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ABSTRACT 

Muhammad Sabil Baihaqi, 2026, - Political Communication of the Vice Mayor 

of Surabaya Through Cak Armuji's TikTok Account, Sunan Ampel State Islamic 

University Surabaya. 

This study aims to analyze the political communication strategy constructed by the 

Vice Mayor of Surabaya, Cak Armuji, through his TikTok account @cakj1. The 

advancement of digital technology has shifted the political communication 

paradigm of public officials to become more interactive and visually based. This 

research employs a qualitative method with a descriptive approach through media 

text analysis. The research subjects are purely digital artifacts consisting of 10 (ten) 

video contents with the highest number of views focusing on public complaints 

handling and sudden inspections (sidak) during the period of December 2025 to 

April 2026. Data analysis was conducted using Erving Goffman's dramaturgical 

theory, exclusively focusing on the front stage management. 

The results indicate that Cak Armuji's TikTok account is strategically utilized as a 

front stage for impression management. This is manifested through the 

orchestration of three main dramaturgical elements. First, the selection of the setting 

is consistently focused on public areas and the epicenters of citizen conflicts to 

validate the direct presence of the government in the field. Second, the personal 

front management displays a duality of formal authority and egalitarian, grassroots-

oriented gestures. Third, the utilization of expressive equipment is maximized 

through the use of the local Suroboyoan dialect, straightforward intonation, and 

instant coordination via smartphones in front of the camera. The synergy of these 

three elements successfully constructs Cak Armuji's populist political image as a 

leader who is assertive, responsive, cuts through bureaucratic red tape, and acts as 

a protector of the grassroots community (wong cilik). 

Keywords: Political Communication, TikTok, Cak Armuji, Dramaturgy, 

Front Stage, Political Image. 
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ABSTRAK 

Muhammad Sabil Baihaqi, 2026, - Komunikasi Politik Wakil Walikota Surabaya 

Melalui Akun Tiktok Cak Armuji, Universitas Islam Negeri Sunan Ampel 

Surabaya. 

Penelitian ini bertujuan untuk menganalisis strategi komunikasi politik yang 

dikonstruksikan oleh Wakil Wali Kota Surabaya, Cak Armuji, melalui akun TikTok 

@cakj1. Perkembangan teknologi digital telah menggeser paradigma komunikasi 

politik pejabat publik menjadi lebih interaktif dan berbasis visual. Penelitian ini 

menggunakan metode kualitatif dengan pendekatan deskriptif melalui analisis teks 

media. Subjek penelitian murni bersumber pada artefak digital berupa 10 (sepuluh) 

konten video bertema penanganan aduan masyarakat dan inspeksi mendadak 

(sidak) dengan jumlah tayangan tertinggi selama periode Desember 2025 hingga 

April 2026. Analisis data dilakukan menggunakan teori dramaturgi Erving 

Goffman, dengan fokus amatan secara eksklusif pada pengelolaan panggung depan 

(front stage). 

Hasil penelitian menunjukkan bahwa akun TikTok Cak Armuji difungsikan secara 

strategis sebagai panggung depan untuk melakukan pengelolaan kesan (impression 

management). Hal ini diwujudkan melalui orkestrasi tiga elemen dramaturgi utama. 

Pertama, pemilihan latar ruang (setting) secara konsisten difokuskan di area publik 

dan episentrum konflik warga untuk memvalidasi kehadiran langsung pemerintah 

di lapangan. Kedua, pengelolaan penampilan diri (personal front) menampilkan 

dualitas otoritas formal dan gestur kerakyatan yang egaliter. Ketiga, pemanfaatan 

perangkat ekspresif (expressive equipment) dimaksimalkan melalui penggunaan 

logat lokal Suroboyoan, intonasi lugas, dan koordinasi instan melalui gawai di 

depan kamera. Sinergi ketiga elemen tersebut berhasil mengonstruksikan citra 

politik populis Cak Armuji sebagai pemimpin yang tegas, responsif, memangkas 

batas birokrasi, dan bertindak sebagai pelindung masyarakat kecil (wong cilik). 

Kata Kunci: Komunikasi Politik, TikTok, Cak Armuji, Dramaturgi, Panggung 

Depan, Citra Politik. 
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