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ABSTRACT 

 

The development of financial technology (fintech) has driven the increasing use 

of digital wallets (e-wallets) as a non-cash payment method in Indonesia. One of the e-

wallet applications widely used by the public, particularly Generation Z, is DANA. The 

intense competition among digital wallet service providers requires companies to 

understand the factors that influence users' intention to continue using their services. 

This study aims to analyze the influence of perceived ease of use, perceived 

usefulness, user experience, and brand image on the intention to continue using the 

DANA digital wallet application among Generation Z in the Surabaya, Sidoarjo, and 

Gresik regions. This research employs a quantitative approach using a survey method. 

Data were collected through questionnaires distributed to 384 Generation Z respondents 

who had previously used the DANA application. The sampling technique used was 

random sampling. Data were analyzed using Partial Least Squares Structural Equation 

Modeling (PLS-SEM) with SmartPLS version 3.2.9 software. 

The results indicate that perceived ease of use has a positive and significant 

effect on the intention to continue using the DANA application. User experience and 

brand image are also proven to have positive and significant effects on continued usage 

intention. Meanwhile, perceived usefulness does not have a significant effect on the 

intention to continue using the DANA application. These findings suggest that 

Generation Z places greater emphasis on the ease of operating the application, their 

overall experience while using the service, and DANA's brand image rather than the 

application's functional benefits when deciding whether to continue using it. 

Based on the findings, it is recommended that DANA continue to improve the 

application's ease of use by simplifying the user interface, enhancing system stability, 

and refining the overall user experience to ensure the application remains convenient 

and secure to use. In addition, the company should maintain and strengthen its brand 

image through service innovation, improved service quality, and communication 

strategies that build user trust. Future researchers are encouraged to expand the research 

model by incorporating additional variables such as trust, perceived risk, promotion, 

user satisfaction, or social influence to provide a more comprehensive understanding of 

the factors affecting the intention to continue using digital wallet applications. 

Key words: Perceived Ease of Use, Perceived Usefulness, User Experience, Brand 

Image, Intention to Continue Using DANA, Generation Z, Technology 

Acceptance Model (TAM). 
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