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ABSTRAK 
 

       Tesis ini membahas tentang Pengaruh Corporate Image, Service Quality, 

Sharia Compliance, dan Nisbah Bagi Hasil terhadap Loyalitas Anggota 

dengan Kepercayaan sebagai Variabel Moderasi (Studi pada Produk Simpanan 

Berjangka (SIMJAKA) BMT Mandiri Sejahtera). Tujuan penelitian ini untuk 

menguji dan menganalisis pengaruh langsung dan tidak langsung Corporate 

Image, Service Quality, Sharia Compliance, dan Nisbah Bagi Hasil terhadap 

Loyalitas Anggota dengan Kepercayaan sebagai Variabel Moderasi. 

       Jenis penelitian yang digunakan adalah kuantitatif dengan pendekatan 

field research. Populasi dalam penelitian ini sebanyak 224 anggota, dengan 

jumlah sampel 224 anggota. Pengumpulan data menggunakan kuisioner yang 

dibagikan kepada anggota produk simpanan berjangka di BMT Mandiri 

Sejahtera. Data yang terkumpul dianalisis menggunakan Partial Least Square 

melalui aplikasi Smart-PLS. 

       Hasil penelitian menunjukkan : (1) Corporate image berpengaruh positif 

dan signifikan terhadap loyalitas anggota produk simpanan berjangka 

(SIMJAKA) BMT Mandiri Sejahtera, (2) Service quality berpengaruh positif 

dan signifikan terhadap loyalitas anggota produk simpanan berjangka 

(SIMJAKA) BMT Mandiri Sejahtera, (3) Sharia compliance tidak 

berpengaruh positif dan signifikan terhadap loyalitas anggota produk simpanan 

berjangka (SIMJAKA) BMT Mandiri Sejahtera, (4) Nisbah bagi hasil 

berpengaruh positif dan signifikan terhadap loyalitas anggota produk simpanan 

berjangka (SIMJAKA) BMT Mandiri Sejahtera, (5) Kepercayaan dapat 

memoderasi pengaruh Corporate image terhadap loyalitas anggota produk 

simpanan berjangka (SIMJAKA) BMT Mandiri Sejahtera, (6) Kepercayaan 

tidak dapat memoderasi pengaruh service quality terhadap loyalitas anggota 

produk simpanan berjangka (SIMJAKA) BMT Mandiri Sejahtera, (7) 

Kepercayaan tidak dapat memoderasi pengaruh sharia compliance terhadap 

loyalitas anggota produk simpanan berjangka (SIMJAKA) BMT Mandiri 

Sejahtera, (8) Kepercayaan tidak dapat memoderasi pengaruh nisbah bagi hasil 

terhadap loyalitas anggota produk simpanan berjangka (SIMJAKA) BMT 

Mandiri Sejahtera. 

Kata Kunci : Corporate Imgae; Service Quality, Shariah Compliance; Nisbah 

Bagi Hasil; Loyalitas Anggota; Kepercayaan; Variabel Moderasi 
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ABSTRACK 

       This thesis discusses the Influence of Corporate Image, Service Quality, 

Sharia Compliance, and Profit Sharing Ratio on Member Loyalty with Trust 

as a Moderating Variable (Study on BMT Mandiri Sejahtera Term Savings 

Products (SIMJAKA). The aim of this research is to test and analyze the direct 

and indirect influence of Corporate Image, Service Quality, Sharia 

Compliance, and Profit Sharing Ratio on Member Loyalty with Trust as a 

Moderating Variable. 

       The type of research used is quantitative with a field research approach. 

The population in this study was 224 members, with a sample size of 224 

members. Data was collected using a questionnaire distributed to members of 

term savings products at BMT Mandiri Sejahtera. The collected data was 

analyzed using Partial Least Square via the Smart-PLS application. 

      The results of the research show: (1) Corporate image has a positive and 

significant effect on the loyalty of members of the BMT Mandiri Sejahtera term 

savings product (SIMJAKA), (2) Service quality has a positive and significant 

effect on the loyalty of members of the BMT Mandiri Sejahtera term savings 

product (SIMJAKA), (3 ) Sharia compliance does not have a positive and 

significant effect on the loyalty of members of the BMT Mandiri Sejahtera term 

savings product (SIMJAKA), (4) The profit sharing ratio has a positive and 

significant effect on the loyalty of members of the BMT Mandiri Sejahtera term 

savings product (SIMJAKA), (5) Trust can moderate The influence of 

corporate image on the loyalty of members of the BMT Mandiri Sejahtera term 

savings product (SIMJAKA), (6) Trust cannot moderate the influence of service 

quality on the loyalty of members of the BMT Mandiri Sejahtera term savings 

product (SIMJAKA), (7) Trust cannot moderate the influence of sharia 

compliance on loyalty of members of the BMT Mandiri Sejahtera term savings 

product (SIMJAKA), (8) Trust cannot moderate the effect of the profit sharing 

ratio on the loyalty of members of the BMT Mandiri Sejahtera term savings 

product (SIMJAKA). 

Keywords: Corporate Image; Service Quality, Shariah Compliance; Profit 

Sharing Ratio; Member Loyalty; Trust; Moderating Variables. 
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