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ABSTRAK

Sofia Nur Salsabila, NIM 04020122064, 2026. Strategi Dakwah
Program Kids Vaganza Radio Suara Muslim Surabaya dalam Menarik
Perhatian Anak Usia Dini di Era Digital

Penelitian ini membahas strategi dakwah yang diterapkan oleh
program Kids Vaganza milik Suara Muslim Surabaya dalam menarik
perhatian anak usia dini di era digital serta tantangan yang dihadapi
dalam proses penyampaian dakwah tersebut. Penelitian ini
dilatarbelakangi oleh perkembangan media digital yang memengaruhi
kebiasaan anak usia dini dalam mengakses hiburan dan informasi
sehingga dakwah dituntut untuk mampu menyesuaikan strategi
penyampaiannya agar tetap menarik dan relevan bagi anak-anak di era
digital.

Penelitian ini menggunakan metode penelitian kualitatif dengan
pendekatan deskriptif. Teknik pengumpulan data dilakukan melalui
wawancara, observasi, dan dokumentasi. Informan dalam penelitian
ini terdiri dari penyiar, pemateri, dan pihak yang terlibat dalam
program Kids Vaganza. Analisis data dilakukan melalui proses
kondensasi data, penyajian data, dan penarikan serta verifikasi
kesimpulan.

Hasil penelitian menunjukkan bahwa strategi dakwah yang
diterapkan dalam| |program| Kids ' Vaganza ' meliputii strategi
komunikasi, strategi pendekatan emosional, strategi manajemen
waktu, dan strategi pemanfaatan media digital. Strategi komunikasi
dilakukan melalui teknik storytelling, penggunaan variasi suara dan
intonasi, pemilihan bahasa yang sederhana, serta penggunaan alat
peraga seperti boneka. Strategi pendekatan emosional dilakukan
melalui interaksi dua arah, penggunaan voice note WhatsApp, serta
pemberian apresiasi kepada anak-anak. Strategi manajemen waktu
dilakukan melalui pemilihan waktu siaran yang sesuai dengan
kebiasaan anak dan pembagian segmen dengan durasi pendek agar
anak tidak mudah bosan. Sementara itu, strategi pemanfaatan media
digital dilakukan melalui konvergensi media radio dengan YouTube,
Instagram, dan WhatsApp. Penelitian ini juga menemukan bahwa
program Kids Vaganza menghadapi tantangan digital, tantangan
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teknis, dan tantangan internal dalam proses penyampaian dakwah
kepada anak usia dini di era digital.

Kata Kunci: Strategi Dakwah, Anak Usia Dini, Media Digital,
Radio Dakwah, Kids Vaganza.
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ABSTRACT

Sofia Nur Salsabila, Student ID 04020122064, 2026. The Da wah
Strategy of Radio Suara Muslim Surabaya’s Kids Vaganza Program
in Attracting the Attention of Young Children in the Digital Era

This study discusses the da’wah strategies implemented by the
Kids Vaganza program of Suara Muslim Surabaya in attracting the
attention of young children in the digital era, as well as the challenges
faced in the process of delivering this da 'wah. This study is motivated
by the development of digital media, which has influenced the habits
of young children in accessing entertainment and information;
consequently, da’wah is required to adapt its delivery strategies to
remain engaging and relevant to children in the digital era.

This study employed a qualitative research method with a
descriptive approach. Data collection techniques included interviews,
observation, and documentation. The informants in this study
consisted of broadcasters, presenters, and other parties involved in
the Kids Vaganza program. Data analysis was conducted through
data condensation, data presentation, and drawing and verifying
conclusions.

The research findings indicate that the da'wah strategies
implemented in the Kids Vaganza program include communication
strategies, emotional).engagement| strategies, \time ) management
strategies, and digital media utilization strategies. Communication
strategies are implemented through storytelling techniques, the use of
varied voices and intonations, the selection of simple language, and
the use of props such as puppets. Emotional engagement strategies are
implemented through two-way interaction, the use of WhatsApp voice
notes, and the provision of appreciation to the children. Time
management strategies are implemented by selecting broadcast times
that align with children’s routines and dividing segments into short
durations to prevent children from getting bored easily. Meanwhile,
digital media utilization strategies are implemented through the
convergence of radio with YouTube, Instagram, and WhatsApp. This
study also found that the Kids Vaganza program faces digital
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challenges, technical challenges, and internal challenges in the
process of delivering da’'wah to young children in the digital era.

Keywords: Da'wah Strategies, Early Childhood, Digital Media,
Da'wah Radio, Kids Vaganza.
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