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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis potensi implementasi regulasi 

ekonomi Islam dalam pengembangan wisata halal di Kawasan Kenjeran, Surabaya. 

Metode penelitian yang digunakan adalah kualitatif dengan pendekatan studi 

fenomenologi interpretatif. Data dikumpulkan melalui wawancara mendalam 

terhadap 17 pelaku usaha di Kenjeran, observasi lapangan, dan studi dokumentasi. 

Hasil penelitian menunjukkan bahwa persepsi pelaku usaha terhadap pengelolaan 

dan pengembangan usaha wisata di Kenjeran didominasi oleh pengalaman positif, 

namun masih dihadapkan pada tantangan seperti infrastruktur terbatas, persaingan 

usaha, dan fluktuasi pengunjung. 

Rumusan masalah difokuskan pada tiga aspek: (1) persepsi dan pengalaman 

UMKM di Kenjeran terhadap pengelolaan usaha wisata, (2) persepsi mereka 

terhadap implementasi regulasi ekonomi Islam, dan (3) potensi pengembangan 

wisata halal di kawasan tersebut. Penelitian ini menggunakan pendekatan kualitatif 

dengan studi fenomenologi interpretatif untuk memahami pengalaman subjektif 

pelaku usaha. Kerangka teoretis melibatkan Theory of Planned Behavior untuk 

menganalisis niat perilaku dan institutional theory dalam melihat peran regulasi, 

dengan dasar konseptual sharia compliance. 

Metode pengumpulan data dilakukan melalui wawancara mendalam terhadap 

17 pelaku usaha, observasi lapangan, dan studi dokumentasi. Data dianalisis secara 

tematik melalui tahapan reduksi, penyajian, dan penarikan kesimpulan. 

Hasil penelitian menunjukkan bahwa mayoritas pelaku usaha (66,7%) 

memiliki persepsi positif dan mendukung implementasi regulasi ekonomi Islam, 

seperti sertifikasi halal dan prinsip transaksi syariah, yang dipandang sebagai 

peluang diferensiasi pasar dan peningkatan kepercayaan konsumen Muslim. Namun, 

implementasi masih menghadapi kendala berupa pemahaman teknis yang terbatas, 

biaya sertifikasi yang tinggi, serta koordinasi antar pemangku kepentingan yang 

belum optimal. Potensi pengembangan wisata halal di Kenjeran dinilai sangat besar, 

didukung oleh keunikan lokasi pantai, kekayaan kuliner seafood, dan komposisi 

penduduk yang mayoritas Muslim. 

Implikasi teoretik dari penelitian ini adalah penguatan wacana ekonomi 

syariah melalui pendekatan fenomenologi, yang menunjukkan bahwa implementasi 

regulasi ekonomi Islam tidak hanya bersifat normatif, tetapi juga dapat berperan 

sebagai katalis transformatif bagi pengembangan destinasi wisata yang berdaya 

saing dan berkelanjutan, sekaligus berkontribusi pada penguatan ekosistem ekonomi 

syariah di tingkat lokal. 

Kata kunci: regulasi ekonomi Islam, wisata halal, Kenjeran Surabaya. 
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ABTRACK 

This study aims to analyze the potential implementation of Islamic economic 

regulations in the development of halal tourism in the Kenjeran area, Surabaya. The 

research method used is qualitative with an interpretive phenomenological approach. 

Data were collected through in-depth interviews with 17 business actors in 

Kenjeran, field observations, and documentation studies. The results of the study 

show that business actors' perceptions of tourism business management and 

development in Kenjeran are dominated by positive experiences, but they still face 

challenges such as limited infrastructure, business competition, and visitor 

fluctuations. 

The research questions focused on three aspects: (1) the perceptions and 

experiences of MSMEs in Kenjeran regarding tourism business management, (2) 

their perceptions of the implementation of Islamic economic regulations, and (3) the 

potential for halal tourism development in the area. This study used a qualitative 

approach with interpretive phenomenological research to understand the subjective 

experiences of business actors. The theoretical framework involves the Theory of 

Planned Behavior to analyze behavioral intentions and institutional theory in 

viewing the role of regulations, with sharia compliance as the conceptual basis. 

Data collection methods were conducted through in-depth interviews with 17 

business actors, field observations, and documentation studies. The data were 

analyzed thematically through the stages of reduction, presentation, and conclusion 

drawing. 

The results of the study show that the majority of business actors (66.7%) 

have a positive perception and support the implementation of Islamic economic 

regulations, such as halal certification and sharia transaction principles, which are 

seen as opportunities for market differentiation and increased trust among Muslim 

consumers. However, implementation still faces obstacles in the form of limited 

technical understanding, high certification costs, and suboptimal coordination 

between stakeholders. The potential for developing halal tourism in Kenjeran is 

considered to be very high, supported by the uniqueness of the beach location, the 

richness of seafood cuisine, and a predominantly Muslim population. 

The theoretical implication of this study is the strengthening of the discourse 

on Islamic economics through a phenomenological approach, which shows that the 

implementation of Islamic economic regulations is not only normative but can also 

act as a transformative catalyst for the development of competitive and sustainable 

tourist destinations, while contributing to the strengthening of the Islamic economic 

ecosystem at the local level. 

Keywords: Islamic economic regulations, halal tourism, Kenjeran Surabaya. 
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