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ABSTRAK 
 

Penerapan konsep halal supply chain merupakan isu penting di Indonesia 

sebagai negara dengan populasi Muslim terbesar di dunia. Konsep halal supply chain 

bertujuan untuk menjamin kehalalan produk dari hulu hingga hilir. Namun, 

penerapannya di pasar Wonokromo masih menemui kendala karena proses sertifikasi 

halal pada pedagang daging sapi yang hanya mencakup asal usul daging, tanpa 

memperhatikan tahap penjualan yang berpotensi menciptakan kontaminasi dengan 

bahan non-halal. 

Penelitian ini bertujuan untuk mendeskripsikan implementasi konsep halal 

supply chain pada pasokan daging sapi di Pasar Wonokromo dan menganalisis 

pengaruh keanggotaan pedagang sebagai mitra Rumah Potong Hewan (RPH) halal 

terhadap peningkatan penjualan. Penelitian ini menggunakan pendekatan kualitatif 

deskriptif dengan pendekatan studi kasus. Teknik purposive sampling digunakan dalam 

memilih informan yang dianggap memiliki pengetahuan relevan terkait masalah yang 

diteliti. Pengumpulan data dilakukan melalui observasi, wawancara, dan dokumentasi. 

Analisis data melibatkan empat tahap, yaitu pengumpulan data, reduksi data, penyajian 

data, dan penarikan kesimpulan. Keabsahan data diuji dengan triangulasi sumber dan 

triangulasi teknik. 

Hasil penelitian menunjukkan bahwa penerapan halal supply chain pada P 

daging sapi di Pasar Wonokromo belum optimal. Distribusi dan penjualan daging sapi 

belum sepenuhnya terjamin kehalalannya, menimbulkan potensi kontaminasi dengan 

bahan non-halal. Sertifikasi halal saat ini hanya mencakup proses penyembelihan di 

Perusahaan Daerah Rumah Potong Hewan (RPH) Surya, sedangkan tahap distribusi 

dan penjualan di pasar Wonokromo belum sepenuhnya terjamin kehalalannya, karena 

belum terverifikasi halal. Selain itu, keanggotaan pedagang sebagai mitra RPH halal 

belum memberikan dampak signifikan terhadap peningkatan penjualan, di mana 

konsumen lebih mengutamakan kualitas dan harga dibanding status kehalalan yang 

tercantum pada papan Mitra RPH Halal. 

Penelitian ini merekomendasikan adanya pengawasan lebih ketat  dan sertifikasi 

halal yang menyeluruh pada semua tahapan rantai pasok untuk memastikan kehalalan 

produk dari hulu hingga hilir. Penelitian ini diharapkan dapat menjadi dasar 

rekomendasi kebijakan dan perbaikan sistem halal supply chain di pasar tradisional. 

 

Kata Kunci: Halal Supply Chain, Sertifikasi Halal, Daging Sapi, Volume Penjualan 
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ABSTRACT 

 

The implementation of the halal supply chain concept is an important issue in 

Indonesia as a country with the largest Muslim population in the world. The halal 

supply chain concept aims to ensure the halalness of products from upstream to 

downstream. However, its application in the Wonokromo market still encounters 

obstacles because the halal certification process for beef traders only covers the origin 

of the meat, without paying attention to the sales stage which has the potential to create 

contamination with non-halal ingredients. 

This study aims to describe the implementation of the halal supply chain 

concept on beef supply in Wonokromo Market and analyze the effect of trader 

membership as a halal slaughterhouse partner on sales volume. This research uses a 

descriptive qualitative approach with a case study approach. The purposive sampling 

technique was used in selecting informants who were considered to have relevant 

knowledge related to the problem under study. Data collection was conducted through 

observation, interviews, and documentation. Data analysis involved four stages, namely 

data collection, data reduction, data presentation, and conclusion drawing. Data validity 

was tested using source triangulation and technique triangulation. 

The results showed that the implementation of halal supply chain in beef supply 

in Wonokromo Market is not optimal. Distribution and sales of beef are not fully 

guaranteed halal, creating the potential for contamination with non-halal ingredients. 

Halal certification currently only covers the slaughtering process at the Surya 

Slaughterhouse Regional Company (RPH), while the distribution and sales stages in 

Wonokromo market are not fully guaranteed halal, because they have not been verified 

halal. In addition, traders' membership as halal abattoir partners has not had a significant 

impact on increasing sales, where consumers prioritize quality and price over the halal 

status listed on the Halal Abattoir Partner board. 

This study recommends stricter supervision and comprehensive halal 

certification at all stages of the supply chain to ensure the halalness of products from 

upstream to downstream. This research is expected to be the basis for policy 

recommendations and improvements to the halal supply chain system in traditional 

markets. 

 

Keywords: Halal Supply Chain, Halal Certification, Beef, Sales Volume  
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