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ABSTRAK

Etika bisnis Islam menjadi landasan penting dalam menjalankan aktivitas bisnis
yang tidak hanya berorientasi pada keuntungan material, tetapi juga mengedepankan
nilai-nilai kejujuran, keadilan, dan tanggung jawab. Penerapannya di sektor riil,
khususnya ritel busana muslim, berpotensi memengaruhi tingkat kepuasan dan loyalitas
pelanggan. Penelitian ini bertujuan untuk menganalisis penerapan etika bisnis Islam di
Toko Mekkah Madinah Bangil dan dampaknya terhadap kepuasan serta loyalitas
pelanggan.

Penelitian ini menggunakan pendekatan kualitatif dengan metode studi kasus.
Data dikumpulkan melalui observasi non-partisipatif, wawancara semi-terstruktur
dengan pemilik, karyawan, dan pelanggan toko, serta studi dokumentasi. Analisis data
dilakukan melalui tiga tahapan: reduksi data, penyajian data, dan penarikan kesimpulan,
dengan mengacu pada prinsip-prinsip etika bisnis Islam, kepuasan, dan loyalitas
pelanggan.

Hasil penelitian menunjukkan bahwa Toko Mekkah Madinah Bangil secara
konsisten menerapkan prinsip etika bisnis Islam, yaitu kejujuran, keadilan, dan
tanggung jawab dalam operasionalnya. Penerapan ini berdampak positif terhadap
kepuasan pelanggan yang ditunjukkan melalui pengalaman berbelanja yang nyaman,
harga yang wajar, serta pelayanan yang ramah dan transparan. Dampak lebih lanjut
adalah terbentuknya loyalitas pelanggan yang didasari oleh kepercayaan terhadap
integritas toko dan ikatan emosional yang kuat.

Berdasarkan temuan penelitian, disarankan agar Toko Mekkah Madinah Bangil
menyempurnakan sistem pengelolaan keuangan yang lebih terstruktur, meningkatkan
disiplin waktu karyawan, dan mengedukasi pelanggan mengenai hubungan antara harga
dan kualitas produk. Bagi penelitian selanjutnya, disarankan untuk melakukan studi
kuantitatif guna menguji signifikansi hubungan antar variabel serta memperluas
cakupan penelitian dengan melibatkan variabel mediasi seperti kepercayaan dan
kualitas pelayanan Islami. )

Kata Kunci: Etika Bisnis Islam; Kepuasan Pelanggan; Loyalitas Pelanggan.



ABSTRACT

Islamic business ethics is a crucial foundation for conducting business activities
that are not solely oriented toward material profit but also prioritize the values of
honesty, fairness, and responsibility. Its application in the real sector, particularly in
Muslim fashion retail, has the potential to influence levels of customer satisfaction and
loyalty. This study aims to analyze the implementation of Islamic business ethics at the
Mekkah Madinah Bangil Store and its impact on customer satisfaction and loyalty.

This research used a qualitative approach with a case study method. Data were
collected through non-participatory observation, semi-structured interviews with the
store owner, employees, and customers, and documentation study. Data analysis was
conducted in three stages: data reduction, data presentation, and conclusion drawing,
with reference to the principles of Islamic business ethics, customer satisfaction, and
loyalty.

The results show that the Mekkah Madinah Bangil Store consistently applies
the principles of Islamic business ethics, namely honesty, fairness, and responsibility
in its operations. This implementation has a positive impact on customer satisfaction,
demonstrated through a comfortable shopping experience, reasonable prices, and
friendly and transparent service. A further impact is the formation of customer loyalty
based on trust in the store's integrity and a strong emaotional bond.

Based on the research findings, it is recommended that Mekkah Madinah Bangil
Store improve its financial management system by improving employee time
management, and educating customers about the relationship between price and product
quality. For further research, it is recommended to conduct quantitative studies to test
the significance of the relationships between variables and expand the scope of the
research by including mediating variables such as trust and Islamic service quality.

Keywords: Islamic'Business Ethics; Customer Satisfaction; Customer Loyalty.
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