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ABSTRACT 

 

Fitriani, A. N. 2026. National And International Online Media Framing Of 

Prabowo–Gibran’s Victory In The 2024 Indonesian Presidential Election: A 

Corpus-Based Lexical Analysis. English Literature Department, Faculty of 

Adab and Humanities, UIN Sunan Ampel Surabaya. Advisors: (I) 

Suhandoko, M.Pd., (II) Dr. Endratno Pilih Swasono, S.Pd., M.Pd 

 

This study aims to analyze the framing used by national and international 

media in reporting the victory of Prabowo–Gibran in the 2024 Indonesian 

presidential election. The focus of this study is to examine how the media can 

influence public perceptions of political events. Different ways of reporting may 

shape how people interpret the results of an election. This study compares national 

and international media to identify similarities and differences in their coverage. 

There are two problems in this study: (1) What lexical words are used in national 

and international media coverage of Prabowo–Gibran’s victory in the 2024 

Indonesian presidential election? and (2) How do these lexical words reflect the 

framing of their victory by national and international media? 

This study uses a mixed-method approach that combines quantitative and 

qualitative methods. The quantitative method is supported by corpus linguistics, 

while the qualitative method applies the framing theory proposed by Robert N. 

Entman (1993). The data were collected from online news articles published 

between February 14 and March 24, 2024. Corpus tools were used to identify 

frequent lexical words, while the researcher conducted qualitative analysis to 

interpret their meanings based on four framing elements: problem definition, causal 

attribution, moral evaluation, and treatment recommendation. 

The results show that both national and international media use similar words 

to describe political actors and the election process. However, national media tend 

to use words that emphasize legitimacy and support, while international media use 

more critical language related to controversy and Prabowo’s past issues. Both types 

of media describe the victory as strong and decisive, but they explain its causes 

differently. National media focus on campaign strategies and social media 

influence, whereas international media highlight rebranding efforts and Prabowo’s 

past background. In evaluation, national media present the victory in a positive way, 

while international media present a more negative perspective. Overall, lexical 

choices play an important role in shaping how media frame political events, as 

different word choices can lead to different interpretations of the same event. 

 

Keywords: media framing, corpus linguistics, lexical choice, presidential election 
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ABSTRAK 

 

Fitriani, A. N. 2026. Pembingkaian Media Online Nasional dan Internasional 

terhadap Kemenangan Prabowo–Gibran dalam Pemilihan Presiden 

Indonesia 2024: Analisis Leksikal Berbasis Korpus. Program Studi Sastra 

Inggris, Fakultas Adab dan Humaniora, UIN Sunan Ampel Surabaya. 

Pembimbing: (I) Suhandoko, M.Pd., (II) Dr. Endratno Pilih Swasono, M.Pd. 

 

Penelitian ini bertujuan untuk menganalisis framing yang digunakan oleh 

media nasional dan internasional dalam melaporkan kemenangan Prabowo–Gibran 

pada Pemilihan Presiden Indonesia 2024. Fokus penelitian ini adalah untuk 

mengkaji bagaimana media dapat memengaruhi persepsi publik terhadap peristiwa 

politik. Cara pelaporan yang berbeda dapat membentuk bagaimana masyarakat 

menafsirkan hasil pemilihan. Penelitian ini membandingkan media nasional dan 

internasional untuk mengidentifikasi persamaan dan perbedaan dalam 

pemberitaannya. Terdapat dua rumusan masalah dalam studi ini: (1) Kata leksikal 

apa yang digunakan dalam pemberitaan media nasional dan internasional mengenai 

kemenangan Prabowo–Gibran pada Pemilihan Presiden Indonesia 2024? dan (2) 

Bagaimana kata-kata leksikal tersebut merefleksikan framing kemenangan mereka 

oleh media nasional dan internasional? 

Penelitian ini menggunakan pendekatan metode campuran yang 

menggabungkan metode kuantitatif dan kualitatif. Metode kuantitatif didukung 

oleh linguistik korpus, sedangkan metode kualitatif menggunakan teori framing 

yang dikemukakan oleh Robert N. Entman (1993). Data dikumpulkan dari artikel 

berita online yang diterbitkan antara 14 Februari hingga 24 Maret 2024. Alat korpus 

digunakan untuk mengidentifikasi kata-kata leksikal yang sering muncul, 

sementara peneliti melakukan analisis kualitatif untuk menginterpretasikan 

maknanya berdasarkan empat elemen framing, yaitu pendefinisian masalah, 

atribusi penyebab, evaluasi moral, dan rekomendasi penanganan. 

Hasil penelitian menunjukkan bahwa media nasional dan internasional 

menggunakan kata-kata yang serupa untuk menggambarkan aktor politik dan 

proses pemilihan. Namun, media nasional cenderung menggunakan kata-kata yang 

menekankan legitimasi dan dukungan, sedangkan media internasional 

menggunakan bahasa yang lebih kritis terkait kontroversi dan isu masa lalu 

Prabowo. Kedua jenis media sama-sama menggambarkan kemenangan tersebut 

sebagai kuat dan meyakinkan, tetapi menjelaskan penyebabnya secara berbeda. 

Media nasional berfokus pada strategi kampanye dan pengaruh media sosial, 

sementara media internasional menyoroti upaya rebranding dan latar belakang masa 

lalu Prabowo. Dalam hal evaluasi, media nasional menyajikan kemenangan tersebut 

secara positif, sedangkan media internasional menunjukkan perspektif yang lebih 

negatif. Secara keseluruhan, pilihan kata leksikal memiliki peran penting dalam 

membentuk framing media terhadap peristiwa politik, karena perbedaan pilihan 

kata dapat menghasilkan interpretasi yang berbeda terhadap peristiwa yang sama. 

 

Kata Kunci: pembingkaian media, linguistik korpus, pilihan leksikal, pemilihan 

presiden 

 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

ix 

 

TABLE OF CONTENTS 

 

NATIONAL AND INTERNATIONAL ONLINE MEDIA FRAMING OF 

PRABOWO-GIBRAN’S VICTORY IN THE 2024 INDONESIAN 

PRESIDENTIAL ELECTION: A CORPUS-ASSISTED LEXICAL 

ANALYSIS............................................................................................................. 1 

NATIONAL AND INTERNATIONAL ONLINE MEDIA FRAMING OF 

PRABOWO-GIBRAN’S VICTORY IN THE 2024 INDONESIAN 

PRESIDENTIAL ELECTION: A CORPUS-ASSISTED LEXICAL 

ANALYSIS.............................................................................................................. i 

APPROVAL SHEET ............................................. Error! Bookmark not defined. 

EXAMINER SHEET ............................................. Error! Bookmark not defined. 

DECLARATION ................................................................................................... iv 

ACKNOWLEDGMENT ......................................................................................... v 

ABSTRACT .......................................................................................................... vii 

ABSTRAK ........................................................................................................... viii 

TABLE OF CONTENTS ....................................................................................... ix 

LIST OF TABLES ................................................................................................. xi 

LIST OF APPENDICES ...................................................................................... xiii 

CHAPTER I INTRODUCTION ............................................................................. 1 

1.1 Background of the Study ................................................................................. 1 

1.2 Problems of the Study ...................................................................................... 6 

1.3 Objectives of the Study .................................................................................... 6 

1.4 Significances of the Study ............................................................................... 7 

1.5 Scope and Delimitations .................................................................................. 8 

1.6 Definition of Key Terms .................................................................................. 8 

CHAPTER II  REVIEW OF RELATED LITERATURE .................................... 10 

2.1 Framing Analysis ......................................................................................... 10 

2.2 Media, Politics, and Framing ...................................................................... 11 

2.3 Lexical Framing and Ideology in Media Coverage ................................... 12 

2.4 Corpus Assisted Discourse Analysis ........................................................... 13 

2.5 Corpus-Based Approaches to Media Analysis .......................................... 14 

2.6 Semantic Categories in Corpus-Based Analysis ........................................ 14 

CHAPTER III RESEARCH METHOD................................................................ 16 

3.1 Research Design ........................................................................................... 16 

3.2 Data Collection ............................................................................................. 16 

3.2.1 Research Data .............................................................................................. 17 

3.2.2 Data Source .................................................................................................. 17 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

x 

 

3.2.3 Instrument(s) ................................................................................................ 18 

3.2.4 Data Collection Technique .......................................................................... 19 

3.3 Data Analysis Technique ............................................................................. 20 

CHAPTER IV FINDINGS AND DISCUSSION ................................................. 23 

4.1 Findings ......................................................................................................... 23 

4.1.1 Lexical Choices used in Media Coverage of Prabowo-Gibran's Victory 

in the 2024 Indonesian Presidential Election .................................................... 23 

4.1.2 Media Framing of Prabowo-Gibran’s Victory in the 2024 Indonesian 

Presidential Election ........................................................................................... 38 

4.2 Discussion ...................................................................................................... 54 

CHAPTER V CONCLUSIONS AND SUGGESTIONS ...................................... 58 

5.1 Conclusions ................................................................................................... 58 

5.2 Suggestions .................................................................................................... 60 

REFERENCES ...................................................................................................... 61 

APPENDICES....................................................................................................... 64 

CURRICULUM VITAE ....................................................................................... 72 

 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

xi 

 

LIST OF TABLES 

 

Table 4.1 Top 100 Content Words in National Media ......................................... 24 

Table 4.2 Semantic Categories of Nouns Representing Prabowo-Gibran’s Victory 

in 2024 Indonesian Presidential Election Used by National Media ..... 25 

Table 4.3 Semantic Categories of Adjectives Representing Prabowo-Gibran’s 

Victory in 2024 Indonesian Presidential Election Used by National 

Media .................................................................................................... 27 

Table 4.4 Semantic Categories of Verbs Representing Prabowo-Gibran’s Victory 

in 2024 Indonesian Presidential Election Used by National Media ..... 29 

Table 4.5 Top 100 Content Words in International Media .................................. 31 

Table 4.6 Semantic Categories of Nouns Representing Prabowo-Gibran’s Victory 

in 2024 Indonesian Presidential Election used in International Media 32 

Table 4.7 Semantic Categories of Adjectives Representing Prabowo-Gibran’s 

Victory in 2024 Indonesian Presidential Election Used by International 

Media .................................................................................................... 35 

Table 4.8 Semantic Categories of Verbs Representing Prabowo-Gibran’s Victory 

in 2024 Indonesian Presidential Election Used by International Media

 .............................................................................................................. 36 

Table 4.9 Collocation of the keyword “Prabowo” ............................................... 39 

Table 4.10 Selected keywords for Causal Attribution.......................................... 41 

Table 4.11 The Selection keywords for Moral Evaluation................................... 44 

Table 4.12 Collocation of the keyword “Prabowo” ............................................. 48 

Table 4.13 The selected keywords for Moral Evaluation..................................... 51 

 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

xii 

 

LIST OF FIGURES 

 

Figure 4.1 KWIC for keywords “Prabowo-Gibran” ............................................ 39 

Figure 4.2 KWIC for keyword “factor” ............................................................... 42 

Figure 4.3 KWIC for keyword “social media” .................................................... 42 

Figure 4.4 KWIC for keyword “voters” ............................................................... 43 

Figure 4.5 KWIC for keyword “strong”............................................................... 44 

Figure 4.6 KWIC for keyword “good”................................................................. 45 

Figure 4.7  KWIC for keyword “official” ............................................................ 46 

Figure 4.8 KWIC for keyword “Prabowo” .......................................................... 48 

Figure 4.9 KWIC for keyword “effect” ............................................................... 50 

Figure 4.10 KWIC for keyword “democracy” ..................................................... 51 

Figure 4.11 KWIC for keyword “alleged” ........................................................... 52 

 

  



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

 

xiii 

 

LIST OF APPENDICES 

 

Appendix 1. List of National News Articles on Prabowo-Gibran’s Victory ........ 64 

Appendix 2. List of International News Articles on Prabowo-Gibran’s Victory . 69 

 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

61 

 

REFERENCES 

 

Ayu, A. H., Chojimah, N., & Junining, E. (2020). Lexical impact for the ideology 

in headline news : Indonesia salt import issue. Journal of Linguistics, 5(2), 

123–133. 

Baker, P. (2006). Using Corpora in Discourse Analysis. Continuum. 

Baker, P., Gabrielatos, C., KhosraviNik, M., Krzyzanowski, M., McEnery, T., & 

Wodak, R. (2008). A Useful Methodological Synergy? Combining Critical 

Discourse Analysis and Corpus Linguistics to Examine Discourses of 

Refugees and Asylum Seekers in the UK Press. Discourse \& Society, 19(3), 

273–306. 

Bowen, G. A. (2009). Document Analysis as a Qualitative Research Method. 

Qualitative Research Journal, 9(2), 27–40. 

Brooke, J., Wang, T., & Hirst, G. (2010). Inducing lexicons of formality from 

corpora. Proceedings of the NAACL HLT 2010 Workshop on Computational 

Linguistics, 17–22. 

Candraningrum, D. A., Yoedtad, M. G., Djunaid, A., Setyanto, Y., Utami, L. S. 

S., Hapsari, Z. R., & Utami, B. (2025). Youth political and social media 

engagement for 2024 Indonesian general elections. Jurnal Ilmu Komunikasi, 

7(1), 36–44. https://doi.org/10.37715/calathu.v7i1.5316 

Carolina, L. T., & Indriani, L. (2021). A corpus-based analysis of conjunction in 

business article of Jakartaglobe.id. Journal of Research on Applied 

Linguistics, Language, and Language Teaching, 4(2), 123–129. 

https://doi.org/10.31002/jrlt.v4i2.1596 

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches (4th ed.). SAGE Publications. 

Dalglish, S. L., Khalid, H., & McMahon, S. A. (2021). Document analysis in 

health policy research: the READ approach. Health Policy and Planning, 

35(10), 1424–1431. https://doi.org/10.1093/heapol/czaa064 

Dijk, T. A. van. (1998). Ideology: A Multidisciplinary Approach. SAGE 

Publications, Inc. 

Emeraldien, F. Z., Salsabila, D., Aini, A. N., & Ubaldo, E. F. (2023). Media 

framing analysis of detik.com and kompas.com in reporting on the death of a 

family in Kalideres. Proceedings of International Conference on Da’wa and 

Communication, 5(1), 89–106. 

Entman, R. M. (1993). Framing: Toward clarification of a fractured paradigm. 

Journal of Communication, 43(4), 51–58. 

Fernando, H., Larasati, Y. G., Wuysang, J. M., Cahyani, N., Hakim, P. R. N., & 

Julkarnaen, J. (2024). The Controversy of Democracy in Indonesia 

Presidential Election 2024. Jurnal Etika Demokrasi, 9(3), 287–301. 

https://doi.org/10.26618/jed.v9i3.14381 

Gao, Y., & Zeng, G. (2021). Exploring linguistic features, ideologies, and critical 

thinking in Chinese news comments. Humanities and Social Sciences 

Communications, 35(8). https://doi.org/https://doi.org/10.1057/s41599-021-

00715-y 

Gillings, M., Mautner, G., & Baker, P. (2023). Corpus-Assisted Discourse 

Studies. Cambridge University Press. 

Goffman, E. (1974). Frame Analysis: An Essay on the Organization of 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

62 

 

Experience. Harvard University Press. 

Hakim, L., & Nurabwani, A. (2025). Media framing in the 2024 presidential 

election contestation and its relevance to critical, tolerant, and moderate 

learning in islamic higher education. Muslim Herritage, 10(1), 154–167. 

Hall, S. (1980). Encoding/Decoding. In S. Hall, D. Hobson, A. Lowe, & P. Willis 

(Eds.), Culture, Media, Language: Working Papers in Cultural Studies, 

1972–79 (pp. 128–138). Hutchinson. 

Intamanjana, P. D., & Sada, C. (2024). A corpus-based analysis of lexical 

collocation in conversation texts of English textbooks. Journal of English as 

a Foreign Language Education (JEFLE), 2(2), 68. 

https://doi.org/10.26418/jefle.v2i2.51634 

Jhunjhunwala, T., & Verma, A. (2024). The role of media in shaping public 

perception of political issues. International Research Journal of Humanities 

and Interdisciplinary Studies (IRJHIS), 5(3), 162–169. https://doi-

ds.org/doilink/03.2024-93459628/IRJHIS2403019 

Jiang, Y. (2025). Narrating the Pandemic: A Corpus-Based Analysis of Chinese 

Official Media and Cultural Framing in COVID-19 Coverage. University of 

Leicester. 

Kurniawan, W., Arham, M., & Muluk, H. (2024). Social media ’ s influence on 

political participation : Insights from a systematic review and meta-analysis 

in Indonesian psychology. Jurnal Psikologi, 51(3), 336–355. 

https://doi.org/10.22146/jpsi.101469 

McEnery, T., & Hardie, A. (2012). Corpus Linguistics: Method, Theory and 

Practice. Cambridge University Press. 

Nuzuli, A. K. (2024). 24/7 News Network : A paradigm shift in the media 

industry. 54(1), 11–18. 

Partington, A. (2004). Patterns and Meanings in Discourse: Theory and Practice 

in Corpus-Assisted Discourse Studies (CADS). John Benjamins Publishing 

Company. 

Partington, A., Duguid, A., & Taylor, C. (2013). Patterns and Meanings in 

Discourse: Theory and Practice in Corpus-Assisted Discourse Studies 

(CADS). John Benjamins Publishing Company. 

Permadi, D. (2024). Analysis of media framing on Indonesian constitutional court 

’ s decision regarding presidential and vice presidential age limits. Legal 

Brief, 12(6), 471–478. 

Pranoto, B. E. (2024). News reports on Indonesia’s post-election 2024 from 

selected national and international newspaper: A pragmatic analysis. Journal 

of Pragmatics Research, 6(1), 89–112. https://doi.org/10.18326/jopr.v6i1.89-

112 

Rahmadi, A. N., Mubaroq, A., Kristiyono, Nuraliza, V., Melani, A. P., & Ifana, A. 

(2024). Peran komunikasi politik dalam membentuk opini publik 

menghadapi pemilu 2024. CENDEKIA: Jurnal Ilmu Sosial, Bahasa Dan 

Pendidikan, 4(1), 245–261. https://doi.org/10.55606/cendikia.v4i1.2514 

Rambe, A. sampurna, Sahlaya,  muhammad rishann, Andini, Firdasari, S., & 

Akbar, R. (2025). Framing analysis in contemporary political issues. 

Algebra : Jurnal Pendidikan, Sosial Dan Sains, 5(2). 

Redha, M. R. M., Suswanta, S., & Al-Hamdi, R. (2024). Analysis of media report 

framing on Jokowi dynasty politics in the 2024 presidential election. Politik 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

63 

 

Indonesia: Indonesian Political Science Review, 9(2). 

https://doi.org/10.15294/jpi.v9i2.10003 

Robing, R., Rexsy, M., Putri, F. N., Reffo, R., & Yulianti. (2025). Analysis of 

YouTube user responses to the discussion of Nasdem politician Irma 

Suryani: A corpus-based discourse analysis. Journal of Social Politics and 

Governance, 7(1), 1–14. 

https://jurnal.amikom.ac.id/index.php/jspg/article/view/1608%0Ahttps://jurn

al.amikom.ac.id/index.php/jspg/article/download/1608/753 

Sherbieny, D. M. El. (2022). Media ideologies and the factors affecting press 

coverage of the international events. Journal of Political Science and 

International Relations, 5(4), 104–111. 

https://doi.org/10.11648/j.jpsir.20220504.12 

Suhandoko. (2024). Existence, expectation, and interference: A corpus stylistics 

study of word clusters in Jane Austen’s works. The Annual International 

Conference of the Assocation of Lecturers in Adab Sciences (ADIA), 33–41. 

Tarish, A. H., Abdalhakeem, S. H., & Hasani, S. Al. (2022). American media 

framing of Bush , Obama , and Trump speeches. Cogent Arts & Humanities, 

9(1). https://doi.org/10.1080/23311983.2022.2115245 

Zih, H., & Biadi, M. E. L. (2023). Corpus-assisted discourse studies: 

Opportunities and limitations for the analysis of news discourse. Revue 

Linguistique Et Référentiels Interculturels, 4(1), 49–58. 

Zurriyati, Rahman, F., & Alaqad, M. H. (2023). Language and power: How news 

media construct a biased structure of information in public discourse during 

the presidential election. Malikussaleh Social and Political Reviews, 4(1), 

12–18. 

 

 


