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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh teks normatif dan teks 

personal dalam digital fundraising terhadap minat wakaf mahasiswa Generasi Z 

pada Program Wakaf Ambulance di Waqaf.id. Penelitian menggunakan pendekatan 

kuantitatif dengan metode survei melalui kuesioner skala Likert kepada 90 

mahasiswa Generasi Z UIN Sunan Ampel Surabaya yang dipilih menggunakan 

teknik purposive sampling. Variabel penelitian terdiri dari teks normatif (X1), teks 

personal (X2), dan minat wakaf (Y). Analisis data dilakukan menggunakan uji 

validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linear berganda, uji t, uji 

F, dan koefisien determinasi menggunakan bantuan SPSS. Hasil penelitian 

menunjukkan bahwa secara parsial teks normatif berpengaruh positif dan signifikan 

terhadap minat wakaf mahasiswa Generasi Z. Teks personal juga berpengaruh 

positif dan signifikan terhadap minat wakaf. Secara simultan, teks normatif dan teks 

personal berpengaruh signifikan terhadap minat wakaf mahasiswa Generasi Z pada 

program Wakaf Ambulance di Waqaf.id. Hasil analisis menunjukkan bahwa teks 

personal memiliki pengaruh yang lebih dominan dibandingkan teks normatif. 

Temuan ini mengindikasikan bahwa storytelling, empati emosional, dan kedekatan 

personal lebih efektif dalam meningkatkan minat wakaf generasi muda 

dibandingkan pendekatan normatif berbasis dalil keagamaan. Penelitian ini 

memberikan implikasi bahwa strategi digital fundraising wakaf perlu 

mengombinasikan teks normatif dan teks personal untuk meningkatkan partisipasi 

wakaf Generasi Z. 

Kata kunci: teks normatif, teks personal, digital fundraising, wakaf digital, minat 

wakaf, generasi Z 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

vii 
 

ABSTRACT 

This study aims to analyze the influence of normative texts and personal texts in 

digital fundraising on the waqf interest of Generation Z students in the Ambulance 

Waqf Program at Waqaf.id. The study used a quantitative approach with a survey 

method through a Likert scale questionnaire to 90 Generation Z students of UIN 

Sunan Ampel Surabaya who were selected using a purposive sampling technique. 

The research variables consisted of normative texts (X1), personal texts (X2), and 

waqf interest (Y). Data analysis was carried out using validity tests, reliability tests, 

classical assumption tests, multiple linear regression analysis, t-tests, F-tests, and 

coefficients of determination using SPSS. The results showed that partially 

normative texts had a positive and significant effect on the waqf interest of 

Generation Z students. Personal texts also had a positive and significant effect on 

waqf interest. Simultaneously, normative texts and personal texts had a significant 

effect on the waqf interest of Generation Z students in the Ambulance Waqf program 

at Waqaf.id. The results of the analysis showed that personal texts had a more 

dominant influence than normative texts. These findings indicate that storytelling, 

emotional empathy, and personal connection are more effective in increasing waqf 

interest among the younger generation than normative approaches based on 

religious teachings. This research implies that digital waqf fundraising strategies 

need to combine normative and personal texts to increase waqf participation among 

Generation Z. 

 

Keywords: normative text, personal text, digital fundraising, waqf, waqf intention, 

Generation Z 
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