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ABSTRAK

Pertumbuhan industri fashion muslim di Indonesia yang semakin pesat mendorong pelaku
usaha untuk menerapkan berbagai strategi pemasaran guna meningkatkan minat beli konsumen,
salah satunya melalui program cashback. Namun, implementasi program cashback tidak hanya perlu
dinilai dari efektivitasnya dalam menarik konsumen, tetapi juga harus dikaji kesesuaiannya dengan
prinsip-prinsip ekonomi Islam seperti keadilan, transparansi, dan kemaslahatan. Penelitian ini
bertujuan untuk menganalisis implementasi program cashback dalam meningkatkan minat beli
konsumen produk Elzatta serta meninjau pelaksanaanya dari perspektif Ekonomi Islam pada Elzatta
store cabang Ngagel Kota Surabaya. Pertanyaan penelitian yang diajukan meliputi bagaimana
implementasi program cashback dalam meningkatkan minat beli konsumen dan bagaimana
kesesuaiannya dengan pinsip Ekonomi Islam.

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian deskriptif. Data
diperoleh melalui wawancara semi-terstuktur, observasi non- partisipan, dan dokumentasi yang
melibatkan pihak internal perusahaan serta konsumen Elzatta. Analisis data dilakukan menggunakan
model Miles, Huberman, dan Saldana yang meliputi reduksi data, penyajian data, serta penarikan
kesimpulan melalui proses triangulasi.

Hasil penelitian menunjukkan bahwa program cashback di Elzatta Store Ngagel mampu
meningkatkan minat beli konsumen karena memberikan manfaat ekonomis, mendorong pembelian
ulang, dan meningkatkan ketertarikan konsumen terhadap produk yang ditawarkan. Selain itu,
pelaksanaan program cashback dinilai telah telah memenuhi prinsip-prinsip Ekonomi Islam.,
terutama dalam aspek transparansi, keadilan, serta kemaslahatan selama mekanisme dan Syarat
program disampaikan secara jelas kepada konsumen. Temuan ini-memberikan kontribusi terhadap
pengembangan kajian pemasaran Syariah dengan menunjukkan bahwa strategi promosi modern
seperti cashback dapat diterapkan secara efektif tanpa bertentangan dengan nilai-nilai Islam.

Penelitian ini menyimpulkan bahwa program Cashback merupakan strategi pemasaran
yang mampu meningkatkanminat beli konsumen sekaligus dapat diterima dalam pespektif Ekonomi
Islam apabila dilaksanakan secara transparandan bebas dari unsur'riba, gharar, Serta praktik yang
merugikan. Penelitian ini selanjutnya disarankan untuk mengkaji efektivitas cashback pada berbagai
sektor industri halal lainnya dengan cakupan wilayah dan informan yang lebih luas.

Kata kunci: Program Cahsback, Minat Beli Konsumen, Fashion Muslim, Elzatta, Ekonomi Islam.
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ABSTRACT

The rapid growth of the Muslim fashion industry in Indonesia has encouraged business
actors to implement various marketing strategies to increase consumer purchasing interest, one of
which is through cashback programs. However, the implementation of cashback programs must not
only be assessed for their effectiveness in attracting consumers, but also their compliance with
Islamic economic principles such as fairness, transparency, and welfare. This study aims to analyze
the implementation of cashback programs in increasing consumer purchasing interest for Elzatta
products and review its implementation from an Islamic Economic perspective at the Elzatta store,
Ngagel branch, Surabaya City. The research questions asked include how the implementation of
cashback programs increases consumer purchasing interest and how they align with Islamic
Economic principles.

This study uses a qualitative approach with a descriptive research type. Data were obtained
through semi-structured interviews, non-participant observation, and documentation involving
internal company parties and Elzatta consumers. Data analysis was conducted using the Miles,
Huberman, and Saldana model which includes data reduction, data presentation, and drawing
conclusions through a triangulation process.

The results of the study indicate that the cashback program at the Elzatta Store Ngagel is
able to increase consumer purchasing interest because it provides economic benefits, encourages
repeat purchases, and increases consumer interest in the products offered. In addition, the
implementation of the cashback program is considered to have met the principles of Islamic
Economics, especially in the aspects of transparency, fairmess, and benefit as long as the program
mechanisms and conditions are clearly communicated to consumers. These findings contribute to the
development of Sharia marketing studies by showing that modern promotional strategies such as
cashback can be implemented effectively without conflicting with Islamic values.

This study concludes that the Cashback program is a marketing strategy capable of
increasing consumer purchasing interest and is acceptable from an Islamic econamic perspective if
implemented transparently and free’ from usury, gharar, “and harmful "practices. This study is
recommended to further examine the effectiveness of cashback programs.in other halal industry
sectors, with a broader coverage area and a wider sample of informants.

Key words: Cashback Program, Consumer Purchasing Interest, Muslim Fashion, Elzatta, Islamic
Economics.
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