
PROGRAM STUDI PSIKOLOGI 

FAKULTAS PSIKOLOGI DAN KESEHATAN 

UNIVERSITAS ISLAM NEGERI SUNAN AMPEL 

SURABAYA 

2024 

 
 

 

 

 
 

 

PENGARUH BODY DISSATISFACTION DAN SELF-ESTEEM 

TERHADAP ADIKSI MEDIA SOSIAL PADA MAHASISWA PENGGUNA 

INSTAGRAM DI SURABAYA 

 

 

 

SKRIPSI 

 

Diajukan Kepada Universitas Islam Negeri Sunan Ampel Surabaya untuk 

Memenuhi Salah Satu Persyaratan dalam Menyelesaikan Program Strata Satu (S1) 

Psikologi (S.Psi) 
 

 

 

 

 

 

 

 

 

Oleh : 

Jilan Athaya Salsabila 

11040120115 









iv 

 

 
 

KEMENTERIAN AGAMA 

UNIVERSITAS ISLAM NEGERI SUNAN AMPEL SURABAYA 

PERPUSTAKAAN 
Jl. Jend. A. Yani 117 Surabaya 60237 Telp. 031-8431972 Fax.031-8413300 

E-Mail: perpus@uinsby.ac.id 
 

 

LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI 
KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS 

Sebagai sivitas akademika UIN Sunan Ampel Surabaya, yang bertanda tangan di bawah ini, saya: 

Nama :   Jilan Athaya Salsabila  

NIM :  11040120115 

Fakultas/Jurusan :  Psikologi dan Kesehatan/Psikologi 
 

E-mail address :  jilanathayasalsabila0@gmail.com 

Demi pengembangan ilmu pengetahuan, menyetujui untuk memberikan kepada Perpustakaan 
UIN Sunan Ampel Surabaya, Hak Bebas Royalti Non-Eksklusif atas karya ilmiah : 

Sekripsi Tesis Desertasi Lain-lain ( ............................................ ) 

yang berjudul : 

            Pengaruh Body Dissatisfaction dan Self-Esteem terhadap Adiksi Media Sosial pada Mahasiswa 

              Pengguna Instagram di Surabaya 
 

 
 

 

beserta perangkat yang diperlukan (bila ada). Dengan Hak Bebas Royalti Non-Ekslusif ini 
Perpustakaan UIN Sunan Ampel Surabaya berhak menyimpan, mengalih-media/format-kan, 
mengelolanya dalam bentuk pangkalan data (database), mendistribusikannya, dan 

menampilkan/mempublikasikannya di Internet atau media lain secara fulltext untuk kepentingan 
akademis tanpa perlu meminta ijin dari saya selama tetap mencantumkan nama saya sebagai 
penulis/pencipta dan atau penerbit yang bersangkutan. 

 

Saya bersedia untuk menanggung secara pribadi, tanpa melibatkan pihak Perpustakaan UIN 
Sunan Ampel Surabaya, segala bentuk tuntutan hukum yang timbul atas pelanggaran Hak Cipta 
dalam karya ilmiah saya ini. 

 

Demikian pernyataan ini yang saya buat dengan sebenarnya. 
 

Surabaya, 15 Juni 2024 
 

  Penulis 

                                                                                                                                                            

        ( Jilan Athaya Salsabila) 
          

mailto:perpus@uinsby.ac.id


 
    

 

ix 

 

  

DAFTAR ISI 

HALAMAN PENGESAHAN............................................................................. ii 

PERNYATAAN KEASLIAN PENELITIAN .................................................... iii 

LEMBAR PUBLIKASI..................................................................................... iv 

HALAMAN PERSETUJUAN ........................................................................... v 

HALAMAN PERSEMBAHAN ........................................................................ vi 

KATA PENGANTAR ....................................................................................... vii 

DAFTAR ISI ...................................................................................................... ix 

DAFTAR TABEL ............................................................................................. xii 

DAFTAR GAMBAR ....................................................................................... xiii 

DAFTAR LAMPIRAN .................................................................................... xiv 

INTISARI ......................................................................................................... xv 

ABSTRACT ...................................................................................................... xvi 

BAB I .................................................................................................................. 1 

PENDAHULUAN ............................................................................................... 1 

A. Latar Belakang Penelitian ....................................................................... 1 

B. Rumusan Masalah .................................................................................. 6 

C. Tujuan Penelitian .................................................................................... 6 

D. Manfaat Penelitian .................................................................................. 7 

E. Keaslian Penelitian ................................................................................. 7 

BAB II .............................................................................................................. 12 

KAJIAN PUSTAKA ........................................................................................ 12 

A. Adiksi Media Sosial .............................................................................. 12 

1. Definisi Adiksi Media Sosial ......................................................... 12 

2. Aspek Adiksi Media Sosial ............................................................ 13 

3. Faktor Adiksi Media Sosial ............................................................ 14 

4. Ciri Adiksi Media Sosial ................................................................ 16 

B. Body Dissatisfaction ............................................................................. 17 

1. Definisi Body Dissatisfaction ......................................................... 17 

2. Aspek Body Dissatisfaction ............................................................ 19 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 
    

 

x 

 

  

3. Faktor Body Dissatisfaction ..............................................................20 

C. Self-Esteem ...............................................................................................22 

1. Definisi Self-Esteem .........................................................................22 

2. Aspek Self-Esteem ............................................................................24 

3. Faktor Self-Esteem ............................................................................24 

D. Hubungan Body Dissatisfaction dan Self-Esteem terhadap Adiksi Media 

Sosial .......................................................................................................25 

E. Kerangka Teori .......................................................................................27 

F. Hipotesis ..................................................................................................29 

BAB III .................................................................................................................30 

METODE PENELITIAN ...................................................................................30 

A. Variabel dan Definisi Operasional ..........................................................30 

1. Adiksi media sosial ............................................................................30 

2. Body dissatisfaction .........................................................................30 

3. Self-esteem .......................................................................................31 

B. Populasi, Sampel, dan Teknik Sampling .................................................31 

1. Populasi ............................................................................................31 

2. Teknik sampling ...............................................................................31 

3. Sampel ..............................................................................................32 

C. Teknik Pengumpulan Data .......................................................................33 

1. Alat Ukur Variabel Adiksi Media Sosial ..........................................33 

2. Alat Ukur Variabel Body Dissatisfaction .........................................33 

3. Alat Ukur Variabel Self-Esteem .......................................................34 

D. Validitas dan Reliabilitas .........................................................................35 

1. Uji Validitas .....................................................................................35 

2. Uji Reliabilitas .................................................................................38 

E. Uji Asumsi Klasik ...................................................................................40 

1. Uji Prasyarat .....................................................................................40 

2. Analisis Data ....................................................................................42 

BAB IV ...........................................................................................................................43 

HASIL PENELITIAN DAN PEMBAHASAN .................................................43 

A. Deskripsi Subjek .....................................................................................43 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 
    

 

xi 

 

  

B. Uji Hipotesis ......................................................................................... 51 

C. Pembahasan .......................................................................................... 52 

BAB V ............................................................................................................... 58 

PENUTUP ........................................................................................................ 58 

A. Simpulan ..................................................................................................58 

B. Saran ........................................................................................................58 

DAFTAR PUSTAKA ....................................................................................... 60 

LAMPIRAN ..................................................................................................... 66 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 
    

 

xii 

 

  

 

DAFTAR TABEL 

 

Tabel 3. 1 Tabel Penentuan Jumlah Isaac Michael ................................................32 

Tabel 3. 2 Blueprint Skala Adiksi Media Sosial ....................................................33 

Tabel 3. 3 Blueprint Skala Body Dissatisfaction ...................................................34 

Tabel 3. 4 Blueprint Skala Self-Esteem .................................................................35 

Tabel 3. 5 Hasil Uji Validitas Skala Adiksi Media Sosial .....................................36 

Tabel 3. 6 Hasil Uji Validitas Skala Body Dissatisfaction ....................................36 

Tabel 3. 7 Hasil Uji Validitas Skala Self-Esteem ..................................................38 

Tabel 3. 8 Hasil Uji Reliabilitas Adiksi Media Sosial ..........................................39 

Tabel 3. 9 Hasil Uji Reliabilitas Body Dissatisfaction .........................................39 

Tabel 3. 10 Hasil Uji Reliabilitas Self-Esteem .....................................................39 

Tabel 3. 11 Hasil Uji Normalitas ..........................................................................40 

Tabel 3. 12 Hasil Uji Multikolinieritas .................................................................41 

Tabel 3. 13 Hasil Uji Heterokedastisitas ...............................................................41 

 

Tabel 4. 1 Klasifikasi Jenis Kelamin ....................................................................43 

Tabel 4. 2 Klasifikasi Rentang Usia .....................................................................43 

Tabel 4. 3 Klasifikasi Asal Universitas ................................................................44 

Tabel 4. 4 Pedoman Hasil Pengukuran ................................................................45 

Tabel 4. 5 Kategorisasi Adiksi Media Sosial .......................................................46 

Tabel 4. 6 Kategorisasi Body Dissatisfaction ......................................................46 

Tabel 4. 7 Kategorisasi Self-Esteem ....................................................................46 

Tabel 4. 8 Tabulasi Silang Jenis Kelamin dengan Adiksi Media Sosial ..............47 

Tabel 4. 9 Tabulasi Silang Usia dengan Adiksi Media Sosial .............................48 

Tabel 4. 10 Tabulasi Silang Asal Universitas dengan Adiksi Media Sosial ........49 

Tabel 4. 11 Hasil Uji T Parsial ............................................................................51 

Tabel 4. 12 Hasil Uji F ........................................................................................52 

Tabel 4. 13 Koefisien Determinasi ......................................................................52 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 
    

 

xiii 

 

  

 

DAFTAR GAMBAR 

Gambar 1 Kerangka Teori ............................................................................. 28 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  



 
    

 

xiv 

 

 

DAFTAR LAMPIRAN 

Lampiran 1. Kuesioner Penelitian .....................................................................67 

Lampiran 2. Output SPSS .................................................................................73 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

file:///C:/Users/DELL/Downloads/REV%20NASKAH%20SKRIPSI%20SYINDI.docx%23_Toc155459356
file:///C:/Users/DELL/Downloads/REV%20NASKAH%20SKRIPSI%20SYINDI.docx%23_Toc155459356


 
    

 

xv 

 

 

INTISARI 

 

Adiksi media sosial merupakan kondisi dimana individu tidak bisa mengendalikan, 

mengontrol penggunaan media sosial yang dilakukan secara berlebihan dan dapat 

berdampak pada psikologis individu. Penelitian ini memiliki tujuan untuk 

mengetahui pengaruh body dissatisfaction dan self-esteem terhadap adiksi media 

sosial pada mahasiswa pengguna Instagram di Surabaya. Subjek penelitian ini 

adalah 273 mahasiswa aktif pengguna Instagram di Surabaya dengan rentang usia 

18-22 tahun. Penelitian ini menggunakan pendekatan metode kuantitatif 

korelasional dengan menggunakan teknik analisis regresi linier berganda. Terdapat 

tiga instrumen yang digunakan yaitu Bergen Social Media Addiction Scale 

(BSMAS), Multidimensional Body-Self Relations Questionnaire-Appearance 

Scales (MBSRQ-AS), dan Rosenberg Self-Esteem Scale (RSES). Hasil penelitian 

menunjukkan adanya pengaruh yang signifikan body dissatisfaction dan self-esteem 

terhadap adiksi media sosial. 

 

Kata Kunci : Adiksi media sosial, ketidakpuasan tubuh, harga diri 
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ABSTRACT 

 

Social media addiction is a condition where individuals cannot control excessive 

use of social media and can have an impact on the individual's psychology. This 

research aims to determine the influence of body dissatisfaction and self-esteem on 

social media addiction among student Instagram users in Surabaya. The subjects 

of this research were 273 students who were active Instagram users in Surabaya 

with an age range of 18-22 years. This research uses a quantitative correlational 

method approach using multiple linear regression analysis techniques. There are 

three instruments used, namely the Bergen Social Media Addiction Scale (BSMAS), 

Multidimensional Body-Self Relations Questionnaire-Appearance Scales (MBSRQ- 

AS), and Rosenberg Self-Esteem Scale (RSES). The research results show that there 

is a significant influence of body dissatisfaction and self-esteem on social media 

addiction. 

Keywords: Social media addiction, body dissatisfaction, self-esteem 
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