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ABSTRAK

M. Ruful Athfal, NIM : 02040724012 : Konstruksi Otoritas Keagamaan
Partisipatif Dalam Ekosistem Dakwah Digital: Studi Netnografi pada
Komunitas Audiens Abi Azkakia di YouTube dan TikTok

Dakwah digital memicu fragmentasi otoritas keagamaan di mana legitimasi
tidak lagi bersifat statis, melainkan dikonstruksi melalui interaksi dinamis
di media baru. Fenomena Ustadz Gaming Abi Azkakia menjadi anomali
unik karena menggabungkan domain sakral dakwah dengan aktivitas
profan permainan Mobile Legends. Penelitian ini bertujuan menganalisis
mekanisme konstruksi otoritas keagamaan partisipatif oleh audiens serta
memetakan dimensi kredibilitas yang melandasi legitimasi tersebut.
Metode penelitian menggunakan pendekatan kualitatif netnografi dengan
enam tahap prosedural: inisiasi, investigasi, perendaman, interaksi,
integrasi, dan inkarnasi. Data utama berupa puluhan ribu jejak digital
komentar dan live chat dari kanal YouTube dan TikTok Abi Azkakia
selama periode November 2024 hingga November 2025. Hasil penelitian
menunjukkan bahwa otoritas keagamaan dikonstruksi melalui empat
mekanisme partisipatif: pelabelan spontan, negosiasi melalui dinamika
legitimasi dan kontestasi, pembelaan‘kalektif sebagai investasi emosional,
serta institusionalisasi organik komunitas Majelis Nurul Legends.
Kredibilitas figur bersandar pada konfigurasi. multidimensional yang
mencakup keahlian (expertise) hibrid, kepercayaan (trustworthiness)
melalui transparansi sang figur, daya tarik (attractiveness), dan posisi
sosial (positionality) sebagai insider ganda dalam komunitas Muslim dan
gamer. Penelitian ini menyimpulkan adanya pergeseran menuju Otoritas
Partisipatif di mana audiens berperan sebagai agen aktif dalam
melegitimasi pembimbing spiritual mereka. Implikasinya, praktisi dakwah
harus mampu beradaptasi dengan budaya populer digital untuk menjaga
relevansi pesan keagamaan di era baru.

Kata Kunci: Otoritas Kegamaan, Dakwah Digital, Ustadz Gaming,
Kredibilitas Sumber, Budaya Partisipatif, Abi Azkakia
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ABSTRACT

M. Ruful Athfal, NIM : 02040724012 : The Construction pf Participatory
Religious Authority in the Digital Dawah Ecosystem: A Netnographic
Study of abi Azkakia’s Audience Community on YouTube and TikTok

Digital dawah has triggered a fragmentation of religious authority where
legitimacy in no longer static but constructed through dynamic interactions
in new media. The phenomenon of Ustadz Gaming Abi Azkakia represents
a unique anomaly as it combines the sacred domain of dawah with the
profane activity of playing Mobile Legends. This study aims to analyze the
mechanism of participatory religious authority construction by audiences
and to map the dimensions of credibility that underpin such legitimacy. The
research employs a qualitative netnographic approach with six procedural
stages: initiation, investigation, immersion, interaction, integration, and
incarnation. Primary data consist of tens of thousands of digital traces
from comments and live chats on Abi Azkakia’s YouTube and TikTok
channels during the period from November 2024 to November 2025. The
findings. indicate that religious authority in constructed  through four
participatory. mechanism: spontaneous “labelling;, negotiation through
legitimation and contestation dynamics,, collective defense as emotional
invesment, and organic'institutionalization of the Majelis Nurul Legends
community. The figure;s credibility rest on a multidimensional
configuration encomapssing hybrid expertise, trustworthiness through the
figures transparency. Attractiveness, and positionality as a dual insider
within both Muslim and gamer communities. This study concludes that
there is a shift toward Participatory Authority where audiences function as
active agents in legitimizing their spiritual guides. The implication is that
dawah practitioners must be able to adapt to digital popular culture to
maintain the relevance of religious messages in the new era.

Keywords: Religious Authority, Digital Dawah, Gaming Ustadz, Source
Credibility, Participatory Culture, Abi Azkakia
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