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ABSTRAK 

 

Syahrul Bachtiar, 2022, OPTIMALISASI PERAN PEMUDA 

KARANG TARUNA DALAM PENINGKATAN EKONOMI 

LOKAL DI KELURAHAN GELURAN KECAMATAN 

TAMAN KABUPATEN SIDOARJO. 

 

Pendampingan pemuda Karang Taruna dengan produsen 

menggagas ide agar kemandirian tercapai, agar resilien tercapai 

sehingga ketika ada fenomena serupa pandemic covid-19 yang 

memporak-porandakan kegiatan social-ekonomi mereka tidak 

terdampak secara siginifikan hingga terpuruk. Kemudian, 

berbekal spirit pemberdayaan tersebut maka dilakukan FGD 1 

dan FGD 2 masing-masing utuk melaksanakan ide bersama 

yaitu pendampingan kepada produsen yang terdampak yaitu 

produsen mebel, produsen logam rak minimarket, produsen 

tahu, produsen pupuk kotoran sapi, kemudian produsen susu 

sapi. Pendampingan tersebut berupa pendampingan pengenalan 

media promosi online untuk menunjang eksistensi dan 

keputusan pembelian audiens online di Tiktok. Pemuda Karang 

Taruna dibagi menjadi 5 grup sesuai dengan kelima produsen 

tersebut. 

 

Lalu, FGD ke-2 juga membahas tentang media promosi 

juga disertai kegiatan survey dan turun langsung melihat tempat 

produsen agar dapat diketahui potensi konten yang dapat 

dimanfaatkan. Dalam hal ini, tentunya diperlukan contoh sesuai 

dengan yang sudah sukses di bidang promosi online di Tiktok, 

masing-masing sudah dijelaskan di BAB VI. Alasan dari semua 

produsen memilih Tiktok menjadi media promosi online 

mereka, dikarenakan banyak sekali UMKM yang terdampak 

positif setelah aktif di platform yang mulai mencuat namanya 

sejak 2020 tersebut.  
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Proses perencanaan berlanjut ke proses aksi dengan 

mengikuti skala prioritas yang sebatas mengenalkn produsen ke 

media promosi online dan membuat akun, kemudian sesuai 

dengan spirit pemberdayaan, mereka sendirilah yang 

mengusahakan apa yang ada agar dapat dikatakan sebagai 

masyarakat yang berdaya. 

 

Kata Kunci: Pendampingan, Karang Taruna, Produsen, 

Tiktok, Peningkatan Ekonomi 
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ABSTRACT 

 

Syahrul Bachtiar, 2022. OPTIMIZING THE ROLE OF 

YOUTH FROM KARANG TARUNA IN IMPROVING THE 

LOCAL ECONOMY IN GELURAN VILLAGE, TAMAN 

DISTRICT, SIDOARJO REGENCY. 

 

Mentoring of youth from Karang Taruna with producers initiated 

the idea of achieving independence, so that resilience is achieved 

so that when there is a phenomenon similar to the Covid-19 

pandemic that devastates their socio-economic activities, they are 

not significantly affected to the point of collapse. Then, armed with 

the spirit of empowerment, FGD 1 and FGD 2 were carried out each 

to implement a joint idea, namely mentoring affected producers, 

namely furniture producers, minimarket shelf metal producers, tofu 

producers, cow dung fertilizer producers, then cow's milk 

producers. The mentoring is in the form of mentoring the 

introduction of online promotional media to support the existence 

and purchasing decisions of online audiences on TikTok. Youth 

from Karang Taruna are divided into 5 groups according to the five 

producers. 

 

Then, the 2nd Focus Group Discussion also discussed promotional 

media, also accompanied by survey activities and going directly to 

see the producer's place so that the potential content that can be 

utilized can be identified. In this case, of course, examples are 

needed according to those who have been successful in the field of 

online promotion on TikTok, each of which has been explained in 

CHAPTER VI. The reason all producers chose TikTok as their 

online promotional media is because many MSMEs have been 

positively impacted after being active on the platform that has 

started to emerge since 2020. 

 

The planning process continues to the action process by following 

a priority scale that is limited to introducing producers to online 

promotional media and creating accounts, then in accordance with 
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the spirit of empowerment, they themselves are the ones who try 

what is there so that it can be said to be an empowered society. 

 

Keywords: Mentoring, Karang Taruna, Producers, TikTok, 

Economic Development 
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