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ABSTRAK

Putri Arumsari, 04010520025, Pengaruh Membaca Serial
Webtoon The Secret of Angel terhadap Minat Beli Make-up pada
Mahasiswi lImu Komunikasi.

Dalam penelitian ini ada dua permasalahan yang dikaji,
yakni: (1) Apakah ada pengaruh membaca serial webtoon The
Secret of Angel terhadap minat beli make-up Mahasiswi lImu
Komunikasi UIN Sunan Ampel Surabaya, (2) Seberapa besar
tingkat pengaruh membaca serial webtoon The Secret of Angel
pada para pembaca terhadap minat beli make-up pada Mahasiswi
[Imu Komunikasi UIN Sunan Ampel Surabaya. Tujuan dari
penelitian ini untuk dapat mengetahui adanya pengaruh dan
seberapa besar tingkat Pengaruh Membaca Serial\Webtoon The
Secret of Angel terhadap Minat Beli Make-up pada Mahasiswi
IImu Komunikasi.

Penelitian ini menerapkan metode kuantitatif dengan
menggunakan pendekatan korelasional. Teknik analisis data
yang digunakan adalah korelasi Pearson Product Moment. Hasil
analisis menunjukkan nilai Pearson Corellation sebesar 0,492
sementara nilai.dengan sampel sebanyak 41 orang,pada tingkat
signifikansi 5% maka hasilnya nilai korelasi lebih besar. Dengan
demikian Ho ditolak dan Ha diterima. Koefisiensi determinasi
mencapai angka sebesar 24,20%. Hal ini berarti Minat Beli
Make-up pada Mahasiswi llmu Komunikasi dipengaruhi oleh
membaca serial Webtoon The Secret Of Angel, dan sisanya
sebesar 75,8% dipengaruhi oleh faktor lain.

Kata kunci: Webtoon, Makeup sebagai kecantikan,
Minat Beli, The Secret Of Angel

vii



ABSTRAK

Putri Arumsari, 04010520025, The Influence of Reading the
Webtoon Series The Secret of Angel on Interest in Buying Make-
up among Female Communication Science Students.

In this research, two issues are being investigated,
specially: (1) Is there an influence of reading the Webtoon series
The Secret of Angel on readers interest in buying make-up
among students majoring in communication science at UIN
Sunan Ampel Surabaya, (2) what is the extent of influence of
reading the series The Secret of Angel Webtoon readers interest
in buying make-up from students majoring in communication
science at UIN Sunan Ampel Surabaya. The purpose of this
research is to find out the influence and how big the level of
influence of reading the Webtoon series The Secret of Angel is
on the interest in buying make-up among female communication
students.

This research method employs a quantitative
methodology utilizing correlation research. The data analysis
method involves the use of the Pearson Product Moment
correlation. The joutcomes| of-the \data analysis revealed the
Pearson Correlation value was 0.492, while the value for 41
people with a significance level of 5%,'so the result was a greater
correlation value. So the zero hypothesis (HO) is refuted, and the
alternative hypothesis (Ha) is upheld. The coefficient of
determination reached 24.20%. This means that communication
science students interest in buyng make-up is influenced by
reading the Webtoon series The Secret of Angel while the
remaining 75,8% is impacted by additional variables.

Keywords: Webtoon, Make-up as beauty, Purchase
interest, The Secret of Angel.
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