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ABSTRACT
Setyawati, Alfia Indah. “The Yogyakarta Special Region Tourism Office's
Commercial Diplomacy Efforts to Support Yogyakarta Tourism Promotion through
the Jogja International Travel Mart 2022 . Sunan Ampel State Islamic University,
Surabaya, 2024.

This research aims to describe the commercial diplomacy efforts of the
Yogyakarta Special Region Tourism Office in supporting the promotion of
Yogyakarta tourism through the Jogja International Travel Mart 2022. During the
Jogja International Travel Mart, travel agents sell tour packages to travel agents
from other countries to support the promotion of Yogyakarta tourism after being
impacted by the Covid-19 pandemic for 2 years. This study uses a qualitative
descriptive approach with data collection techniques through interviews and
documentation, which are then analyzed using interactive analysis techniques. The
results of this study reveal two commercial diplomacy activities conducted by the
Yogyakarta Special Region Tourism Office. First, the Tourism Office organizes the
Jogja International Travel Mart, a Business to Business (B2B) meeting that
facilitates communication between local travel agents and foreign travel agents.
Second, the Tourism Office serves as a liaison between local and international
tourism industry players.

Keywords: Effort, Commercial Diplomacy, Promotion of Tourism, Jogja
International Travel Mart.

ABSTRAK

Setyawati, Alfia Indah. “Upaya Diplomasi Komersial Dinas Pariwisata Daerah
Istimewa Yogyakarta Dalam Mendukung Promosi Pariwisata Yogyakarta Melalui
Jogja International Travel Mart 2022”. Universitas Islam Negeri Sunan Ampel
Surabaya, 2024.

!

Penelitian ini berusaha mendeskripsikan upaya diplomasi komersial Dinas
Pariwisata:Daerah Istimewa Yogyakarta dalam mendukung promosi pariwisata
Yogyakarta melalui Jogja International Travel Mart 2022. Dalam Jogja
International Travel Mart para Travel Agent menjual paket wisata kepada Travel
Agent dari negara lain untuk mendukung promosi pariwisata Yogyakarta setelah
dilanda pandemi Covid-19 selama 2 tahun. Penelitian ini menggunakan pendekatan
deskriptif kualitatif dengan teknik pengambilan data wawancara dan dokumentasi
kemudian dianalisis menggunakan teknik analisis interaktif. Dari hasil penelitian
ini, terdapat dua dari aktivitas diplomasi komersial yang dilakukan oleh Dinas
Pariwisata DIY. Pertama, Dinas Pariwista DIY menyelenggarakan Jogja
International Travel Mart yang merupakan pertemuan Business to Business (B2B)
sebagai komunikasi antara Travel Agent DIY dengan Travel Agent Luar Negeri.
Kedua, Dinas Pariwisata DIY sebagai penghubung antara pelaku industri pariwisata
lokal dengan internasional.

Kata Kunci: Upaya, Diplomasi Komersial, Promosi Pariwisata, Jogja International
Travel Mart.
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