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ABSTRAK

Skripsi yang berjudul “Pengaruh Harga, Kualitas Pelayanan Dan Brand
Ambassador Terhadap Keputusan Pembelian Mahasiswa Manajemen UINSA
Surabaya Di Shopee” ini membahas tentang pengaruh langsung harga, kualitas
pelayanan, dan Brand Ambassador terhadap keputusan pembelian.

Jenis penelitian ini menggunakan pendekatan kuantitatif. Jenis data yang
digunakan ialah data primer yang berasal dari kuesioner dengan menggunakan
skala likert 1-5 yang bernilai positif. Jumlah sampel dalam penelitian ini adalah
100 responden yang berada di fakultas manajemen UINSA Surabaya yang pernah
menggunakan aplikasi shopee. Teknik sampling dalam penelitian ini
menggunakan random sampling. Teknik pengolahan data menggunakan uji
validitas, uji realibilitas, analisis deskriptif, dan uji asumsi klasik.

Hasil penelitian secara simultan menunjukkan bahwa pengaruh harga,
kualitas pelayanan dan brand ambassador berpengaruh positif dan signifikan
terhadap keputusan pembelian mahasiswa manajemen UINSA Surabaya di

Shopee.

Kata Kunci : Harga, Kualitas Pelayanan, Brand Ambassador, keputusan
!
pembelian
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ABSTRACT

The thesis entitled "The Influence of Price, Service Quality and Brand
Ambassador on UINSA Surabaya Management Students' Purchasing Decisions at
Shopee" discusses the direct influence of price, service quality and Brand

Ambassador on purchasing decisions.

This type of research uses a quantitative approach. The type of data used is
primary data which comes from a questionnaire using a Likert scale of 1-5 which
has a positive value. The number of samples in this research was 100 respondents
from the management faculty at UINSA Surabaya who had used the Shopee
application. The sampling technique in this research used random sampling. Data
processing techniques use validity tests, reliability tests, descriptive analysis, and

classical assumption tests.

The research results simultaneously show that the influence of price,
service quality and the Ambassador brand has a positive and significant effect on

the purchasing decisions of UINSA Surabaya management students at Shopee.

Keywords: Price, Service Quality, Brand Ambassador, purchas}ng decisions
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