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ABSTRAK

Perkembangan dunia usaha saat ini semakin pesat terutama dalam bidang
perdagangan.Baik berupa minimarket, departemen store dan supermarket (pasar
swalayan).Hal ini menimbulkan persaingan didunia usaha sehingga perusahaan
harus pintar dalam mengolah strategi untuk mempertahankan dan meningkatkan
daya beli konsumen.Adapun hal yang harus diperhatikan perusahaan yaitu kualitas
pelayanan, kelengkapan produk dan harga.

Metodologi penelitian yang digunakan adalah kuantitatif dengan teknik
purposive sampling.Dimana jumlah sampel sebanyak 97 responden.Metode

analisis yang digunakan menggunakan teknik analisis regresi linier berganda.

Berdasarkan hasil penelitian bahwa variabel kualitas pelayanan tidak
berpengaruh secara parsial terhadap keputusan pembelian, variabel kelengkapan
produk berpengaruh secara parsial terhadap keputusan pembelian, variabel harga
berpengaruh secara parsial terhadap keputusan pembelian. Dan variabel kualitas
pelayanan, kelengkapan produk dan harga berpengaruh secara simultan terhadap
keputusan pembelian. Serta hasil uji determinasi Adjusted R Square sebesar 0,395.

Dengan adanya hasil tersebut, | diharapkan peneliti selanjutnya dapat
mengembangkan variabel lain yang dapat mempengaruhi keputusan pembelian
selain Kualitas Pelayanan, Kelengakapan Produk Dan Harga sehingga hasil

penelitian selanjutnya dapat memberikan hasil penelitian yang lebih luas lagi.

Kata Kunci :Kualitas Pelayanan, Kelengkapan Produk, Harga dan Keputusan

Pembelian.
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ABSTRACT

The development of the business world is currently growing rapidly,
especially in the field of trade. Both in the form of minimarkets, department stores
and supermarkets (supermarkets). This creates competition in the business world
so that companies must be smart in developing strategies to maintain and increase
consumer purchasing power. The things that must be considered by the company
are service quality, product completeness and price.

The research methodology used is quantitative with purposive sampling
technique. Where the number of samples is 97 respondents. The analytical method

used uses multiple linear regression analysis technigues.

Based on the results of the study that the service quality variable has no
partial effect on purchasing decisions, the product completeness variable has a
partial effect on purchasing decisions, the price variable has a partial effect on
purchasing decisions. And the variables of service quality, product completeness
and price simultaneously influence purchasing decisions. As well as the Adjusted
R Square determination test results of 0.395.

With these results, it is hoped, that future researchers canydevelop other
variables that can influence purchasing decisions besides service quality, product
completeness and price so that the results of further research can provide even

broader research results.

Keywords:Service Quality, Product Completeness, Price and Purchase Decision.
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