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ABSTRAK

Multiplier Effect merupakan salah satu dampak ekonomi yang muncul
akibat aktivitas pariwisata dan mampu mendorong perputaran ekonomi masyarakat.
Penelitian ini bertujuan untuk menganalisis proses Multiplier Effect yang terbentuk
dari aktivitas Urban Tourism di Taman Grand Harvest Surabaya, mengidentifikasi
aktor-aktor ekonomi yang terlibat dalam rantai Multiplier Effect, serta menganalisis
dampaknya terhadap masyarakat dan pelaku usaha di kawasan tersebut.

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian
deskriptif. Data diperoleh melalui wawancara mendalam, observasi, dan
dokumentasi. Informan penelitian dipilih menggunakan teknik purposive sampling
yang terdiri atas pelaku usaha, penyedia jasa parkir, dan pengunjung Taman Grand
Harvest Surabaya. Analisis data dilakukan melalui tahapan reduksi data, penyajian
data, dan penarikan kesimpulan, sedangkan keabsahan data diuji menggunakan
triangulasi sumber dan triangulasi teknik.

Hasil penelitian menunjukkan bahwa Multiplier Effect di Taman Grand
Harvest Surabaya terbentuk melalui rangkaian aktivitas ekonomi yang diawali oleh
pengeluaran pengunjung untuk membeli makanan dan minuman, menggunakan
jasa permainan, serta berbagai kebutuhan lainnya selama berwisata. Dampak
langsung (direct effect) terlihat dari meningkatnya pendapatan pelaku usaha.
Dampak tidak langsung (indirect effect) terjadi melalui pembelian bahan baku dan
penggunaan jasa dari pemasok. Dampak lanjutan (induced effect) muncul ketika
pendapatan yang diterima pelaku usaha dan tenaga kerja digunakan kembali untuk
memenuhi kebutuhan rumah tangga. Aktor ekonomi yang terlibat meliputi
pengunjung, pelaku usaha kuliner dan gerai modern, penyedia jasa permainan,
pemasok bahan baku, tenaga kerja, dan petugas parkir. Multiplier Effect tersebut
memberikan dampak positif berupa peningkatan pendapatan, terciptanya lapangan
kerja, dan berkembangnya aktivitas ekonomi lokal. !

Penelitian: ini merekomendasikan agar pengelola Taman Grand Harvest
Surabaya terus meningkatkan kualitas fasilitas, kebersihan, keamanan, dan
kenyamanan kawasan wisata serta menyelenggarakan berbagai kegiatan atau event
secara berkala untuk menarik lebih banyak pengunjung. Selain itu, pemerintah
daerah diharapkan memberikan dukungan terhadap pengembangan UMKM dan
aktivitas ekonomi lokal di sekitar kawasan wisata sehingga manfaat ekonomi yang
dihasilkan dapat dirasakan secara lebih luas dan berkelanjutan oleh masyarakat.

Kata kunci: Multiplier Effect, Urban Tourism, Dampak Ekonomi, Taman Grand
Harvest Surabaya, Pariwisata Perkotaan.



ABSTRACT

The Multiplier Effect is one of the economic impacts generated by tourism
activities and plays an important role in stimulating local economic circulation.
This study aims to analyze the Multiplier Effect process formed by urban tourism
activities at Taman Grand Harvest Surabaya, identify the economic actors involved
in the Multiplier Effect chain, and examine its impact on the surrounding
community and business actors. As an urban tourism destination, Taman Grand
Harvest functions not only as a recreational space but also as a center of economic
activities involving local businesses and residents.

This study employed a qualitative descriptive approach. Data were
collected through in-depth _interviews, observations, and documentation.
Informants were selected using a purposive sampling technique and consisted of
business owners, parking service providers, and visitors of Taman Grand Harvest
Surabaya. Data analysis was conducted through data reduction, data presentation,
and conclusion drawing, while data validity was ensured through source
triangulation and technique triangulation.

The findings indicate that the Multiplier Effect at Taman Grand Harvest
Surabaya is formed through a series of economic activities initiated by visitors’
expenditures on food and beverages, recreational services, and other tourism-
related needs. The direct effect is reflected in increased income for business actors.
The indirect effect occurs through the purchase of raw materials and services from
suppliers. Meanwhile, the induced effect emerges when the income earned by
business owners and workers is re-spent on household consumption and other daily
needs. The economic actors involved include visitors, culinary business owners,
modern retail outlets, recreational service providers, suppliers, workers, and
parking attendants. The Multiplier Effect generates positive economic impacts in
the form of increased income, job creation, and the expansion of local economic
activities.

Based on the findings, it is recommended that the management of Taman
Grand Harvest Surabaya continue improving tourism facilities, cleanliness,
security, and visitor comfort, as well as organizing events regularly to attract more
visitors. In addition, local governments are encouraged to support the development
of micro, small, and medium enterprises (MSMEs) and local economic activities
around the tourism area so that the economic benefits can be distributed more
broadly and sustainably to the community.

Keywords: Multiplier Effect, Urban Tourism, Economic Impact, Taman Grand
Harvest Surabaya, Urban Tourism Development.
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