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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh literasi keuangan, persepsi
risiko, lingkungan sosial, dan kesadaran merek terhadap keputusan nasabah dalam
berinvestasi emas di Bank Syariah Indonesia (BSI) KCP Sidoarjo Sepanjang
Wonocolo. Produk cicil emas dipilih karena dinilai stabil, sesuai prinsip syariah,
serta diminati masyarakat, sehingga relevan dikaji dalam konteks perilaku
keputusan investasi nasabah.

Penelitian menggunakan pendekatan kuantitatif melalui penyebaran
kuesioner berskala Likert kepada nasabah pengguna layanan cicil emas. Teknik
pengambilan sampel dilakukan menggunakan sampel yang dikemukakan oleh Hair,
dan data dianalisis menggunakan regresi linier berganda untuk menguji pengaruh
parsial dan simultan dari literasi keuangan, persepsi risiko, lingkungan sosial, dan
kesadaran merek terhadap keputusan berinvestasi.

Hasil penelitian menunjukkan bahwa literasi keuangan berpengaruh positif
namun tidak signifikan terhadap keputusan investasi, sementara persepsi risiko
berpengaruh positif dan signifikan. Lingkungan sosial berpengaruh positif tetapi
tidak signifikan, sedangkan kesadaran merek berpengaruh positif dan signifikan
terhadap keputusan investasi nasabah pada produk cicil emas BSI.

Secara simultan, keempat variabel independen berpengaruh signifikan
terhadap keputusan investasi, sehingga keputusan nasabah terbentuk melalui
kombinasi aspek kognitif, psikologis, sosial, dan citra merek lembaga. Temuan ini
memberi implikasi bagi BSI untuk memperkuat edukasi keuangan syariah,
transparansi pengelolaan risiko, serta penguatan citra merek dalam mendorong
keputusan investasi nasabah.

Kata kunci: Literasi Keuangan, Persepsi Risiko, Lingkungan Sosial, Kesadaran

Merek, Keputusan Berinvestasi, BSI.
!
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ABSTRACT

This study aims to analyze the influence of financial literacy, risk perception,
social environment, and brand awareness on customer decisions to invest in gold at
Bank Syariah Indonesia (BSI) KCP Sidoarjo Sepanjang Wonocolo. The gold
installment product was chosen because it is considered stable, compliant with
sharia principles, and popular with the public, making it relevant to study in the
context of customer investment decision behavior.

The study employed a quantitative approach by distributing a Likert-scale
questionnaire to customers using gold installment services. The sampling technique
used was the Hair sample, and the data were analyzed using multiple linear
regression to examine the partial and simultaneous effects of financial literacy, risk
perception, social environment, and brand awareness on investment decisions.

The results showed that financial literacy had a positive but insignificant
effect on investment decisions, while risk perception had a positive and significant
effect. Social environment had a positive but insignificant effect, while brand
awareness had a positive and significant effect on customer investment decisions
for BSI gold installment products.

Simultaneously, all four independent variables significantly influenced
investment decisions, suggesting that customer decisions are shaped by a
combination of cognitive, psychological, social, and institutional brand image.
These findings have implications for BSI (Indonesian Islamic Bank) to strengthen
Islamic financial education, transparency in risk management, and strengthen its
brand image to drive customer investment decisions.

Keywords: Financial Literacy, Risk Perception, Social Environment, Brand
Awareness, Investment Decisions, BSI.
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