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ABSTRAK 

Status gizi mahasiswa semakin menjadi perhatian akibat perubahan pola konsumsi 

yang mengarah pada konsumsi jajanan kekinian tinggi gula. Tingginya paparan 

iklan dan sikap FoMO terhadap jajanan kekinian tinggi gula yang dapat 

menyebabkan perubahan status gizi mahasiswa. Tujuan penelitian ini untuk 

menganalisis hubungan pola konsumsi, paparan iklan, sikap FoMO jajanan 

kekinian tinggi gula dengan status gizi mahasiswa UIN Sunan Ampel Surabaya 

Kampus Gunung Anyar. Penelitian ini menggunakan pendekatan kuantitatif analitik 

observasi dengan desain cross-sectional. Populasi penelitian mencakup seluruh 

mahasiswa aktif program sarjana di UIN Sunan Ampel Surabaya Kampus Gunung 

Anyar. Sampel penelitian ini berjumlah 116 responden yang diambil menggunakan 

metode Probability Stratified Random Sampling dan analisis data menggunakan Uji 

Kendall’s Tau. Hasil penelitian menunjukkan tidak terdapat hubungan antara pola 

makan (p = 0.696) dengan status gizi, tidak terdapat hubungan antara paparan iklan 

(p = 0.788) dengan status gizi dan tidak terdapat hubungan antara sikap FoMO (p 

= 0.686) dengan status gizi. Penelitian ini menyimpulkan bahwa tidak terdapat 

hubungan antara pola konsumsi, paparan iklan, dan sikap FoMO dengan jajanan 

kekinian tinggi gula dengan status gizi.  

 

Kata Kunci : Pola Konsumsi, Paparan Iklan, Sikap Fear of Missing Out, Status Gizi, 

Jajanan Kekinian Tinggi Gula 
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ABSTRACK 

 

The nutritional status of college students is increasingly a cause for concern due to 

changes in consumption patterns that lead to the consumption of trendy, high-sugar 

snacks. High exposure to advertisements and a “Fear of Missing Out” (FoMO) 

attitude toward these snacks can lead to changes in students’ nutritional status. The 

purpose of this study is to analyze the relationship between consumption patterns, 

exposure to advertisements, and FoMO attitudes toward trendy, high-sugar snacks 

and the nutritional status of students at UIN Sunan Ampel Surabaya’s Gunung 

Anyar Campus. This study employed a quantitative, analytical, observational 

approach with a cross-sectional design. The study population comprised all active 

undergraduate students at UIN Sunan Ampel Surabaya’s Gunung Anyar Campus. 

The sample consisted of 116 respondents selected using the Probability Stratified 

Random Sampling method, and data analysis was conducted using Kendall’s Tau 

test. The results showed no association between dietary patterns (p = 0.696) and 

nutritional status, no association between exposure to advertisements (p = 0.788) 

and nutritional status, and no association between FoMO attitudes (p = 0.686) and 

nutritional status. This study concludes that there is no association between 

consumption patterns, exposure to advertisements, and Fear of Missing Out 

(FoMO) attitudes toward high-sugar trendy snacks and nutritional status.  

 

Keywords: Consumption Patterns, Exposure to Advertisements, Fear of Missing 

Out (FoMO) Attitudes, Nutritional Status, High-Sugar Trendy Snacks 
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