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ABSTRAK

M.Akmal Akbar, NIM 04010522018, 2026. Analisis Resepsi
Konsumen Quality Group Terhadap Pesan Konten Soft Selling Pada
Instagram @qualitygroup.official.

Developer Quality Group merupakan salah satu pengembang
kawasan perumahan yang terpercaya di Kabupaten Sidoarjo, Jawa
Timur, yang bergerak di bidang pembangunan dan pengelolaan
hunian bagi masyarakat. Saat penelitian berlangsung akun instagram
(@aqualitygroup.official menjadi media promosi digital yang
digunakan oleh developer quality group untuk menyampaikan
informasi mengenai produk perumahan kepada audiens melalui
pendekatan soft selling. Penelitian ini bertujuan untuk menganalisis
konsumen dalam konten iklan soft selling pada akun Instagram
@qualitygroup.official - serta resepsi konsumen dalam memaknai
konten iklan soft selling berdasarkan teori resepsi Stuart Hall.
Penelitian ini menggunakan pendekatan fenomenologi dengan
metode deskriptif kualitatif. Data diperoleh melalui wawancara
mendalam, observasi, serta dokumentasi, kemudian dianalisis
menggunakan model Cresswell. Keabsahan data diperoleh melalui
triangulasi sumber.

L
|

Hasil penelitian menunjukkan bahwa pemaknaan audiens terhadap
konten soft selling pada akun instagram (@qualitygroup.official
terbagi dalam tiga posisi resepsi menurut teori Stuart Hall, yaitu
dominan, negosiasi, dan oposisi. Sebagian audiens menerima konten
sebagai sumber informasi awal mengenai produk perumahan,
sementara  sebagian lainnya menafsirkan pesan  dengan
mempertimbangkan  kebutuhan  informasi  pribadi  maupun
pengalaman sebelumnya. Penelitian ini menunjukkan bahwa
pemaknaan  konten  softselling pada  akun  instagram
@qualitygroup.official berperan penting dalam meningkatkan minat
konsumen terhadap properti yang ditawarkan.

Kata kunci: Soft Selling, Instagram, Pemaknaan Audiens, Teori
Resepsi Stuart Hall.
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ABSTRACT

M. Akmal Akbar, NIM 04010522018, 2026. Consumer Reception
Analysis of Quality Group Toward Soft Selling Content Messages on
Instagram (@qualitygroup.official.

Quality Group Developer is one of the trusted residential area
developers in Sidoarjo Regency, East Java, operating in the field of
housing development and management for the community. During
the research, the Instagram account @qualitygroup.official served as
a digital promotional medium used by Quality Group Developer to
convey information about housing products to audiences through a
soft selling approach. This study aims to analyze consumers in soft
selling advertising content on the Instagram account
(@qualitygroup.official, as well as audience reception in interpreting
the soft selling content based on Stuart Hall’s reception theory. This
research employs a phenomenological approach with a qualitative
descriptive method. Data were collected through in-depth interviews,
observations, and documentation, and then analyzed using the
Creswell model. Data validity was ensured through source
triangulation.

The results of! the.study indicate that audience interpretations of soft
selling content on the Instagram account @qualitygroup.official are
divided into three reception positions according to Stuart Hall’s
theory: dominant, negotiated, and oppositional. Some audiences
accept the content as an initial source of information about housing
products, while others interpret the messages by considering their
personal information needs and previous experiences. This study
shows that the interpretation of soft selling content on the Instagram
account @qualitygroup.official plays an important role in increasing
consumer interest in the property being offered.

Keywords: Soft Selling, Instagram, Audience Interpretation, Stuart
Hall’s Reception Theory.
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