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INTISARI 

Penelitian ini mempunyai maksud dalam mengetahui 

hubungan self-regulation dan lifestyle dengan impulsive buying 

terhadap produk fashion pada mahasiswa dalam melakukan 

belanja online. Adapun kajian ini mempergunakan pendekatan 

kuantitatif melalui model regresi. Sampel dalam kajian ini sebesar 

400 mahasiswa melalui pendekatan non-probability sampling 

melalui teknik pengambilan sampel yakni accidental sampling. 

Adapun kriteria subjek dalam penelitian ini adalah mahasiswa 

aktif berkuliah di Surabaya baik negeri dan swasta, berusia 18 

sampai 24 tahun, dan pernah melakukan belanja online di e-

commerce. Metode pengumpulan data dalam penelitian ini 

mempergunakan kuesioner dengan sajian google form yang 

mencakup tiga instrumen, yakni skala untuk mengukur impulsive 

buying adalah Impulsive Buying Tendency Scale (IBTS) sebanyak 

18 item, skala untuk mengukur self-regulation adalah Self 

Regulation Questionaire (SRQ) sebanyak 12 item, dan skala 

untuk mengukur lifestyle adalah Activity, Interests, Opinions 

(AIO) sebanyak 34 item. Adapun data yang telah diperoleh oleh 

peneliti dianalisis melalui model regresi linier berganda. Temuan 

dalam penelitian ini menunjukkan bahwa secara parsial self-

regulation tidak memiliki hubungan signifikan dengan impulsive 

buying, sedangkan lifestyle memiliki hubungan signifikan dengan 

impulsive buying. Kemudian, temuan juga menunjukkan bahwa 

variabel self-regulation dan lifestyle secara simultan secara 

bersama-sama memiliki hubungan yang signifikan dengan 

impulsive buying mahasiswa yang melakukan belanja online pada 

produk fashion. 

Kata Kunci: Impulsive Buying, Self-Regulation, Lifestyle, E-

Commerce, Produk Fashion. 
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ABSTRACT 

This study aims to examine the relationship between self-

regulation and lifestyle with impulsive buying on fashion 

products among students who shop online. This research uses 

quantitative methods with a regression approach. The sample in 

this study amounted to 400 students through a non-probability 

sampling approach with the sampling technique, namely 

accidental sampling. The subject criteria in this study are active 

students studying in Surabaya, both public and private, aged 18 

to 24 years, and have done online shopping in e-commerce. The 

data collection method in this study uses a questionnaire with a 

google form presentation including three instruments, namely the 

scale for measuring impulsive buying is the Impulsive Buying 

Tendency Scale (IBTS) of 18 items, the scale for measuring self-

regulation is the Self Regulation Questionaire (SRQ) of 12 items, 

and the scale for measuring lifestyle is Activity, Interests, 

Opinions (AIO) of 34 items. The data that has been obtained by 

researchers is analyzed through multiple linear regression 

models. The findings in this study indicate that partially self- 

regulation does not have a significant relationship with impulsive 

buying, while lifestyle has a significant relationship with 

impulsive buying. Then, the findings also show that 

simultaneously self-regulation and lifestyle variables together 

have a significant relationship with impulsive buying of students 

who do online shopping on fashion products. 

Keywords: Impulsive Buying, Self-Regulation, Lifestyle, E-

Commerce, Fashion Product.
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