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ABSTRAK
Wahyu Efendi, NIM. B92219135, Pengembangan Masyarakat
Islam, 2024, Pemberdayaan Ekonomi Usaha Mikro Kecil Dan
Menengah (UMKM) Melalui Pemanfaatan Digital Marketing
Anggota Ishari Nu Desa Padangasri Kecamatan Jatirejo
Kabupaten Mojokerto.
Desa Padangasri Merupakan desa yang terdapat organisasi
sosial yang bergerak dibidang seni dan Sholawat dibawah
naungan Nahdlatul Ulama yaitu ISHARINU. Anggota ISHARI
NU Desa Padangasri memiliki Usaha kreatifitas dalam usaha
mikro kecil dan menengah (UMKM) yang memiliki dua bidang
yaitu Pertama bidang Ekonomi Kreatif (Ekraff) meliputi
Sepatu, Sandal, Dompet, dan helm. Kedua bidang makanan
meliputi Regginang, Keripik Pisang, Marning, dan juga
minuman kopi. Banyaknya UMKM yang dimiliki setiap
anggota belum mampu untuk menjual secara maksimal terlebih
lagi di era digital pada zaman ini. penelitian ini mengajak
Masyarakat Desa Padangasri khusunya Anggota ISHARI NU
untuk melakukan pengembangan pada penjualan Produk
UMKM menggunakan Digital Marketing. Penelitian ini
menggunakan metode pendekatan ABCD (Asset Based
Community Development) dengan. analisis, 5-D wyaitu dengan
mengetahui potensi (Discovery), merumuskan impian (Dream),
merencanakan strategi-dari impian yang ingin dicapai (Design),
penentuan aksi secara partisipatif yang sudahdirancang
sebelumnya (Define), kemudian melakukan aksi Nyata untuk
perubahan sosial (Destiny).Hasil dari kegiatan yang dilakukan
peneliti bersama masyarakat adalah tebentuknya Lajnah sumber
daya dan perekonmian Pimpinan Ranting ISHARI Desa
Padangasri sebagai wadah untuk mengembankan skill dan
potensi yang dimiliki Anggota ISHARI NU untuk memasarkan
Produk UMKM di Pasar Digital.
Kata Kunci: Pemberdayaan, UMKM, ISHARI NU, Digital
Marketing.
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ABSTRACT

Wahyu Efendi, NIM. B92219135, Islamic Community
Development, 2024, Economic Empowerment of Micro, Small
and Medium Enterprises (MSMESs) Through the Utilization of
Digital Marketing, Ishari Nu Members, Padangasri Village,
Jatirejo District, Mojokerto Regency.

Padangasri Village is a village where there is a social
organization that operates in the field of arts and prayer under
the auspices of Nahdlatul Ulama, namely ISHARI NU.
Members of ISHARI NU Padangasri Village have creative
businesses in micro, small and medium enterprises (MSMEs)
which have two fields, namely the first is the field of Creative
Economy (Ekraft) including shoes, sandals, wallets and helmets.
The two food areas include Regginang, Banana Chips,
Marning, and also coffee drinks. The large number of MSMEs
owned by each member is not yet able to sell optimally,
especially in this digital era. This research invites the
Padangasri  Village Community, especially ISHARI NU
Members, to develop sales of MSME Products using Digital
Marketing. This research uses the ABCD (Asset Based
Community Development) approach with 5-D analysis, namely
by knowing ' the potential (Discovery), "formulating dreams
(Dream), planning strategies for the dreams you want to achieve
(Design), determining participatory actions that have been
previously designed ( Define), then take real action for social
change (Destiny). The result of the activities carried out by
researchers together with the community was the formation of a
resource and economic platform for the ISHARI Branch
Leaders in Padangasri Village as a forum for developing the
skills and potential of ISHARI NU members to market MSME
products on the digital market.

Keywords: Empowerment, MSMEs, ISHARI NU, Digital
Marketing.
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