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ABSTRAK

Rizki Dwi Aprilianto, 02240123008, Transaksi Shopee Flash Sale Perspektif
Akad Ju’alah dan Perilaku Konsumen Monzer Kahf (Studi Kasus di Pondok
Pesantren Jamiyyatut Tholibin Ad Dahlany Bojonegoro).

Perkembangan teknologi digital telah mengubah pola transaksi jual beli,
termasuk kemunculan e-commerce seperti Shopee yang memanfaatkan strategi
flash sale untuk menarik konsumen, diantaranya di wilayah pesantren. Oleh
karena itu, penelitian ini mengkaji fenomena Shopee flash sale dalam perspektif
akad ju’alah dan perilaku konsumen Monzer Kahf (Studi Kasus di Pondok
Pesantren Jam’iyyatut Tholibin Ad Dahlany).

Penelitian ini adalah penelitian lapangan dengan pendekatan konseptual.
Penelitian dilakukan di Pondok Pesantren Jam’iyyatut Tholibin Ad Dahlany
Bojonegoro. Sumber data primer berasal dari 13 santri Takhassus Pondok
Pesantren Jam’iyyatut Tholibin Ad Dahlany dan aplikasi Shopee. Sedangkan
sumber data sekunder meliputi buku, jurnal, dan fatwa DSN-MUI tentang akad
ju'alah. Pengumpulan data_dilakukan melalui wawancara, observasi, dan
dokumentasi. Analisis data dilakukan secara interaktif'dan berkelan_futan, melalui
tahap reduksi, penyajian, dan penarikan kesimpulan.

Temuan  penelitian menunjukkan bahwa! transaksi Shopee flash sale yang
dilakukan oleh santri Takhassus Pondok Pesantren Jam’iyyatut Tholibin Ad
Dahlany Bojonegoro telah sah secara hokum Islam karena telah memenuhi unsur
akad ju’alah, yaitu adanya pihak pemberi ju’alah (Shopee dan Seller), syarat
tindakan (pembelian cepat), dan imbalan (potongan harga) dan memenuhi prinsip
transparansi dan keadilan. Meskipun demikian, mayoritas informan (santri
takhassus) mengaku membeli barang karena tergoda diskon besar dan tekanan
waktu, bukan semata karena kebutuhan. Karena itu, berdasarkan Teori Perilaku
Konsumen Monzer Kahf, perilaku konsumsi yang dominan ini mengarah pada
sifat israf (berlebih-lebihan) dan tabdzir (pemborosan), serta cenderung
didasarkan pada kepuasan jangka pendek dan dorongan emosional daripada
pertimbangan rasional dan maslahat jangka panjang. Penelitian ini
menyimpulkan bahwa meskipun flash sale sah secara formal akad, nilai-nilai
konsumsi yang ditimbulkan tidak selalu selaras dengan konsep rasionalisme yang
dikemukakan Monzer Kahf. Oleh karena itu, diperlukan edukasi yang lebih
aplikatif di lingkungan pesantren untuk membentuk konsumen muslim yang
bertanggung jawab di era digital.

Kata Kunci: Flash Sale, Ju’alah, Perilaku Konsumen, Pondok Pesantren.
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ABSTRACT

Rizki Dwi Aprilianto, 02240123008, “Shopee Flash Sale Transactions from the
Perspective of Ju’alah Contract and Monzer Kahf’s Consumer Behavior Theory
(A Case Study at Jamiyyatut Tholibin Ad Dahlany Islamic Boarding School,
Bojonegoro)”.

The advancement of digital technology has transformed buying and selling
patterns, including the emergence of e-commerce platforms such as Shopee,
which employs flash sale strategies to attract consumers—even within Islamic
boarding school (pesantren) communities. This study examines the Shopee flash
sale phenomenon through the lens of the ju’alah contract and Monzer Kahf’s
theory of consumer behavior (a case study at Jamiyyatut Tholibin Ad Dahlany
Islamic Boarding School).

This is a field-based study employing a conceptual approach. The research
was conducted at Jamiyyatut Tholibin Ad Dahlany Islamic Boarding School in
Bojonegoro. Primary data were obtained from 13 takhassus (advanced) students
at the pesantren and from the Shopee application. Secondary data included books,
journals, and DSN-MUI fatwas on the ju’alah contract. Data were collected
through interviews,. observation, and documentation, and analyzed using an
interactive and continuous process involving data reduction, presentation, and
conclusion drawing. ]

The findings reveal that flash sale transactions conducted by the takhassus
students at Jamiyyatut Tholibin are considered valid under Islamic law, as they
fulfill the components of a ju’alah contract: a party offering the reward (Shopee
and the seller), a specified task (quick purchase), and a reward (discount), all
within the principles of transparency and fairness. However, most respondents
admitted to purchasing items driven more by attractive discounts and time
pressure rather than actual need. Thus, based on Monzer Kahf’s theory of
consumer behavior, such purchasing patterns tend toward israf (extravagance)
and tabdzir (wastefulness), often rooted in short-term satisfaction and emotional
impulses rather than rational considerations and long-term benefit. The study
concludes that while flash sale transactions are formally valid in terms of
contract, the resulting consumption behavior does not always align with Monzer
Kahf’s concept of rational Islamic consumption. Therefore, more practical
consumer education is needed within pesantren environments to cultivate
responsible Muslim consumers in the digital age.

Key Words: Flash Sale, Ju’alah, Perilaku Konsumen, Pondok Pesantren.
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