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ABSTRAK

Aulia Angellina Agatha, 04010521005, 2024. Strategi Komunikasi
Pemasaran Founder Komunitas Poundfit Melalui Media Sosial
Instagram

Penelitian ini mengkaji strategi komunikasi pemasaran founder
komunitas Poundfit melalui Instagram @Poundinsidoarjo, mencakup
perencanaan, implementasi, dan evaluasi. Metode penelitian ini
menggunakan pendekatan kualitatif dengan jenis deskriptif. Sumber
data diperoleh melalui observasi akun Instagram dan wawancara
dengan founder, tim, serta anggota komunitas. Penelitian ini
didasarkan pada teori AIDA (Attention, Interest, Desire, Action).

Hasil dari Penelitian ini menemukan bahwa perencanaan
komunikasi pemasaran founder komunitas Poundinsidoarjo terbentuk
melalui konten visual Instagram yang estetis, konsisten, dan relevan,
mencerminkan solidaritas dan gaya hidup sehat, dengan dukungan
fitur Instagram Reels dan Feeds. Pada Implementasi komunikasi
pemasaran founder komunitas Poundinsidoarjo mencakup tiga aspek
penting dalam pesan emosional untuk meningkatkan keterlibatan,
konten soft selling dengan reach lebih tinggi, serta tiket early bird
yang memanfaatkan fear of missing out (Fomo). Evaluasi komunikasi
pemasaran melalui Instagram, Insight/membantu'memahami preferensi
audiens, memungkinkan pertahanan dan pengembangan strategi
founder untuk menciptakan konten yang lebih relevan dan menarik.

Kata Kunci: Strategi Komunikasi Pemasaran, Founder
Komunitas Poundfit, Media Sosial Instagram
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ABSTRACT

Aulia Angellina Agatha, 04010521005, 2024. Poundfit Community
Founder's Marketing Communication Strategy Through
Instagram Social Media

This study examines the marketing communication strategy of
Poundfit community founder through Instagram @Poundinsidoarjo,
including planning, implementation, and evaluation. This research
method uses a qualitative approach with descriptive types. Data
sources are obtained through Instagram account observations and
interviews with founders, teams, and community members. This
research is based on the theory of AIDA (Attention, Interest, Desire,
Action).

The results of this study found that the Poundinsidoarjo
community's marketing communication plan was formed through
aesthetic, consistent, and relevant Instagram visual content, reflecting
solidarity and a healthy lifestyle, with the support of the Instagram
Reels and Feeds features. The Poundinsidoarjo community's
marketing communication implementation includes three important
aspects in emotional messages to increase engagement, soft selling
content with higher reach, and early bird tickets that utilize fear of
missing out (Foma). The evaluation /of marketing .communications
through Instagram Insight helps understand audience preferences,
enabling the defense and development of founders strategies to create
more relevant and interesting content.

Keywords: Marketing Communication Strategy, Founder of
Poundfit Community, Instagram Social Media
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