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ABSTRACT 

 

Rike Alfiana. “SM Entertainment’s Strategy through the Implementation of the 

United Nations Global Compact Principles in Support of the Sustainable 

Development Goals for 2022-2024.” UIN Sunan Ampel Surabaya, 2026. 

This study examines SM Entertainment’s strategies for implementing the 

environmental principles of the United Nations Global Compact (UNGC) in 

support of the Sustainable Development Goals (SDGs) for the 2022-2024 period. 

The study is motivated by growing global attention to environmental sustainability 

issues and the high volume of physical album sales in the K-Pop industry, which 

has the potential to cause various environmental impacts. The research method 

used is descriptive qualitative, utilizing primary data obtained from documents such 

as the company’s Communication on Progress (CoP) reports, Commitment Letters, 

Forest Stewardship Council (FSC) certifications, as well as the official UNGC and 

SDGs websites, and secondary data obtained from scientific publications, online 

news, and various credible online sources. This study’s analysis employs concepts 

from Wheelen and Hunger, which include environmental scanning, strategy 

formulation, strategy implementation, and evaluation and control.  The results show 

that SM Entertainment has incorporated the UNGC’s environmental principles into 

its corporate sustainability strategy through the use of eco-friendly materials in 

albums and merchandise, waste management, the adoption of an eco-friendly work 

culture, the strengthening of its ESG system, and the utilization of digital platforms 

to reduce reliance on physical products. Additionally, the company leverages the 

global influence of its artists to raise public awareness of sustainability issues. This 

demonstrates that SM Entertainment acts as a non-state actor contributing to the 

achievement of the SDGs, particularly SDG 12 and SDG 13, through a more 

sustainable business transformation. 

Keywords: SM Entertainment, United Nations Global Compact (UNGC), 

Sustainable Development Goals (SDGs), sustainability strategy, K-Pop industry. 
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ABSTRAK 

 

Rike Alfiana. “Strategi SM Entertainment melalui Penerapan Prinsip-Prinsip 

United Nations Global Compact dalam Mendukung Sustainable Development 

Goals Tahun 2022-2024.” UIN Sunan Ampel Surabaya, 2026. 

Penelitian ini membahas strategi SM Entertainment melalui penerapan prinsip-

prinsip lingkungan United Nations Global Compact (UNGC) dalam mendukung 

Sustainable Development Goals (SDGs) pada periode 2022-2024. Penelitian ini 

dilatarbelakangi oleh meningkatnya perhatian global terhadap isu keberlanjutan 

lingkungan serta tingginya pembelian album fisik dalam industri K-Pop yang 

berpotensi menimbulkan berbagai dampak lingkungan. Metode penelitian yang 

digunakan adalah kualitatif deskriptif, dengan menggunakan data primer diperoleh 

melalui dokumentasi seperti, laporan perusahaan Communication on Progress 

(CoP), Commitment Letter, Forest Stewardship Council (FSC), serta website resmi 

UNGC dan SDGs, dan data sekunder diperoleh melalui publikasi ilmiah, berita 

daring, dan berbagai sumber online yang kredibel. Analisis penelitian ini 

menggunakan konsep dari Wheelen dan Hunger yang meliputi environmental 

scanning, strategy formulation, strategy implementation, serta evaluation and 

control.  Hasil penelitian menunjukkan bahwa SM Entertainment telah menerapkan 

prinsip-prinsip lingkungan UNGC ke dalam strategi keberlanjutan perusahaan 

melalui penggunaan material ramah lingkungan pada album dan merchandise, 

pengelolaan limbah, penerapan budaya kerja ramah lingkungan, penguatan sistem 

ESG, serta pemanfaatan platform digital untuk mengurangi ketergantungan pada 

produk fisik. Selain itu, perusahaan juga memanfaatkan pengaruh global artis untuk 

meningkatkan kesadaran publik terhadap isu keberlanjutan. Hal ini menunjukkan 

bahwa SM Entertainment berperan sebagai aktor non-negara yang berkontribusi 

dalam mendukung pencapaian SDGs, khususnya SDG 12 dan SDG 13 melalui 

transformasi bisnis yang lebih berkelanjutan. 

Kata kunci: SM Entertainment, United Nations Global Compact (UNGC), 

Sustainable Development Goals (SDGs), strategi keberlanjutan, industri K-Pop. 
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