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ABSTRACT 

Monica Rahman. “Women and Electoral Politics: Lilik Hendarwati’s Political 

Marketing Strategy in the 2024 East Java Provincial DPRD Election” Sunan Ampel 

State Islamic University Surabaya, 2024. 

 

This study examines the political marketing strategy of Lilik Hendarwati, a female 

PKS legislative candidate in defending her seat in the East Java DPRD 2024-2029. 

The purpose of the study is to describe the political marketing strategy, identify 

obstacles, and explore solutions. Qualitative research method with case study. Data 

collection techniques using in-depth interviews and documentation. The theories 

used in this study are the political marketing theory proposed by Niffenegger and 

the political gender theory proposed by Herrnson. The results of the study show that 

Lilik Hendarwati, among others, formulates political products by adopting the PKS 

platform to develop a vision-mission and program, a personal track record that is 

close to the people, and a pro-people track record of PKS. Determining a 

promotional strategy through face-to-face meetings including limited meetings 

involving a group of people, Strategies to rally support via mass media such as 

social media including Instagram, Tiktok, Facebook, and Websites, print media 

such as advertisements in newspapers, electronic media through advertisements on 

radio, outdoor media such as billboards, posters, t-shirts and calendars. Strategy to 

gain support from community leaders such as ustadz, mudin, youth organizations, 

PKK mothers and RT/RW heads as well as community organizations such as Gema 

Keadilan Kota Surabaya and the Speed Surabaya female driver community. 

Designing a campaign financing strategy allocated for campaign equipment (APK), 

field campaigns, social activities, administration and licensing as well as training 

or team consolidation. Campaign placement or location strategy by mapping voters 

based on demographics, region, political base, community, and campaign media. 

The obstacles faced include popularity, finance, social networks, and utilization of 

local media. The solutions include self-introduction, resource optimization, online 

communication and utilization of personal social media. An adaptive political 

marketing strategy, close to the community, and relying on social media is the key 

to Lilik Hendarwati's success in retaining her seat in the East Java DPRD 2024–

2029. 

Keywords: Strategy Political Marketing, Female Candidates, PKS, East Java DPRD 

Election 
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ABSTRAK  

Monica Rahman. “Perempuan dan Politik Elektoral: Strategi Marketing Politik 

Lilik Hendarwati dalam Pemilu DPRD Provinsi Jawa Timur 2024” Universitas 

Islam Negeri Sunan Ampel Surabaya, 2024.  

Penelitian ini mengkaji strategi pemasaran politik Lilik Hendarwati, caleg 

perempuan PKS dalam mempertahankan kursi DPRD Jawa Timur 2024-2029. 

Tujuan penelitian adalah mendeskripsikan strategi pemasaran politik, 

mengidentifikasi kendala, dan mengeksplorasi solusinya. Metode penelitian 

kualitatif dengan studi kasus. Teknik pengumpulan data menggunakan wawancara 

mendalam dan dokumentasi. Teori yang digunakan dalam penelitian ini adalah teori 

pemasaran politik yang dikemukakan oleh Niffenegger dan teori gender politik 

yang dikemukakan oleh Herrnson. Hasil penelitian menunjukkan Lilik Hendarwati 

antara lain merumuskan produk politik dengan mengadopsi platform PKS untuk 

menyusun visi-misi dan program, rekam jejak personal yang merakyat, serta rekam 

jejak PKS yang pro-rakyat. Menetapkan strategi promosi melalui tatap muka 

meliputi pertemuan terbatas yang melibatkan sekelompok masyarakat, Strategi 

menggalang dukungan via media massa seperti media sosial meliputi Instagram, 

Tiktok, Facebook, dan Website, media cetak seperti iklan di koran, media elektronik 

melalui iklan di radio media luar ruang seperti, baliho, poster, kaos dan kalender. 

Strategi menggait dukungan tokoh masyarakat seperti ustadz, mudin, karang taruna, 

ibu-ibu PKK dan ketua RT/RW serta organisasi kemasyarakatan seperti Gema 

Keadilan Kota Surabaya dan Komunitas driver perempuan Speed Surabaya. 

Merancang strategi pembiayaan kampanye dialokasikan untuk alat peraga 

kampanye (APK), kampanye lapangan, kegiatan sosial, administasi dan perizinan 

serta pelatihan atau konsolidasi tim. Strategi penempatan atau lokasi kampanye 

dengan memetakan pemilih berdasarkan demografi, wilayah, basis politik, 

komunitas, dan media kampanye. Kendala yang dihadapi mencakup popularitas, 

finansial, jejaring sosial, dan pemanfaatan media lokal. Untuk solusinya meliputi 

pengenalan diri, optimalisasi sumber daya, komunikasi daring serta pemanfaatan 

media sosial pribadi. Strategi marketing politik yang adaptif, dekat dengan 

masyarakat, dan mengandalkan media sosial menjadi kunci keberhasilan Lilik 

Hendarwati dalam mempertahankan kursi DPRD Jawa Timur 2024–2029.  

Kata Kenci: Strategi Marketing Politik, Caleg Perempuan, PKS, Pemilu DPRD 

Jawa Timur 
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