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ABSTRAK

Penelitian ini bertujuan untuk mengetahui penerapan etika bisnis Islam di
Toko Karita Gaya Muslim Muda Surabaya serta dampaknya pada kemajuan bisnis
fashion muslimah. Fokusnya adalah integrasi prinsip tauhid, keseimbangan,
kehendak bebas, tanggung jawab, dan kebajikan dalam operasi bisnis untuk
memahami pengaruhnya terhadap keberlanjutan dan pertumbuhan bisnis. Studi ini
menilai aspek pemasaran, manajemen sumber daya manusia, hukum, sosial, dan
finansial sebagai indikator kemajuan bisnis berbasis syariah.

Metode penelitian yang digunakan adalah pendekatan kualitatif dengan
teknik pengumpulan data melalui wawancara mendalam, observasi lapangan, dan
dokumentasi. Data primer diperoleh dari manajer, karyawan, dan konsumen Toko
Karita, sedangkan data sekunder berasal dari literatur terkait etika bisnis Islam.

Hasil penelitian menunjukkan bahwa Karita telah berhasil menerapkan lima
aksioma etika bisnis Islam. Prinsip tauhid melalui penyediaan fasilitas ibadah dan
kebijakan yang mendukung spiritualis. Keseimbangan diwujudkan melalui
penetapan harga yang adil. Kehendak bebas memungkinkan fleksibilitas karyawan
dalam prosedur kerja, sedangkan prinsip tanggung jawab dan kebajikan diterapkan
melalui pelayanan ramah, informatif, dan fokus pada kepuasan pelanggan.
Penerapan etika bisnis Islam berdampak positif terhadap berbagai aspek bisnis,
terlihat pada peningkatan loyalitas pelanggan, reputasi bisnis, kepercayaan
konsumen, motivasi karyawan, praktik etis juga mendukung kualitas produk,
kepatuhan terhadap hukum, progam CSR mendukung hubungan dengan
masyarakat meskipun masih terbatas pada momen tertentu seperti bulan Ramadhan.
Dari aspek finansial, meskipun terdapat fluktuasi volume penjualan dan kurang
transparansi dalam.pelaporan modal dan pendapatan, penerapan etika bisnis Islam
tetap menjadi pondasi penting bagi keberlanjutan bisnis dalam menghadapi
persaingan pasar.

Disarankan agar Toko Karita memperkuat implementasi etika bisnis Islam
dengan meningkatkan pelatihan karyawan terkait etika bisnis, memperluas program
tanggung jawab sosial, dan mengadopsi sistem transparansi harga yang lebih baik.
Langkah ini diharapkan dapat meningkatkan keberlanjutan bisnis dan memberikan
dampak positif bagi masyarakat.

Kata kunci: Etika Bisnis Islam, Kemajuan Bisnis, Fashion Muslimah.



ABSTRACT

This study aims to determine the implementation of Islamic business ethics
at Toko Karita Gaya Muslim Muda Surabaya and its impact on the progress of the
Muslim fashion business. The focus is on the integration of the principles of
monotheism, balance, free will, responsibility, and virtue in business operations to
understand their influence on business sustainability and growth. This study
assesses aspects of marketing, human resource management, law, social, and
finance as indicators of the progress of sharia-based businesses.

The research method used is a qualitative approach with data collection
techniques through in-depth interviews, field observations, and documentation.
Primary data were obtained from managers, employees, and consumers of Toko
Karita, while secondary data came from literature related to Islamic business ethics.

The results of the study indicate that Karita has succeeded in implementing
five axioms of Islamic business ethics. The principle of monotheism through the
provision of worship facilities and policies that support spiritualists. Balance is
realized through fair pricing. Free will allows employee flexibility in work
procedures, while the principles of responsibility and virtue are applied through
friendly, informative service and a focus on customer satisfaction. The
implementation of Islamic business ethics has a positive impact on various aspects
of business, seen in increasing customer loyalty, business reputation, consumer
trust, employee motivation, ethical practices also support product quality,
compliance with the law, CSR programs support relations with the community
although still limited to certain moments such as the month of Ramadan. From a
financial aspect, despite fluctuations in sales volume and lack of transparency in
reporting capital and income, the application of Islamic business ethics remains an
important foundation for business sustainability in facing market competition.

It is recommended that Toko Karita strengthen the implementation of
Islamic business ethics by increasing employee training related to business ethics,
expanding social responsibility programs, and adopting a better price transparency
system. This step is expected to improve business sustainability and have a positive
impact on society.

Keywords: Islamic Business Ethics, Business Progress, Muslimah Fashion.
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