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ABSTRAK

Aufa Zakkya Adnin, 04040122085, 2025, Pesan Dakwah dalam
Tayangan Youtube “Aqgiqah Expres Di Liput Muslim Update dari
Ajwa Tv”

Penelitian ini berangkat dari rumusan masalah bentuk pesan dakwah
apa saja dan seperti apa yang disampaikan dalam tayangan YouTube
Aqiqah Expres. Tujuan penelitian adalah mengidentifikasi kategori
pesan dakwah yang muncul serta menjelaskan strategi konstruksi
pesan melalui elemen visual dan naratif tayangan. Metode yang
digunakan ialah kualitatif deskriptif dengan analisis teks media,
disertai pendekatan semiotika Charles Sanders Peirce untuk membaca
relasi ikon, indeks, dan simbol pada konten tayangan. Temuan
penelitian menunjukkan adanya dua pesan dominan, yaitu pesan
syariah yang diwujudkan melalui penjelasan syarat dan tata cara
aqiqah sesuai ketentuan ulama, serta pesan akhlak yang tampak dari
praktik berbagi daging aqiqah sebagai bentuk solidaritas sosial.
Analisis semiotika Peirce mengungkap bahwa pemanfaatan ikon,
indeks, dan simbol berperan efektif dalam mengomunikasikan nilai-
nilai Islam secara visual, naratif, dan kontekstual, sekaligus
mengarahkan | interpretasi audiens. melalui | representasi |langsung,
hubungan sebab-akibat, dan makna religius yang dibangun dalam
tayangan. ' Rekomendasi. penelitian | menekankan ! perlunya studi
lanjutan dengan rancangan berbeda, misalnya menganalisis dengan
model yang berbeda agar pemahaman tentang efektivitas dakwah
digital semakin komprehensif dan memperkuat kontribusi penelitian
pada pengembangan strategi dakwah di era media baru.

Kata Kunci : Pesan Dakwah, Youtube, Aqiqah
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ABSTRACT

Aufa Zakkya Adnin, NIM 04040122085, 2025, Dakwah Message in
YouTube Video “Agiqah Express Covered by Muslim Update from
Ajwa TV”

This study departs from the problem formulation of what forms
of religious messages are conveyed in the YouTube channel
Agiqah Expres. The purpose of this study is to identify the
categories of religious messages that appear and to explain the
strategies used to construct messages through the visual and
narrative elements of the channel. The method used is
descriptive qualitative with media text analysis, accompanied by
Charles Sanders Peirce's semiotic approach to read the
relationship between icons, indices, and symbols in the video
content. The findings show two dominant messages, namely the
sharia message, which is manifested through explanations of the
requirements and procedures for aqiqah according to the
provisions of the ulama, and the moral message, which is evident
from the practice of sharing aqigah meat as a form of social
solidarity. Peirce's semiotic analysis reveals, that the use of
icons, indices, and_symbols plays an effective role in
communicating ' Islamic values \visually, narratively, and
contextually, while also directing audience interpretation
through direct representation, cause-and-effect relationships,
and religious meanings constructed in the broadcast. The
research recommendations emphasize the need for further
studies with different designs, such as analyzing with different
models to gain a more comprehensive understanding of the
effectiveness of digital da'wah and strengthen the contribution
of research to the development of da'wah strategies in the new
media era.

Keywords: Da'wah Message, YouTube, Aqiqah
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