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ABSTRAK 

 

Riskiya Alma Utari, NIM. 04040222074, 2026. Implementasi 

Dakwah Transformatif Untuk Pemberdayaan UMKM Melalui 

Media Sosial Di Dusun Rejodadi Desa Campurejo Kecamatan 

Panceng Kabupaten Gresik.  

Penelitian ini bertujuan mengimplementasikan dakwah 

transformatif sebagai upaya pemberdayaan pelaku UMKM melalui 

pemanfaatan media sosial di Dusun Rejodadi, Desa Campurejo, 

Kecamatan Panceng, Kabupaten Gresik. Fokus penelitian terletak 

pada upaya mendorong perubahan sosial, ekonomi, dan spiritual 

masyarakat melalui pendekatan partisipatif yang melibatkan 

masyarakat secara aktif. 

Penelitian ini menggunakan metode Participatory Action 

Research (PAR) yang menekankan kolaborasi antara peneliti dan 

masyarakat dalam mengidentifikasi masalah, merancang program, 

melaksanakan tindakan, serta melakukan evaluasi dan refleksi. 

Teknik pengumpulan data dilakukan melalui observasi, wawancara 

mendalam, FGD, dan dokumentasi, sedangkan analisis data dilakukan 

secara siklus dengan dukungan triangulasi untuk menjaga keabsahan 

data. 

Hasil penelitian menunjukkan bahwa implementasi dakwah 

transformatif melalui pendekatan PAR mampu meningkatkan 

kapasitas pelaku UMKM dalam memanfaatkan media sosial sebagai 

sarana pemasaran. Program pelatihan dan pendampingan yang 

dilakukan mendorong peningkatan literasi digital, konsistensi 

promosi, perluasan jangkauan pasar, peningkatan pendapatan, serta 

tumbuhnya kesadaran spiritual dalam menjalankan usaha. 

Kata kunci: Dakwah transformatif, pemberdayaan UMKM, literasi 

digital. 
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ABSTRACT 

 

Riskiya Alma Utari, NIM. 04040222074, 2026. Transformative 

Da'wah Implementation for MSME Empowerment Through Social 

Media in Rejodadi Hamlet, Campurejo Village, Panceng District, 

Gresik Regency. 

This study aims to implement transformative da'wah as an effort 

to empower MSME actors through the utilization of social media in 

Rejodadi Hamlet, Campurejo Village, Panceng District, Gresik 

Regency. The focus of the research lies on efforts to drive social, 

economic, and spiritual changes in the community through a 

participatory approach that actively involves local residents. 

This study employs the Participatory Action Research (PAR) 

method, which emphasizes collaboration between researchers and the 

community in identifying problems, designing programs, 

implementing actions, as well as conducting evaluation and 

reflection. Data collection techniques were carried out through 

observation, in-depth interviews, Focus Group Discussions (FGD), 

and documentation, while data analysis was conducted cyclically, 

supported by triangulation to ensure data validity. 

The results indicate that the implementation of transformative 

da'wah through the PAR approach successfully enhances the capacity 

of MSME actors in utilizing social media as a marketing tool. The 

training and mentoring programs conducted have fostered 

improvements in digital literacy, promotional consistency, market 

reach expansion, and income growth, alongside the cultivation of 

spiritual awareness in running businesses. 

Keywords: Transformative da'wah, MSME empowerment, digital 

literacy 
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