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ABSTRAK

PT Pegadaian memiliki aplikasi Tring! by Pegadaian, sebuah layanan digital
berbasis sistem dan smartphone. Nasabah dapat dengan mudah dan aman melihat
informasi produk dan melakukan berbagai transaksi dengan aplikasi ini, termasuk
aplikasi gadai dan kredit mikro. Tujuan penelitian ini adalah untuk menguji
bagaimana keputusan nasabah untuk menabung emas menggunakan aplikasi Tring!
by Pegadaian di Cabang Pegadaian Syariah Blauran di Surabaya dipengaruhi oleh
Perceived Usefulness, Perceived Ease of Use, Perceived Trust, dan Perceived
Convenience.

Penelitian ini menggunakan metodologi kuantitatif, mengumpulkan data
dengan mengirimkan kuesioner kepada 240 responden yang dipilih menggunakan
purposive sampling. Nasabah yang telah menggunakan aplikasi Tring! by
Pegadaian untuk melakukan transaksi tabungan emas merupakan populasi
penelitian. Regresi linier berganda digunakan untuk menganalisis data
menggunakan SPSS (Statistical Product and Service Solutions) versi 26.

Hasil penelitian menunjukkan bahwa secara parsial variabel Perceived
Usefulness, Perceived Ease of Use, dan Perceived Trust berpengaruh positif dan
signifikan terhadap keputusan nasabah menabung emas. Sebaliknya, variabel
Perceived Convenience tidak menunjukkan pengaruh yang signifikan. Nilai F
terhitung sebesar 885,306, yang lebih tinggi dari nilai F tabel sebesar 2,41, dan nilai
signifikansi sebesar 0,00, yang kurang dari 0,05, menunjukkan bahwa semua faktor
independen secara bersama-sama memiliki pengaruh positif dan signifikan
terhadap keputusan konsumen berdasarkan pengujian simultan. Berdasarkan hasil
tersebut, disarankan agar Pegadaian Syariah terus meningkatkan aspek kegunaan,
kemudahan penggunaan, dan kepercayaan terhadap aplikasi Tring! by Pegadaian,
serta melakukan evaluasi terhadap faktor kenyamanan agar dapat lebih mendorong
peningkatan keputusan nasabah dalam menabunhg emas secara digital.

Kata Kunci: Kenyamanan, Keputusan, Persepsi Kemudahan, Persepsi
Penggunaan, Persepsi Kepercayaan, Tring! by Pegadaian.
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ABSTRACT

PT Pegadaian has developed the Tring! by Pegadaian application, a digital
service based on system and smartphone platforms. Through this application,
customers can easily and securely access product information and conduct various
transactions, including pawn applications and microcredit services. This study aims
to examine how customers’ decisions to save gold using the Tring! by Pegadaian
application at Pegadaian Syariah Blauran Branch in Surabaya are influenced by
Perceived Usefulness, Perceived Ease of Use, Perceived Trust, and Perceived
Convenience.

This research employs a quantitative methodology by distributing
questionnaires to 240 respondents selected through purposive sampling. The
population consists of customers who have used the Tring! by Pegadaian
application to conduct gold savings transactions. Multiple linear regression
analysis was applied using SPSS (Statistical Product and Service Solutions) version
26.

The results indicate that partially, Perceived Usefulness, Perceived Ease of
Use, and Perceived Trust have a positive and significant effect on customers’
decisions to save gold. In contrast, Perceived Convenience does not have a
significant effect. The calculated F-value of 885.306, which is higher than the F-
table value of 2.41, and a significance value of 0.00, which is lower than 0.05,
demonstrate that all independent variables simultaneously have a positive and
significant effect on customers’ decisions. Based on these findings, it is
recommended that Pegadaian Syariah further enhance the aspects of usefulness,
ease of use, and trust in the Tring! by Pegadaian application, as well as evaluate
the convenience factor.to further encourage customers’ decisions ta save gold
digitally.

Keywords: Perception of Ease, Use, Security Trust, Comfort, Decision, Tring! by
Pegadaian.
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