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ABSTRAK 

 

VEBRIYANTI PRATIWI (06040320101), Implementasi Program Boarding 

School Dalam Membangun Brand Image Sekolah di Sekolah Menengah Atas 

Muhammadiyah 1 Babat, Dosen Pembimbing I, Dr. Mukhlishah AM, M.Pd 

dan Dosen Pembimbing II, Ni'matus Sholihah, M.Ag 

Penelitian ini membahas tentang implementasi program boarding school dalam 

membangun brand image sekolah di SMA Muhammadiyah 1 Babat. Latar belakang 

penelitian ini adalah pentingnya lembaga pendidikan untuk memiliki citra (brand 

image) yang kuat guna menarik minat peserta didik baru. Salah satu strategi yang 

digunakan adalah melalui penyelenggaraan program boarding school, yang dinilai 

mampu membentuk karakter peserta didik sekaligus meningkatkan daya saing 

lembaga. Penelitian ini menggunakan pendekatan kualitatif deskriptif, dengan 

teknik pengumpulan data berupa observasi, wawancara, dan dokumentasi. Hasil 

penelitian menunjukkan bahwa implementasi program boarding school di SMAM 

1 Babat dilaksanakan melalui kegiatan pembelajaran berbasis nilai-nilai keislaman, 

penguatan karakter, dan pendampingan spiritual yang terjadwal secara intensif. 

Sekolah juga memanfaatkan media sosial sebagai sarana promosi, sehingga mampu 

memperkuat citra positif di mata masyarakat. Faktor pendukung program ini antara 

lain prestasi akademik dan dukungan manajemen sekolah, sementara faktor 

penghambatnya adalah keterbatasan fasilitas dan lahan. Dampak positif dari 

program ini terlihat dalam peningkatan kepercayaan masyarakat terhadap sekolah 

serta terbentuknya peserta didik yang religius dan disiplin. 

Kata Kunci : Implementasi Program Boarding School Dalam Membangun 

Brand Image Sekolah 
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ABSTRACT 

 

VEBRIYANTI PRATIWI (06040320101), Implementation of Boarding School 

Program in Building School Brand Image at Muhammadiyah Senior High 

School 1 Babat, Supervisor I, Dr. Mukhlishah AM, M.Pd and Supervisor II, 

Ni'matus Sholihah, M.Ag 

This study discusses the implementation of the boarding school program in building 

the school's brand image at SMA Muhammadiyah 1 Babat. The background of the 

research is the increasing need for educational institutions to develop a strong 

brand image in order to attract prospective students. One strategic approach 

adopted is the boarding school program, which is considered effective in shaping 

students’ character while enhancing the school’s competitiveness. This research 

uses a descriptive qualitative approach with data collection techniques including 

observation, interviews, and documentation. The results indicate that the boarding 

school program at SMAM 1 Babat is implemented through activities based on 

Islamic values, character development, and structured spiritual mentoring. The 

school also actively utilizes social media as a promotional tool, thereby 

strengthening its public image. Supporting factors include academic achievements 

and strong school management, while inhibiting factors involve limited facilities 

and land availability. The positive impact of the program is reflected in increased 

public trust in the school and the development of disciplined and religious students. 

Keywords :  Implementation of Boarding School Program in Building School 

Brand Imag
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