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ABSTRACT

Saputri, A.l. 2024. Persuasive Strategies Used by Chimamanda Ngozi Adichie’s
on TED Talks Speech 2013. English Literature Department, Faculty of
Adab and Humanities, UIN Sunan Ampel Surabaya. Advisors: () Raudlotul
Jannah, M. App. Ling., (1) Murni Fidiyanti, MA.

The study aims to examine the use of persuasive strategies in Chimamanda
Ngozi Adichie's speech at TED Talks. In her speech, she talks about a
stereotyping and women stigma in society, this studies will answer to research
problem types of persuasive strategy by Chimamanda Ngozi Adichie’s on TED
Talks Speech 2013 and the reason why Chimamanda Ngozi Adichie used
persuasive strategy in her speech. Chimamanda Ngozi Adichie is a feminist who
has concerned in stereotyping and women stigma in society.

This study used qualitative approach to obtain a clear and systematic
description of the phenomenon being studied. Persuasive strategies played an
important role in effectively delivering Chimamanda Ngozi Adichie's TED Talks
speech. Chimamanda Ngozi Adichie used the ethos strategy to created credibility
and created a ‘trustworthy' impression to the audience. Chimamanda Ngozi
Adichie's also used the pathos strategy in choosing emotional words to provoke
sympathy and empathy from the audience. This holistic approached, the audience
could trusted and accepted the speech delivered by Chimamanda Ngozi Adichie's
as a speaker, so that the communication objectives were achieved and could been
effectively received by the listener.

Chimamanda Ngozi Adichie used strategies that contain elements of ethos
by revealing her personal experiences as a woman from Nigeria who had
experienced a lot of gender discrimination. Chimamanda Ngozi Adichie used
pathos strategies to attract sympathy from her audience with emotional word
choices. Apart from ethos and pathos, logos strategies were also found when
Chimamanda Ngozi Adichie provides factual information to strengthen her
argument. !

In addition, there were three strategies that Chimamanda Ngozi Adichie
used to achieve success in her speech, until her speech on,gender equality reached
8.5 million views on the TED YouTube channel, this achievement made her
speech considered to had a major contribution to the world of literature and
feminist thought.

Keywords: Persuasive Strategies, Gender Inequality, TED Talks, and Speech
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ABSTRAK

Saputri, A.l. 2024. Strategi Persuasif yang Digunakan di Pidato Chimamanda
Ngozi Adichie di TED Talks 2013. Program Studi Sastra Inggris, Fakultas
Adab dan Humaniora, UIN Sunan Ampel Surabaya. Pembimbing: (1)
Raudlotul Jannah, M. App. Ling., (I1) Murni Fidiyanti, MA.

Penelitian ini bertujuan untuk meneliti penggunaan strategi persuasif dalam
pidato Chimamanda Ngozi Adichie di TED Talks. Dalam pidatonya, ia berbicara
tentang stereotip dan stigma perempuan di masyarakat, penelitian ini akan
menjawab masalah penelitian jenis strategi persuasif yang digunakan oleh
Chimamanda Ngozi Adichie dalam Pidato TED Talks 2013 dan alasan mengapa
Chimamanda Ngozi Adichie menggunakan strategi persuasif dalam pidatonya.
Chimamanda Ngozi Adichie adalah seorang feminis yang memiliki kepedulian
terhadap stereotip dan stigma perempuan di masyarakat.

Penelitian ini menggunakan pendekatan kualitatif untuk mendapatkan
gambaran yang jelas dan sistematis mengenai fenomena yang diteliti. Strategi
persuasif memainkan peran penting dalam menyampaikan pidato TED Talks
Chimamanda Ngozi Adichie secara efektif. Chimamanda Ngozi Adichie
menggunakan strategi etos untuk menciptakan kredibilitas dan menciptakan kesan
'dapat dipercaya' kepada audiens. Chimamanda Ngozi Adichie juga menggunakan
strategi pathos dalam memilih kata-kata yang emosional untuk memancing
simpati dan empati audiens. Dengan pendekatan holistik ini, audiens dapat
mempercayai dan menerima pidato yang disampaikan oleh Chimamanda Ngozi
Adichie sebagai pembicara, sehingga tujuan komunikasi tercapai dan dapat
diterima secara efektif oleh pendengar.

Chimamanda Ngozi Adichie menggunakan strategi yang mengandung unsur
etos dengan mengungkapkan pengalaman pribadinya sebagai seorang perempuan
asal Nigeria yang banyak mengalami diskriminasi gender. Chimamanda Ngozi
Adichie menggunakan strategi pathos untuk menarik simpati pendengarnya
dengan pilihan kata yang emasional. Selain etos dan pathos; strategi logos juga
ditemukan ketika Chimamanda Ngozi Adichie memberikan “informasi yang
faktual untuk memperkuat argumentasinya.

Selain itu, terdapat tiga strategi yang digunakan Chimamanda Ngozi
Adichie untuk mencapai kesuksesan dalam pidatonya, hingga pidatonya mengenai
kesetaraan gender ini mencapai 8,5 juta penonton di kanal YouTube TED,
pencapaian tersebut membuat pidatonya dianggap memiliki kontribusi besar
dalam dunia literatur dan pemikiran feminis.

Kata Kunci: Strategi Persuasif, Ketidasetaraan Gender, TED Talks, dan Pidato



TABLE OF CONTENTS

COVER PAGE ..ottt sttt ettt sttt et et e s e se et e e neetesaente e e e enes i
ACKNOWLEDGMENT ..ottt sttt st bt %
N S I 2 7 A O PSS viii
F N S I 2 AN ST iX
TABLE OF CONTENTS ..ottt sttt sttt sttt sttt anannens X
LIST OF TABLES ..ottt sttt a ittt bttt be bbb e e eneaneare s Xii
LIST OF APPENDICES .. .oiiiiiiiii o ciitaiasateecianesaessessassesaassasessassessessessessessassssessessessessessessenes Xiii
(O8N o I =1 S SRRSO 1
INTRODUCGTION .....ouiitiiitittiteissteniesie et bebs s e a8 e S b sk abe st e e seebesbenbesbenbeeeneeneenentens 1
1.1 Background OF the STUAY .......cooriiiiiiieiiieee st 1
1.2 Problems OF the STUAY ....cccveiveiiciii ettt eas 7
1.3 Objectives OF the STUAY ......cc.eciiieieccce e sb ettt re e re e e 7
1.4 SignifiCanCe OF the STUAY .....coveiieireiiieieeir ettt 8
1.5 Scope and DeliMITALION ....oveieieiiieiiinte it siieee s sn e sn ettt st nn e es e 8
1.6 Definition 0f K&Y TEIMS ...ccuiiiiiiie ittt st s re et nas 8
OIS FAVCAN SIS IO OO U0 U0 0N AU S SOY 9 A N9 ST YO N URORFA WO A WA Y S =3 10
REVIEW OF RELATED LITERATURE........coiiitiietrecte ettt sne s 10
2.1 RhetOriC ..ot b | ST V. ¥ AU | Y 10
2.2 PEISUBSIVENESS ......veuvereesieseateateatesteseesteseeseeseeseeseaseabessesbesaebeee st eseeseeseaseabesaesaenseseeneeneesennenes 11
2.3 Type Of PErsUASIVE SIrAtEOIES ... .cvciveieeiiite i erie sttt te et ste e e e be e e b e s ba e e sresteeeeas 14
2.3 L ELNOS ...t e b ettt et r e 14
2.3.2 PALNOS ...ttt e et et e et nreareeae s 17
2.3.3 LL0g0S ...ttt ettt bbb bbbt b bRt Rt bt bt e reene s 18
(O8Nl I =1 G | PSSP 22
RESEARCH METHOD ..ottt sttt e st e e s ba e s stre e snre e e snaeeans 22



3.1 RESEAICN DIBSIGN ...ttt ettt et 22

3.2 Data CONMBCTION. ... e 23
3.2. 1 RESEAICH DALA.......eeueivieeiiieiit e 23
3.2.2 DALA SOUICE .....oviiiiiite it b e et 23
3.2 3 INSIFUMIBINL. ...t r e r e e r e nr e nnis 23
3.2.4 Data Collection TEChNIQUE ........coviiiiii e 24
3.3 Data Analysis TECANIQUE. ........couiiiiiic it 24
3.3.2 1dentifying the data.....cc.cieeiiiiiciiie ittt st be e e re e ras 24
3.3.2 ClasSITYING The AL ..veiueriiieiiieiiiiiee ettt 25
3.3.3 DeSCriDING the DA ....veiuenveeeeieiieiieiiiiite et sb e e bbbttt 26
CHAPTER TV ittt b e she e st s h e et e bt e st e e beeebneenneene e 27
FINDINGS AND DISCUSSIONS ......ooiiiiiiiie ittt et 27
N T o 11T USSR 27
4.1.1 Types of persuasive strategy used by Chimamanda Ngozi Adichie.............c.cccceevevnnnnn. 28
4.1.2 The Reason Why Persuasive Strategies are Used by Chimamanda Ngozi Adichie....... 47
4.2 DISCUSSION 4t saereiinesassin b es e es e nn e bee e e o e 56
CHAPTER V it B e "5 TYUUTUUN WURORs WY SNNURUU YOO 60
CONCLUSIONS AND SUGGESTIONS ...ttt et sb e sbe et 60
5.1 CONCIUSIONS ...ttt ettt ettt ste et et e ne e nteete e s e steeseebesseenseareaneeneas 60
IS VT o[- (o] LRSS 60
REFERENCES ... bbbttt et et et sbe e saeesane e 61
APPENDICES ... .ottt e sbe e st sre e sab e n et be et nres 64

Xi



LIST OF TABLES

Table 3.3.1 Classifying type of Persuasive Strategies..............covvevviirennnnn... 24
Table 3.3.2 Classifying the Reason why used Persuasive Strategies............... 27

Xii



LIST OF APPENDICES

Appendix 1 Types of Persuasive Strategies by Chimamanda Ngozi Adichie ....... 57

Xiii

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/



61

REFERENCES

Adeosun, O. T., & Owolabi, K. E. (2021). Gender inequality: determinants and
outcomes in Nigeria. Journal of Business and Socio-Economic Development,
1(2), 165-181. https://doi.org/10.1108/JBSED-01-2021-0007

Arif, H. & A. F. (2024). View of Sociolinguistic Analysis of TED Talk “We Should
All Be Feminists”’: A Feministic Perspective.
https://poverty.com.pk/index.php/Journal/article/view/424/379

Baker, M. (1995). Aristotle’s Three Modes of Persuasion. Department of
Management Studies, Aalto University School of Business, 291-297.

Diana Silaswati. (2019). View of Analisis Wacana Kritis Dalam Pengkajian
Wacana.
https://ejournal.unibba.ac.id/index.php/metamorfosis/article/view/124/128

Djajasudarma, T. F. (2010). Wacana: Pemahaman dan Hubungan Antarunsur.

Edward Meredith Cope. (2010). Aristotle: Rhetoric.
https://doi.org/10.1017/CB09780511707421

Ferres, N., Connell, J., & Travaglione, A. (2004). Co-worker trust as a social
catalyst for constructive employee attitudes. Journal of Managerial
Psychology, 19(6), 608-622.
https://doi.org/10.1108/02683940410551516/FULL/XML

Garver, E. (1995). Aristotle’s Rhetoric i An-Art of Character. |
https://press:uchicaga.edu/ucp/books/hook/chicago/A/bo3639306.html

Gee, J. P. (2014). How to do Discourse Analysis. In How to do Discourse
Analysis. https://doi.org/10.4324/9781315819662

Gross, A. G., & Walzer, A. E. (2000). Rereading Aristotle’s Rhetoric. 237.

Heath, R. (2007). Emotional Persuasion in Advertising: A Hierarchy-of-
Processing Model.
https://researchportal.bath.ac.uk/en/publications/emotional-persuasion-in-
advertising-a-hierarchy-of-processing-mod

Hindarto, T. E. (2012). Analisis Anatomi Retorika Dalam Transkrip Pidato
Lomba Debat Parlementer Mahasiswa Pimnas Umy 2012. Doctoral
dissertation, UAJY.



62

Humaira, H. W. (2018). Analisis Wacana Kritis (Awk) Model Teun a. Van Dijk
Pada Pemberitaan Surat Kabar Republika. Jurnal Literasi, 2 (1)(April), 32—
40.

Krisna, J. E. (2020). Penerapan Pendekatan PAIKEM (Aktif, Inovatif, Kreatif,
Efektif dan Menyenangkan) pada Pembelajaran Pidato Persuasif: Suatu
Kajian. Jurnal llmiah Universitas Batanghari Jambi, 20(3), 871.
https://doi.org/10.33087/jiubj.v20i3.1035

Madsen, D. . (2000). Feminist Theory and Literary Practice - Deborah L. Madsen
- Google Books.

Mohan, B. (2014). A study of the use of persuasive strategies in religious oratory.
https://docs.google.com/viewerng/viewer?url=https://journals.pen2print.org/i
ndex.php/ijr/article/viewFile/29/21

O’Keefe, D. J. (2018). Message Pretesting Using Assessments of Expected or
Perceived Persuasiveness: Evidence About Diagnosticity of Relative Actual
Persuasiveness. Journal of Communication, 68(1), 120-142.
https://doi.org/10.1093/J0OC/JQX009

Relly Anjar Vinata Wisnu Saputra. (2024). Retorika: Teori dan Teknik Praktis
Seni Berbicara di Era Digital.

Rosenthal, P. I. (1971). No Title. Quarterly Journal of Speech, 393-401.
https://doi;org/https://doi.org/10.1080/00335637109383084

Subandi, S. (Subandi). (2011). Deskripsi Kualitatif Sebagal Satu Metode Dalam
Penelitian Pertunjukan.-Harmonia Journal of Arts Research and Education,
11(2), 62082. https://doi.org/10.15294/Harmonia.VV1112.2210

Sugiyono. (2020). Metodologi Penelitian Kuantitatif, Kualitatif dan R & D.

Sulistyarini, D. & Zainal, G. A. (2018). Buku Ajar Retorika. In CV. AA. Rizky
(Vol. 51, Issue 1).

Syahrir. (2015). Analisis Ethos Pathos dan Logos Kepemimpinan Susilo Bambang
Yudhoyono. Jurnal Ilmu Pemerintahan IPDN, 1, 1-11.

Tunca, D. (2022). Adichie, Chimamanda Ngozi. The Encyclopedia of
Contemporary American Fiction 1980-2020, 1, 1-6.
https://doi.org/10.1002/9781119431732.ecaf0008



Ulkii d. Demirddgen. (2016). The Roots of Research in (political) Persuasion:
Ethos, Pathos, Logos and the Yale Studies of Persuasive Communications.
7(2), 53-70.

63



