

CHAPTER I INTRODUCTION ............................................................................. 1 

1.1. Background of the Study .............................................................................. 1 

1.2. Problems of the Study .................................................................................. 7 

1.3. Objectives of the Study ................................................................................ 7 

1.4. Significances of the Study ............................................................................ 7 

1.5. Scope and Delimitations .............................................................................. 8 

1.6. Definition of Key Terms .............................................................................. 8 

 

CHAPTER II REVIEW OF RELATED LITERATURE ..................................... 10 

2.1. Semiotics .................................................................................................... 10 

2.2. Roland Barthes’s Theory............................................................................ 12 

2.3. Denotation .................................................................................................. 14 

2.4. Connotation ................................................................................................ 14 

2.5. Myth ........................................................................................................... 15 

2.6. Visual and Verbal ....................................................................................... 15 

2.7. Video .......................................................................................................... 16 

2.8. We Can’t Stop ............................................................................................ 18 

2.9. Film Structure ............................................................................................ 19 

2.9.1. Christian Metz’s Semiotic Film Theory ................................................. 19 

 

CHAPTER III RESEARCH METHOD ............................................................... 27 

3.1. Research Design ......................................................................................... 27 

3.2. Data Collection....................................................................................... 27 

3.2.1. Research Data ......................................................................................... 28 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

ix 

 

3.2.2. Data Source ............................................................................................ 28 

3.2.3. Instrument(s) .......................................................................................... 29 

3.2.4. Data Collection Technique ..................................................................... 29 

3.3. Data Analysis Technique ....................................................................... 30 

 

CHAPTER IV FINDINGS AND DISCUSSION ................................................. 32 

4.1. Findings ...................................................................................................... 32 

4.1.1. Denotation, Connotation, and myth meaning in visual and verbal sign . 32 

4.2. Discussion .................................................................................................. 59 

4.2.1. Denotative Meanings .............................................................................. 60 

4.2.2. Connotative Meanings ............................................................................ 61 

4.2.3. Myth Meanings ....................................................................................... 62 

4.2.4. Discussion Based on Roland Barthes' Theory ........................................ 62 

 

CHAPTER V CONCLUSIONS AND SUGGESTIONS ...................................... 64 

5.1. Conclusions ................................................................................................ 64 

5.2. Suggestions ................................................................................................ 68 

 

REFERENCES ...................................................................................................... 69 
 

 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

x 

 

LIST OF TABLES 

 

Table 4. 1 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 33 

Table 4. 2 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 35 

Table 4. 3 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 39 

Table 4. 4 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 41 

Table 4. 5 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 44 

Table 4. 6 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 47 

Table 4. 7 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 49 

Table 4. 8 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 52 

Table 4. 9 Sample data of ‘We Can’t Stop’ in music video and lyrics ................. 55 

Table 4. 10 Sample data of ‘We Can’t Stop’ in music video and lyrics ............... 57 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

xi 

 

LIST OF FIGURES 

 

Figure 4. 1 A women hitting a pinata at party....................................................... 33 
Figure 4. 2 Two women in a dark kitchen ............................................................ 36 
Figure 4. 3 Skull statue made from French fries ................................................... 39 
Figure 4. 4 Prosthetic finger that was cut off ........................................................ 41 

Figure 4. 5 Swimming Pool Scene ........................................................................ 44 
Figure 4. 6 A Deers Wearing Glasses Facing Mirror............................................ 47 
Figure 4. 7 A soup spoon containing letter paste .................................................. 50 
Figure 4. 8 A girl and a smoke in the dark place .................................................. 52 
Figure 4. 9 Man eating a sandwich filled with money .......................................... 55 

Figure 4. 10 A group of young people sitting in an open area .............................. 57 

 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

69 

 

 

REFERENCES 

 

Agustina, T., & Ramali, V. (2023). The Figurative Language Sarcasm and Satire 

on the Song “We Can’T Stop” and “Wtf Do I Know” By Miley Cyrus and 

“Reckless” By Madison Beer. Journal of Language, Literature, and 

Teaching, 4(3), 84–90. https://doi.org/10.35529/jllte.v4i3.84-90 

. 

Alwehaibi, H. O. (2015). The impact of using YouTube in EFL classrooms on 

enhancing EFL students' content learning. Journal of College Teaching & 

Learning, 12(2), 121–126. 

 

Barthes, R. (1972). Mythologies. New York: Hill and Wang. 

 

Barthes, R. (1977). Image, music, text. London: Fontana Press. 

 

Barthes, R. (1977). Image, music, text (S. Heath, Trans.). Hill and Wang. 

(Original work published 1964) 

 

Bordwell, D., & Thompson, K. (2008). Film art: An introduction (8th ed.). 

McGraw-Hill. 

 

Chandler, D. (2007). Semiotics: The basics (2nd ed.). Routledge. 

 

Chandler, D. (2017). Semiotics: The basics (3rd ed.). London: Routledge. 

 

Cirlot, J. E. (2001). A dictionary of symbols (J. Sage, Trans.). Routledge. 

(Original work published 1962) 

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed 

methods approaches (4th ed.). SAGE Publications. 

Creswell, J. W. (2018). Qualitative inquiry and research design: Choosing among 

five approaches (4th ed.). SAGE Publications.  

Danesi, M. (1999). Of cigarettes, high heels, and other interesting things: An 

introduction to semiotics. St. Martin's Press. 

Duignan, B. (2025, April 7). Semiotics | Definition, theory, examples, & facts. 

Britannica. https://www.britannica.com/science/semiotics 

 

Dyer, G. (2002). Advertising as communication. London: Routledge. 

 

Fernandi, M. D., & Kartiningsih, R. (2024). A semiotic study of Roland Barthes’ 

order of signification in Gravity Falls season 1 animated series by Alex 

Hirsch. Journal of English on Language and Literature, 2(3), 299–308. 

https://ejournal.unitomo.ac.id/index.php/jell/issue/view/530 

 

https://doi.org/10.35529/jllte.v4i3.84-90
https://www.britannica.com/science/semiotics
https://ejournal.unitomo.ac.id/index.php/jell/issue/view/530


 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

70 

 

 

FutureLearn. (2021). 7 camera shots and angles to use in filmmaking. 

https://www.futurelearn.com/info/courses/sustainability-through-

film/0/steps/266342 

 

Genius. (2018). Miley Cyrus – We Can't Stop lyrics. Genius. 

https://genius.com/Miley-cyrus-we-cant-stop-lyrics 

 

Gill, R. (2007). Postfeminist media culture: Elements of a sensibility. European 

Journal of Cultural Studies, 10(2), 147–166. 

 

Giroux, H. A. (1998). Stealing innocence: Youth, corporate power, and the 

politics of culture. Palgrave 

 

Goodwin, A. (1992). Dancing in the distraction factory: Music television and 

popular culture. University of Minnesota Press.. 

 

Halliday, M. A. K. (1985). An introduction to functional grammar. London: 

Edward Arnold. 

 

Havard, M., Beauvais, F., & Choquet, M. (2014). Drug references in popular 

music: A content analysis. Journal of Substance Use, 19(3), 244–250. 

Hebdige, D. (1979). Subculture: The meaning of style. Routledge. 

 

Indriani, O., & Kholiq, M. (2020). A semiotic analysis in music video of Blank 

Space [Undergraduate thesis]. Unpublished manuscript. 

 

Jewitt, C. (2009). The Routledge handbook of multimodal analysis. London: 

Routledge. 

 

Jung, C. G. (1966). Two essays on analytical psychology (R. F. C. Hull, Trans.). 

Princeton University Press. 

 

Kress, G., & van Leeuwen, T. (2006). Reading images: The grammar of visual 

design (2nd ed.). London: Routledge. 

 

Krisnawati, N. A., Winarta, I. B. G. N., & Ariyaningsih, N. D. (2021). Figurative 

language used in song lyrics by Miley Cyrus. Jurnal Humanis, Fakultas 

Ilmu Budaya Unud, 25(3), 297–302. 

https://doi.org/10.24843/JH.2021.v25.i03.p15 

 

Kristeva, J. (1980). Desire in language: A semiotic approach to literature and art. 

New York: Columbia University Press. 

 

Laiyinah, N., Verayanti, & Purba, D. (2022). Analysis of speech function in Miley 

Cyrus’s selected songs lyrics: Systemic Functional Linguistic. Littera: 

Jurnal Ilmu Keinggrisan, 4(2). Darma Agung University Journal Portal 

 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic inquiry. Sage Publications. 

https://www.futurelearn.com/info/courses/sustainability-through-film/0/steps/266342
https://www.futurelearn.com/info/courses/sustainability-through-film/0/steps/266342
https://genius.com/Miley-cyrus-we-cant-stop-lyrics
https://doi.org/10.24843/JH.2021.v25.i03.p15
https://jurnal.universitasdarmaagung.ac.id/littera/article/download/1299/1248/


 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

71 

 

 

 

Ma’sumah, F. N. (2021). A semiotical analysis on music video of Justin Bieber’s 

album Changes [Undergraduate thesis, IAIN Kediri]. 

https://etheses.iainkediri.ac.id/id/eprint/3960 

 

Machin, D. (2010). Analysing popular music: Image, sound and text. SAGE 

Publications. 

 

Metz, C. (1968). Film language: A semiotics of the cinema (M. Taylor, Trans.). 

University of Chicago Press. 

 

Monaco, J. (2000). How to read a film: The world of movies, media, and 

multimedia. New York: Oxford University Press. 

 

Mudjiyanto, B., & Nur, E. (2013). Semiotika dalam metode penelitian komunikasi 

(Semiotics in research method of communication). Jurnal Penelitian 

Komunikasi, Informatika, dan Media Massa (PEKOMMAS), 16(1), 1–10. 

 

Mulvey, L. (1975). Visual pleasure and narrative cinema. Screen, 16(3), 6–18. 

 

Murphey, T. (1992). Music and song. Oxford University Press. 

 

Nurul, L., Verayanti, & Purba, D. (2022). Analysis of speech function in Miley 

Cyrus’s selected song lyrics: Systemic functional linguistic. Jurnal Littera: 

Fakultas Sastra Darma Agung, 1(1), 37–48. 

 

Palamar, J. J. (2014). How “Molly” became the code word for MDMA: Urban 

slang and drug trends in electronic dance music culture. Drug and Alcohol 

Dependence, 140, e56. 

 

Peirce, C. S. (1931–1958). Collected papers of Charles Sanders Peirce (C. 

Hartshorne, P. Weiss, & A. W. Burks, Eds.). Harvard University Press. 

 

Pudjiati, D., Mawarni, V., Urassa, B., & Hamdani, H. (2024). Multimodal 

semiotic analysis of Coldplay’s Viva La Vida: Lyrical, visual, and 

intertextual meaning. Jurnal Ilmu Pendidikan. 

 

Saussure, F. de. (1983). Course in general linguistics (C. Bally & A. Sechehaye, 

Eds.; R. Harris, Trans.). Duckworth. (Original work published 1916) 

 

Srijati, L. D., & Cahyaningrum, I. O. (2024). Relation between scenes and lyrics 

in Rosé’s music video: A semiotic analysis. 

 

Supercolor. (2020, December 18). The meaning of the color blue. 

https://www.supercolor.com/blog/the-meaning-of-the-color-blue/ 

 

https://etheses.iainkediri.ac.id/id/eprint/3960
https://www.supercolor.com/blog/the-meaning-of-the-color-blue/


 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

72 

 

 

Regina, M. (2014). The psychological aspect of woman as reflected in Miley 

Cyrus’s Wrecking Ball music video and song lyrics (Undergraduate thesis, 

Diponegoro University). Neliti Repository. neliti.com 

 

Rohman, J. N., & Husna, J. (2017). SITUS YOUTUBE SEBAGAI MEDIA 

PEMENUHAN KEBUTUHAN INFORMASI: SEBUAH SURVEI 

TERHADAP MAHASISWA PROGRAM STUDI ILMU 

PERPUSTAKAAN UNIVERSITAS DIPONEGORO ANGKATAN 2013-

2015. Jurnal Ilmu Perpustakaan, 6(1), 171-

180. https://doi.org/10.14710/jip.v6i1.171-180 

 

Tagg, P. (1987). Musicology and semiotics: The musical sign revisited. Semiotica, 

66(1–3), 279–298. 

 

Wicaksono, W. W. (2024). A study of semiotic in music video “Secret Love 

Song”. Journal of English on Language and Literature. 

 

We Can’t Stop – Wikipedia. (2025). Background. 

https://en.wikipedia.org/wiki/We_Can%27t_Stop#Background 

 

Zahida, A., Karima, R. F. H., & Kustantinah, I. (2024, May 20). Comparative 

analysis of personality changes in language style between See You Again 

and Flowers by Miley Cyrus. Proceedings of the 4th English Teaching, 

Literature, and Linguistics (ETERNAL) Conference, Universitas PGRI 

Semarang, Indonesia. ISSN: 2828-7193. 

 

https://doi.org/10.14710/jip.v6i1.171-180
https://en.wikipedia.org/wiki/We_Can%27t_Stop#Background

	cb32677f3169af9076c8c93a2ec2ce6f81e8c12621111c9a34e0758b4001ca5d.pdf
	3bf41127d471c4a0f0e08e54bafb93d0b62d99483b751841b5d5243eeb4a42cf.pdf
	fe96697f75b33d894fdae163d57c5162c4850847696209da9595a3551d829cdb.pdf
	492ec91db9c0c2ff188e9500414288f3142944db1ebf71ddbf8cc7062b125982.pdf
	cb32677f3169af9076c8c93a2ec2ce6f81e8c12621111c9a34e0758b4001ca5d.pdf
	ACKNOWLEDGMENT
	ABSTRACT
	ABSTRAK
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	CHAPTER I
	INTRODUCTION
	1.1. Background of the Study
	1.2. Problems of the Study
	1.3. Objectives of the Study
	1.4. Significances of the Study
	1.5. Scope and Delimitations
	1.6. Definition of Key Terms
	CHAPTER II
	REVIEW OF RELATED LITERATURE
	1.
	2.
	2.1. Semiotics
	2.2. Roland Barthes’s Theory
	2.3. Denotation
	2.4. Connotation
	2.5. Myth
	2.6. Visual and Verbal
	2.7. Video
	2.8. We Can’t Stop
	2.9. Film Structure
	2.9.1. Christian Metz’s Semiotic Film Theory
	CHAPTER III
	RESEARCH METHOD
	3.
	3.1. Research Design
	3.2. Data Collection
	3.2.1. Research Data
	3.2.2. Data Source
	3.2.3. Instrument(s)
	3.2.4. Data Collection Technique
	3.3. Data Analysis Technique
	CHAPTER IV
	FINDINGS AND DISCUSSION
	4.
	4.1. Findings
	4.1.1. Denotation, Connotation, and myth meaning in visual and verbal sign
	4.2. Discussion
	4.2.1. Denotative Meanings
	4.2.2. Connotative Meanings
	4.2.3. Myth Meanings
	4.2.4. Discussion Based on Roland Barthes' Theory
	CHAPTER V
	CONCLUSIONS AND SUGGESTIONS
	5.
	5.1. Conclusions
	5.2. Suggestions
	REFERENCES

	bcca65b13d4d003c29394e5cd947a07fc971833c09343fd9e05dfaa89d8c1b1d.pdf

