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ABSTRAK

Fenomena berkembngnya swalayan pesantren di Madura tidak hanya menghadirkan
alternatif pilihan berbelanja bagi masyarakat, tetapi juga memunculkan pertanyaan mendasar
mengenai motivasi yang mendorong perilaku konsumen Muslim dalam memilih tempat
berbelanja. Dalam perspektif ekonomi Islam, perilaku konsumen tidak semata-mata
digerakkan oleh pertimbangan rasionalitas ekonomi yang bersifat materialistik, melainkan
turut dipengaruhi oleh nilai-nilai spiritual, dimensi sosial-keagamaan, serta kesadaran akan
tanggung jawab terhadap kemaslahatan umat. Oleh karena itu, penelitian ini bertujuan untuk
menganalisis motivasi konsumen masyarakat Madura pada swalayan Pesantren. Selain itu
juga penelitian ini menganalisis perilaku konsumen masyarakat Madura dalam berbelanja di
swalayan pesantren, guna menciptakan model perilaku konsumen muslim pada swalayan
Pesantren di Madura yang sarat nilai dan tidak dapat dijelaskan secara memadai melalui
pendekatan ekonomi konvensional semata.

Metode pendekatan kualitatif fenomenologi digunakan untuk menggali perilaku
masyarakat yang dalam hal ini konsumen Madura swalayan berbasis Pesantren di Madura.
Data dikumpulkan melalui wawancara mendalam terhadap konsumen swalayan Pesantren
meliputi: santri, wali santri, alumni dan masyarakat umum, serta pengelola swalayan
Pesantren di Madura. Penelitian ini menggunakan teori perilaku konsumen dan teori
expectancy.

Hasil penelitian terdapat empat dimensi motivasi masyarakat Madura dalam
berbelanja di swalayan pesantren, yaitu motivasi spiritual, motivasi ekonomi, motivasi sosial-
budaya, dan motivasi psikis. Selanjutnya penelitian ini juga menemukan model perilaku
konsumen muslim. Dimana model tersebut merupakan hasil dari proses yang terstruktur dan
saling terhubung antara berbagai dimensi utama, yaitu drive, harapan, dan behavior
(keputusan membeli). Drive sebagai tahap awal dibentuk oleh faktor budaya, sosial, pribadi,
dan psikologis yang mencerminkan karakteristik khas masyarakat pesantren. Selanjutnya
adanya Islamic spiritual factor ;sebagai bagian ' dari dorongan ‘awal (drive) sebelum
munculnya behavior (Keputusan membelt). Islamic Spiritual Factor tidak hanya menjadi
bagian dari drive, tetapi juga berperan dalam jmembentuk harapan spiritual konsumen.
Harapan ini kemudian berfungsi sebagai penguat dari drive menuju behavior, yaitu keputusan
membeli.

Implikasi teoritis penelitian ini adalah terbentuknya model perilaku konsumen yang
bersifat integratif antara faktor-faktor klasik Kotler (budaya, sosial, pribadi, dan psikologis)
dengan dimensi spiritual Islam, serta penambahan variabel harapan sebagai penguat
Keputusan pembelian. Model ini memberikan kontribusi pada pengembangan teori perilaku
konsumen, yaitu perilaku konsumen berbasis pesantren (pesantren-based consumer behavior)
dalam perspektif ekonomi Islam, serta menegaskan bahwa keputusan pembelian dalam
masyarakat Muslim, khususnya di lingkungan pesantren, tidak hanya dipengaruhi oleh
pertimbangan rasional dan sosial, tetapi juga oleh dorongan spiritual yang terinternalisasi
secara mendalam.

Kata Kunci: Perilaku Konsumen, Swalayan Pesantren, Islamic Spiritual Factor
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ABSTRACT

The phenomenon of the development of pesantren-based supermarkets in Madura as a
unique Islamic economic entity, where Islamic educational institutions also play an active
role in modern retail business activities. The presence of these pesantren-based supermarkets
not only provides alternative shopping options for the community, but also raises
fundamental questions regarding the motivations that drive Muslim consumer behavior in
choosing shopping places. From an Islamic economic perspective, consumer motivation is
not solely driven by considerations of economic rationality that are materialistic in nature as
assumed in conventional economic theory, but is also influenced by spiritual values, socio-
religious dimensions, and awareness of responsibility for the welfare of the community.
Therefore, this study aims to examine and analyze the motivations of Madurese consumers in
shopping at pesantren-based supermarkets from the perspective of Islamic economic
frameworks, in order to gain a comprehensive understanding of the consumption behavior
patterns of Muslims, which are rich in values and cannot be adequately explained solely
through conventional economic approaches.

A qualitative method with a phenomenological approach is used to explore the
motivations of the community, in this case, consumers of Pesantren-based supermarkets in
Madura. Data were collected through in-depth interviews with consumers of Pesantren
supermarkets, including: students, guardians of students, and the general public, as well as
the managers of Pesantren supermarkets in Madura. This study uses consumer behavior
theory and expectancy theory.

The result of this study is that there are four dimensions of motivation among the
Madurese community in shopping at pesantren supermarkets, namely spiritual motivation,
economic motivation, socio-cultural motivation, and psychological motivation. Furthermore,
this study also found a model of Muslim consumer behavior. This model is the result of a
structured and interconnected process between various main dimensions, namely drive,
behavior, expectationsy and goals (purchase decisions). Drive, as the‘ initial stage, is formed
by cultural, social, personal, ‘and psychological factors ‘that Teflect the distinctive
characteristics of the pesantren community. And|than, there is the Islamic spiritual factor as
part of the initial drive before the emergence of behavior. The Islamic Spiritual Factor not
only serves as part of the drive but also plays a role in shaping consumers' spiritual
expectations. These expectations then function as a reinforcement that drives behavior—
which has been formed through positive perceptions, social influence, and practical
considerations—toward goals, namely the purchasing decision.

The theoretical implication of this study is the formation of a consumer behavior model
that is integrative between Kotler’s classical factors (cultural, social, personal, and
psychological) and the Islamic spiritual dimension, along with the addition of the expectation
variable as a reinforcement of purchase decisions. This model contributes to the development
of pesantren-based consumer behavior theory from an Islamic economics perspective, and
emphasizes that purchase decisions in Muslim communities, particularly in pesantren
environments, are influenced not only by rational and social considerations but also by deeply
internalized spiritual impulses.

Keywords: Consumer Behavior, Pesantren Supermarket, Islamic Spiritual Factor
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